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annabis expos, conferences and cups are a Cbig part of the ongoing educa�on of an en�re 
na�on. From coast to coast and month to 

month we had the extreme pleasure of a�ending a 
majority of the mid to large sized cannabis events in 
Canada. As a Na�onal team we always take the �me 
during and a�er the event to access how well it 
went, how the a�endance was, what the speakers 
were like and how well they were received. We take 
into account things like ease of accessibility which is 
essen�al for good consumer traffic, how the event 
is evolving over �me and how well it was received 
by the community at large.

Our Number One in 2018 was the Li� Expo in 
Toronto. This was the event of the year and across 
the board was considered ‘the’ keystone cannabis 
event of 2018. Kudos!

Our Number Three event of 2018 was the 
O’Cannabiz Expo with both their Toronto and 
Vancouver shows. These shows are where dreams 
are either made or broken. The business of cannabis 
is huge and every year we see the sheer number of 
cannabis based entrepreneurs and investors grow. 
Where do they go to take that dream to the next 
level? O’ Cannabiz of course!

Our Number Two was the Grow Up Conference held 
in Niagara Falls and was selected because it linked 
the art of growing to the consumer and because it 
was one of the most consumer driven shows we 
a�ended. A great mix of both consumer and B2B 
traffic in a gorgeous venue.
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On the other side of the coin Hempfest has also 
been expanding across the country. In 2018 we 
saw them open up Saskatoon to the cannabis 
trade show circuit and in 2019 they have added 
both Halifax and Hamilton to their list of 
untapped market poten�al. The sky is the limit 
for both of these conference groups as Canadians 
scramble to learn everything they can about the 
new market.

There were also a number of really stand out 
events in 2018 that we would really like to 
acknowledge as well. The Indigenous Cannabis 
Cup presented by Smoke Signals in the 
Tyendinaga Territories in Ontario held an 
amazing first �me event in 2018 and this year’s 
ICC is going to be ever be�er.

The Cannabis Living Expo in the fall in Toronto 
was also a very great first �me event - 
transforming the usual tradeshow into a real 
celebra�on of cannabis in Canada and also need 
to be commended on a job well done.

In Calgary, the Cannabis Hemp Conference was 
the ‘cannot miss’ event of the year in Alberta. 
These organizers are on the top of their game and 
it is tremendously heartening to see the good 
work they have done, not only in Calgary but 
Edmonton, Winnipeg and O�awa. 
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It started back about 3 years ago and I met Dr. 

High Canada sat down with FluroTech's team; Kirk 
Steffan, Business Development, Danny Dalla-Longa, 
CEO, Trevor MacMillan, PhD, Director of Scien�fic 
Research, Rex Kary, COO, Cur�s Smith, CFO and 
Zach Kary, Business Development. 

We were very excited to hear about the CompleTest 
and what it can revolu�onize not only on a licenced 
producer scale but also for cul�vators across the 
country. Being able to perfect growing and harvest 
�me is very important to every grower. It is one of 
those things that is pivotal to making sure you have 
top-notch crop and harvest at the right �me. Some 
challenges we have run into as an industry is �ming 
around tes�ng. Conven�onal tes�ng that are out 
there right now like HPLC tes�ng and other similar 
tes�ng. The �me frame can range from 3 days to 
poten�ally 3 months the �me frame is not secure. 
That's where the FluroTech's CompleTest comes in.

igh Canada a�ends many trade shows Hthroughout the year and each year we 
con�nuously get blown away by the 

incredible new technology that is being produced. 
We like to pick one product that really stands out to 
us to share with our readers. This year the Li� expo 
in Vancouver just recently passed in January. High 
Canada was delighted to a�end. We bring back to 
you, a new technology that blew us away and we 
awarded best in show. Real �me scien�fic crop 
op�miza�on or as some people refer to it as 
‘crop�miza�on’ that is offered through FluroTech's 
CompleTest.

Danny, as CEO of the company I was wondering if 
you could give us some background on how you 
guys got started?

Prenner. I was looking for a new challenge and a new 
technology space. Dr. Prenner was at the University of 
Calgary. He had been working on this technology that 
became the CompleTest technology. Something that 
could see very small things, molecules, and he had an 
idea for different applica�ons. As we con�nued to talk 
and I was reading more about the cannabis space. 
Undoubtedly there were all sorts of problems with the 
tes�ng, the consistency and �ming.  That's when I 
thought “why don't we try this in the cannabis space?” 
We con�nued to work; he had been working on this 
technology for 7 or 8 years. As things moved along we 
raised some money, then a lot of money and then we 
went public. It all started to escalate to where we are at 
today and hopefully we will be across Canada by the end 
of the year. 

Trevor, as Director of Scien�fic Research, you probably 
have the most valuable insight on what the 
CompleTest can do for cul�vators. Can you give our 
readers an overview on what the CompleTest does and 
what it brings to the table?

The unit can be used to measure cannabinoids or heavy 
metals; THCA, CBDA, mercury, lead, and cadmium. It is 
important to be able to test your inputs, your water, 
your soil, and nutrients to ensure that there are no 
heavy metals. Heavy metals are toxic to humans even in 
small quan��es so we want to make sure none of it is 
entering the cannabis chain. Health Canada has 
mandated that all of the producers meet quality control 
standards before they are able to sell their product. 
Being able to accurately test your product before 
sending it to the lab gives the cul�vator a be�er idea of 
how their crop is developing and forming and what to 
expect from the laboratories. The other primary use is 
to measure the cannabinoids. This can be used to either 
select mother plants for produc�on and breeding or use 
it to op�mize the �me that you harvest your crop. So 
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HPLC is a very sophis�cated piece of equipment, it is 
costly, requires technical staff to use it. The 
CompleTest is fast, accurate, and it doesn't require a 
lot of training making it more accessible for 
everyone. Our average tes�ng �me is 20 minutes. We 
have a bench top unit as well as a unit in a pelican 
case that you can bring into the greenhouses and is a 
li�le more robust. 

Now what are we looking at in terms of accuracy 
and how does compliance look in terms of batch 
control?

cannabinoids are developed over a �me period 
during the flowering of the plant and so the cul�vator 
can �me the harvest of the crop to ensure that the 
cannabinoid concentra�on in the crop is maximized 
and can get the maximum value for the crop.

Trevor you have an extensive background in plant 
medicine, as well as in quality control from a large 
Canadian LP. You've taken that experience and 
brought it to FluroTech and to the CompleTest. What 
was the adjustment like from working with LPs to 
refocusing on tes�ng?

We've done preliminary studies we found that were 
in 1% of accuracy. In terms of batch control Health 

The experience has really served us well with 
direc�ng the future development of the instrument. 
We will be bringing new things to market in the future 
such as pes�cide tes�ng and aflatoxin tes�ng, which 
is mandated by regulatory authori�es. If we can help 
the cul�vator address those with regular mandated 
tes�ng parameters. 

How is it different from the HPLC and other 
systems?

First I am going to back up and explain more about our 
company. What you see here is just a small part of our 
group. Really two thirds of the group is scien�sts and 
people within our engineering and so�ware design. Our 
business development people are joined at the hip with 
our scien�sts. They are ge�ng informa�on from them 
all the �me or working with them to understand what 
our users want. Trevor has talked about what the 
producers require and that is a good accurate test of 
THCA and CBDA so they can op�mize their crops. One of 
the other areas is early detec�on of contaminates. So 
there will be early detec�on on heavy metals, this 
allows the producers to be able to take a crop out of 
rota�on literally within two weeks into the grow if they 
have a contamina�on. So what is coming in the future is 
going be to consumers sayings we need tests for mould, 
pes�cide, and other contaminates that will cause issues 
or be able to help them increase their yield. So always 
our sales team is talking endlessly. What you will also be 
seeing rela�vely quickly is tests in the extracts, which 
will allow the users to use our equipment to test an 
extract. To test THC on the input going in and THC on the 
extract coming out. We have a protocol developed for 
each test the user can use the same equipment for crop 
and extracts.

What do cul�vators need to know about pricing for 
CompleTest? Is it accessible?

Canada mandates that the licence producers use good 
manufacturing prac�ces. We are currently doing a 
valida�on study to characterize the equipment. That 
will be part of a package we will offer with the 
equipment so we will be able to provide, installa�on, 
opera�onal qualifica�on along with the equipment. So 
the user can implement the equipment in processing 
tes�ng component to batch produc�on.

Rex, as COO of the company, what big plans are in store 
for 2019?



We have come up with a price structure that we feel 
is very compe��ve to tes�ng on all fronts. Right now 
most of the companies that do not have their own 
equipment have to send it out which can take 3 days 
to 3 weeks to get back but the mean price is about 
$150. What we have done is structured this if you 
amor�ze the cost of the equipment over four years 
it turns out to be about $12.50 per test. And then we 
add the test kit making it extremely easy for the 
users to use as everything is in premeasured vials. 
So you would measure out 100mg of cannabis and 
reagent A and B, shake it up, put it in some dye 
solu�on and it's done. That measured kit we sell for 
$60. Our target is to be less than half of the industry 
standard pricing. 

If you have a great product you have to have great 
service. As a company we drive towards always 
having great service. We are trying to make our 
customer service a one stop point. When either Kirk 
or Zach go out to a facility, they will review the 
equipment with as many people in the facility that 
want to learn how to use it. Take them through and 
make sure they are trained properly. At that �me 
they are building a rela�onship with them because 

What supports do you offer?

From a consumer standpoint heavy metal consump�on 
is big, it's a safety measure that stops people from 
contamina�on in the plant itself. From a potency 
standpoint THCA and CBDA you're able to op�mize your 
crop as many �mes as you want before you send your 
results off to a lab so it's a peace of mind, a confidence 
factor allowing you to know exactly what you're 
producing.  For sales inquiries please contact: 
sales@FluroTech.com or visit  or www.FluroTech.com
TSX-V TEST

they become their helpline. So you don't have to call a 
helpline at this point what you do is call your customer 
representa�ve, which is Kirk or Zach. When they are in 
the office they are si�ng right beside the so�ware 
developers and scien�sts. If there is a problem they 
know the right person to talk to and get through it. Cut 
through the red tape there is no wai�ng it just happens. 
If there is a problem we will run out and fix it. Our first 
market is Western Canada because it’s close and we can 
service the customers properly. 

Kirk, what does this amazing bit of hardware from 
FluroTech mean for consumers? 

By Cy Williams
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igh Canada had the pleasure of si�ng Hdown and interviewing the Canadian Hip 
Hop ar�st known as Classified recently to 

discuss cannabis in Canada since legaliza�on.  
Also known as Luke Boyd - a Canadian rapper and 
record producer from Enfield, Nova Sco�a. 
Classified is also a die hard lover of all things 
cannabis. 

I haven’t no�ced a big difference. I no�ced that 
friends who would get it from buddies are now 
going to the store. It’s more of a curiosity thing. It 
costs a bit more there is more packaging. The 
closest store to us is about 20 minutes away rather 

Is it easier or harder for people who live in the 
public eye, like you do, who don’t consume 
regularly to get cannabis? I no�ced you only have 
a few stores on the East Coast?
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than just going to a buddy down the road. The 
store is cool to try out you know. I think people 
just buy legally from the store once for the 
packaging and just re use it. 

I have known Amy for years now. She’s been in 
the cannabis community for years, we had 
mutual friends and she came to shows we 
would shoot the shit. Most of the people I had 
already met or ran into. 

In your new video ‘Legal Marijuana’, from the 
new album 'Tomorrow Could Be The Day 
Things Change', you showcased a lot of 
cannabis advocates such as Amy Anonymous, 
Naomi Poley and Tweedledoob. Are you 
familiar with that community?

I never really smoked weed as a teenager. My dad, 
now that I am older, we now smoke together. He has 
done a lot of things to his back for years and now 
cannabis helps with that. Recrea�onal is good I don’t 
think people are smoking any more or less now that 
it is legal but medical is super important. Before 
some pa�ents would feel like they are breaking the 
law medica�ng and now they can medicate and get 
off pills without worrying about the law and for 
pa�ents I think that is a really great thing. 

In this song you speak about medical cannabis, 
what is your rela�onship to that; are you a medical 
user or do you know of medical users?
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I don’t know for sure but I would say they will 
s�ck with the liquor store. I don’t see the 
government saying ‘you know what, lets go the 
other way now’ but who knows. If they can't 
keep up with it. From my experience, the first 
�me I went into the liquor store that sells weed, 
they had big screens up of all their available 
weed. The second �me I went, those screens 
were all off, and I asked ‘oh where’s the screens’ 
and they said ‘honestly we sell out of things too 
quick, here’s the daily piece of paper of what we 
have le� today’. They can’t even keep up with it. 
I can’t see them giving that up, profi�ng, always 
selling out, ordering more... I can’t see them 
giving it up. 

We hear you have some cannabis stocks as 
well, possibly loosely repping Organigram

As far as retail sales in your province of Nova 
Sco�a, do you foresee independent cra� retail 
or do you see it s�cking with the liquor store 
type store?

I knew when cannabis became legal that the stocks 
would get kinda funny. I don’t check too o�en but I 
know around December everything dropped 
however I am seeing pot stocks heading back up. I 
got into Canopy, Organigram, Aurora and a few 
others early, which was good. No, they don’t 
sponsor me I wasn’t really repping them, they gave 
me a hat. Ray, their head of marke�ng and I have 
been good friends so I have always had a good 
connec�on with the company. They have come to 
my shows and set up a booth and talked to my fan 
base and that’s where our whole rela�onship kinda 
started from. I consider a lot of those guys friends. 
Right now I have talked to a few LP’s and it’s a weird 
�me no one really knows what we are allowed to be 
doing so were all a li�le hesitant right now.

Have you smoked a lot of LP cannabis?

When we were on tour that’s when cannabis 
became legal. So we definitely tried a good amount. 
I like certain smells and tastes but I am not one of 
those guys who is really par�cular on brands or 
anything. If it’s good weed and smells good I will 
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By Tammi Stanhope

Shoot over Pale 

Hash over Oil

Fun Facts

smoke it. I’m not a fan of outdoor 
stuff I like the skunky smelling 
stuff.  

Flower over extracts

Anything in the cupboard. But 
honestly Nachos and Doritos. 

How many days (if ever) have 
you gone without smoking?

Spliff over Blunt, Joint 

Edibles over Candy

Bong over pipe

Favourite Munchies: 

Sa�va over Indica

10 days. I made it 10 days about 
4 years ago. I’m not going to lie it 
felt good but then I smoked one 
joint and that was it. It was good 
to reset. My line of work I can 
wake up and smoke a joint at 
10am or 11am, smoke all day 
and no one would say shit. 
Some�mes that becomes a bit 
too much and you need to cut 
down. That was me changing it 
up and rese�ng, going 10 days 
to get back into the mode. 
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FOR ONTARIO RETAIL CANNABIS
hen the Progressive Conserva�ve government Wwas elected in Ontario in summer 2018, there 
were huge unknowns on how they would move 

forward with the retail cannabis industry, especially because 
they never supported legaliza�on. So, when they announced 
that they’d allow private retail stores and an uncapped 
number of outlets it seemed too good to be true. 
Unfortunately, as we recently learned last week, it was. 

For a government that never supported cannabis 
legaliza�on the cap on store numbers wasn’t very surprising 
but the system they used to select private retailers was 
oversimplified. The hasty and unorthodox applica�on 
process highlights just how li�le the current government 
understands the cannabis market.  

Since their original plans, there have been many revisions on 
who can obtain a retail licence and where stores can open. 
Despite many Licensed Producers (LPs) claims that there is 
no supply shortage, there definitely is (and has been for 
awhile, especially for medical pa�ents). In recogni�on of 
this, the PCs decided to reverse course. Only 25 stores would 
be able to open on April 1st, allowing for more a�er 
December when supply is expected to catch up. 

Established cannabis corpora�ons and LP’s were ready to go 
with physical stores when the Ontario government decided 

The requirements for applicants were unreasonably low but 
the expecta�ons for those selected are unreasonably high. 

to scrap their plans for unlimited storefronts. At the last 
minute, claiming to make the system “fair” for small 
entrepreneurs, applica�ons were open to anyone willing to 
pay $75 and write an Expression of Interest (EOI). All 
applicants were entered in a lo�ery and chosen at random. 
Of the 17,000 applica�ons submi�ed, over 60 per cent 
represented individuals or small businesses. The winners 
largely reflect this ra�o - most are sole proprietors with no 
cannabis experience. 

Municipali�es’ votes were posted just days before final 
applica�ons for the lo�ery winners were due. If a retailer 
submi�ed a proof of lease in a municipality that voted to opt 
out they only had three days to find a new loca�on. Retailers 
have also been threatened with harsh fines and penal�es if 
they fail to open their stores on April 1st. 

Once the results of the lo�ery were announced winners only 
had five days to submit their final applica�on. In less than a 
week they needed to provide a $6,000 non-refundable fee, a 
proof of lease, and secure a $50,000 line of credit. To add to 
the chaos, the province allowed municipali�es to vote on 
whether or not they’d allow retail outlets. 

 
ONE STEP FORWARD, TOO MANY STEPS BACK



Retailers are working against the clock with many grey 
areas on how they can run their stores. For now, they’re 
not allowed to transfer their licenses or make deals with 
franchises un�l December 2019. Nevertheless, offers 
from retailers and LPs have been flooding in, with bids 
going as high as $7 million. So far no arrangements have 
been made public but it seems like many of the winners 
want to dodge the risk of failure and cash out.

The aggressive and contrary nature of this en�re system 
has been veiled under a pretense of fairness. In reality it’s 
anything but. This is what happens when you have a 
disinterested government forced to deal with a 
legisla�on they don’t agree with. Small businesses cannot 
thrive under the current retail model, leaving large 
cannabis brands to reap the profits. But the biggest loser 
in all of this is the consumer. 

With districts op�ng out and only 25 stores access is 
limited. For big ci�es like Hamilton and Toronto with a 
large cannabis user base there just won’t be enough 
outlets to meet demand. Anyone from Mississauga, 
Vaughan, or Markham will have to commute beyond their 
city’s limits. The municipali�es that opted-out are giving 
illicit dealers a good reason to opt-in.

Newcomers with zero cannabis experience are not equipped 
with the proper knowledge and resources, making them 
suscep�ble to mismanagement. This is important because 
educa�on is a key part of the industry’s success. Especially 
when retailers are compe�ng against the black market with a 
trusted clientele, how they manage and run their store will 
be crucial. When consumers are given good advice to make 
informed choices on the products they buy they’ll be more 
likely to have a posi�ve experience and become a repeat 
customer. If there’s not adequate educa�on or resources for 
consumers then they may revert back to illicit sources. 
Ignoring the role of cannabis educa�on will be Ontario’s 
biggest shor�all in the fight against the black market.

The success of the cannabis industry should not be 
measured by sales but by the reduc�on in illicit ac�vi�es and 
use among youths. With our current model Ontario’s retail 
cannabis industry has deviated far from these goals and 
illegal ac�vity will con�nue to flourish in the gaps of our 
misjudgements. The lo�ery winners have a huge weight on 
their shoulders and they’re ill prepared. Now retailers are 
scrambling to make deals with cannabis companies to 
ensure they can open their doors in April. However these 
deals play out, let’s just hope this isn’t a punchline for an 
April Fools joke.

By Michaela Freedman
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Khronik Kreations, 

Shatterizer,

Bella Vita Bath Bombs, 

Tickets for the 210 Mixer in 
Vancouver and Hamilton are now 
available!

Beyond Smoking, 

Thanks to

Curved Papers, 

Cannabis Substitution 

Pacific Northwest Garden Supplies,

Drop Seeds Not Bombs,
Krush Grinders, The HighClub.ca

LMG Insureance and Evergreen 
Pacific Insurance Corp.

Prevail in Vancouver and

co-producing this event with 

Prohibition Cannabis,  

Babes ‘n Bluntz,

Mj’s Cocojuana,
Merry Meltaways,

Homegrown Hydroponics, 

Dajointclinic,

Where Heads Meet,

Synergy Health Services (Van),

Eka Glass, Hello Cannabis

Canada.

for giveaways and raffle items 

Pure Cannabis Official,

programs across 

Native American Agricultural 
Company, Green Planet, Growing 
Exposed, Highland Farms

Stellar Ash and Matty Simpson

Ÿ Pure Hemp 

Melomomentz, Baux Industries, 

Cannacub, Pure Hemp,

support  

in Hamilton!

Honeypot Smokeshop,

Strainprint, Growdudetv, 

The King Street Yard,

The Stoner Chef Canada,  

Cannabis Supply Co,

to help raise funds to 

MCRCI, Mj’s Ccojuanas

Med Mobile 905,

Broken Coast.ca, 

With performances by 

Ÿ Don't miss our National Rolling 
Paper Competition sponsored by

Ÿ Prohibition Cannabis 
Ÿ Curved Papers

Thanks to 210 Canada for 

High! Canada Magazine to help raise 
both awareness and needed funding 
for Cannabis Substitution Programs 
in both BC and Ontario.

210 ROLLING COMPETITION SPONSOR

210 GOLD SPONSOR
THANK YOU

VANCOUVER



By Mel Wilhelm

With legaliza�on came tons of new cannabis 
laws and restric�ons. The complex issues with 
legaliza�on have yet to take into account tax-
free, sovereign lands that are self-governing. 
Events like this allow Indigenous communi�es 
to network with each other, to show examples 
of what other communi�es are doing and even 
to help break the s�gmas amongst their own 
chiefs and council members.

he Na�onal Indigenous Cannabis and THemp Conference in Calgary November 
2018 was hosted by the Tsuut'ina Na�on 

was the first event of its kind.

The stage was centred where vendors set up in a 
circle around it, that provided a great atmosphere to 
mingle and chat business while also being able to 
hear speakers without being drowned out or fearing 
that you were being rude and doing business while 
people were speaking. There were coffee, tea and 
snacks on site during the event as well as meals 
included in the purchase price of your �cket. It was 
the most inclusive cannabis conference I a�ended 
all year.

I HIGHly an�cipate returning to the Na�onal 
Indigenous Cannabis and Hemp Conference event 
held In February 2019 in O�awa.

Jamie Kunkle - Rob Stevenson - Adam Beach - Mel Wilhelm Jamie Kunkle - Rob Stevenson - Adam Beach - Mel Wilhelm 



www.CannabisHempExpo.com



KARLI THIESSENKARLI THIESSEN



igh! Canada Magazine gets to review a number of Htopicals every month and when we came across 
Karli Thiessen and her Topical Pain Relief Cream 

we thought at first it was like many we had tried before, 
but eternally op�mis�c. We tested and were super 
impressed and then we retested and were even more 
impressed and then we retested once more and came to 
the conclusion that this was the best darn pain cream we 
had ever tried. We had to speak to the person 
responsible and tracked down Karli Thiessen, long�me 
cannabis advocate and cannabis entrepreneur.

Tell us about how you got involved in the cannabis 
industry and what led you into a career within the 
Canadian cannabis industry?  Essen�ally, what is your 
par�cular cannabis industry entry point origin story? 

She worked with me to transi�on from pharma to 
cannabis and it was a long tedious journey. I was over 300 
lbs when I started taking pharma medica�on and as I came 
off them; I lost all the weight I had gained. I no longer 
needed my thyroid meds or cholesterol meds. It was all 
worth it in the end. It was an amazing feeling. 

When I ended up with cancer, I knew I wasn’t going to do 
the Chemo or radia�on treatments, I knew cannabis 
would heal me. I was on the board of Hempology 101 and 
had been working extensively with Ted Smith and Gayle 
and also volunteering at the club, (VCBC) not realizing at 
the �me how lucky I was. I was blessed to have met Rick 
Simpson and Cort Yelland at that �me and decided to do 
the RSO protocol a�er that. With Gayle’s help I was cancer 
free. A�er this I knew I had to give back. I’ve been working 
for four years now making cannabis suppositories and 
caps for medical pa�ents. Now I am a consultant for Living 
Leaf Remedies. 

My interest in cannabis started in September of 08 when I 
walked into VCBC and met Gayle Quinn. I was completely 
broken hooked on pharmaceu�cals with a severe mental 
health diagnosis. It was Gayle that did my membership 
with me and signed me up. She couldn’t believe what I was 
on medica�on for. I remember her telling me that I needed 
to get off all the pharmaceu�cals and my first thought was 
‘hell no !’ I could see in Gayle’s eyes she knew something I 
didn't; and I knew if I listened to her, I would get be�er. 

To move past the challenges that I faced I had to get crea�ve. I 
decided I had a duty to pa�ents to make sure they were taken 
care of I learnt how to make cannabis medicine that healed the 
body from the inside out , about the importance of the quality 
of the organic medicine free of pes�cides and mold. I make a 
cannabis cream that changes people lives. It is amazing for pain 
and inflamma�on and cures skin afflic�ons; both psoriasis and 
eczema. For me it's all about quality of life and being a cancer 
pa�ent myself, it's about ge�ng up every day and living your 
best life!

Last ques�on - what are three things that you think everyone 
needs? 

Have you encountered may challenges or adversity working 
in the the cannabis space?

My biggest fear is being a medical pa�ent and not having the 
access to the medica�ons that I need, . The new legisla�on 
within the recrea�onal market leaves many of the medica�ons 
that I use and need to use off the list. Which is oil, 
suppositories, topicals and edibles and organic flower. I am an 
advocate for all pa�ents. I also believe we need a safe place to 
consume them. I am well known in the cannabis community 
and have protested on a number of occasions, my slogan is and 
will always be ‘pa�ents over profit’.

Advice for other women entering or thinking about entering 
the cannabis space?

The best advice I can give to other women in the industry is be 
strong in what you do and say. Knowledge and educa�on is 
power and be weary of who you work with. Be sure they have 
your interests at heart too. Stay neutral if you are known as 
someone with brains and not just a �ght ass, you get a lot more 
respect. Be yourself. Be true to who you are. I am a healer and 
an empath and making medicine just comes as second nature. 

You can find Karli and Livingleaf Remedies on Facebook or 
email Karlithiessen@gmail.com. 

Three things everyone needs is topicals, edibles and 
smokeables and the educa�on that goes with it to heal your 
body and live the best life you can! 



info@cannarelief420.ca

Tel: 905-286-4420 Fax: 905-286-4450

RETAIL STORE LOCATED IN MISSISSAUGA

133 Queen Street South 
Mississauga (Streetsville) Ontario, L5M 1K9

Open: Monday to Friday 10-7     Saturday 11-5

Storefront Now Selling Hem
p & CBD Products

Vaporizers - Pain/Skin Cream
s - CannaRelief Drink

CLOSED SUNDAYS

Do you suffer from Anxiety,

Arthri�s, Cancer, Chronic Pain,

Depression, Epilepsy, Fibromyalgia,

Gastrointes�nal issues such as Crohns

and Coli�s, Glaucoma, Insomnia, 

Inflamma�on, Migraines, Mul�ple

Sclerosis, Nausea, Osteoarthri�s,

Parkinsons, Seizures, Scia�ca?

Specializing in Hemp and CBD 
products including edibles, oils, patches, creams, salves, and pet 

products. Other merchandise includes vaporizers, smoking 
supplies, books, gi� items, natural body products.

NOT A DISPENSARY ...... YET

WE CARRY 
TOP BRANDS 

Are you a pa�ent 20+ who needs 
informa�on about ge�ng a medical 
cannabis prescrip�on from a doctor,
to allow you to purchase medical
grade cannabis and cannabis oil from 
a Health Canada licensed producer?

PATIENT EDUCTORS ON 
STAFF TO ASSIST YOU 
WITH YOUR HEALTH 

NEEDS
TUESDAYS ARE 

SENIORS DAYS 10% OFF 
65+

ASK A FRIENDLY CONSULTANT WHICH PRODUCTS CAN IMPROVE YOUR HEALTH

NEW PRODUCTS 
ARRIVING DAILYWE ARE A 19+ STORE

	@cannarelief420

	Follow	us	on

Contact us for informa�on,
or send us a message at 
info@cannarelief420.ca

Visit our website at 
www.cannarelief420.ca

for informa�on or to
buy products from our

online store.
Ships anywhere in Canada.

info@cannarelief420.ca



MISS LINOTTE’S

Miss Linotte arrived a few days prior to the 
Expo and took time to visit the last three 
remaining dispensaries left after the 
legalization. Even Cannabis Culture did not 
make the cut. Too bad, what a cool place to 
chill out and consume in a relaxed 
atmosphere. 

M
iss Linotte had three wonderful 
days in Vancouver, away from the 
cold, the grey and the snow. She 

was so happy and very busy!  She was 
meeting, chatting, flirting, dabbing, dancing 
and networking. She was also getting gifts 
and giving away her delicious edibles. It 
sure doesn’t sound like work, but it’s the 
best job in the world! 

Another dispensary on Burrard Street caught 
her attention: Greencity, which is operated by 
two women. Miss Linotte really appreciated 
the beautiful and inviting décor, sprinkled with 
a feminine touch. She felt like she was in her 
living room at Greencity. 

Friday was the first day of the Expo, which is 
called “industry day”. Miss Linotte did a little 
tour introducing herself and observing the 
frenzy going around her. So many interesting 
people, technologies, products and services! It 
was way too much for Miss Linotte’s first expo 
with the editorial team of High! Canada 
Magazine. She felt excited and overwhelmed at 
the same time. She wanted to know everything 
and talked to everybody. What a first day!
At night, Miss Linotte made herself pretty and 
attended a cocktail party, followed by a dinner 
and another great party at night at New 
Amsterdam Café, located on Hastings Street. 
The party was awesome! Again, it’s the best job 
ever. She tried dabbing for the first time and loved 
it of course! She danced like there was no 
tomorrow, but like a good girl she is, was in her 
bed by one because she knew another exciting 
day was waiting for her on Saturday.  On day two, 
even though Miss Linotte had lost her voice, she 
did not lose her public relation skills. So, she 
decided to walk around the expo with her delicious 
edible, the energy bar Chocolinotte, which recipe 
you’ll find in next month’s edition of the magazine. 
Everybody just loved, loved and loved the 
Chocolinotte energy bar. 

Miss Linotte with her French accent, her smile, 
volubility, eccentricity and her sense of humor, made 
a lot of new friends. 

At night, she was supposed to attend two more 
parties, part of her function being with the editor 
team. But Cy Williams her wonderful editor asked her 
to stay in her room. She needed rest, her voice was LIFT



totally gone. Poor Miss Linotte, confined to her room, 
no dancing, no dabbing, no smoking, no drinking, no 
flirting on a Saturday night in Vancouver. Big 
deception. Hey that’s the life of the poor and famous!  
So, she was in bed by 7pm trying to recoup for the 
last day at Vancouver Lift & Co. cannabis Expo. On 
day 3, Miss Linotte got up fresh and with her voice 
back. Full of energy, she went for a long walk along 
the seaside to recharge. 

People in Vancouver are really into health and 
fitness. Lots of people were running by this sunny 
Sunday morning.  Miss Linotte was walking, slowly 
smoking her sativa am joint and taking in all this 
beauty. A 10 km walk got her to the Lift & Co. expo. 

She did one last round to make sure she’d met 
everybody and got all the freebies. Miss Linotte had her 
first interview on camera with a nice fellow from Calgary. 
Wow, she wants to repeat the experience so bad, she 
loves the camera, but does it love her back? We’ll see, 
soon it’ll be online! Exhausted but fulfilled and happy. 
She just loved her experience in this lovely city. Sadly, 
she had to get back to the snow, freezing cold and grey 
Quebec.

Hasta luego amigos y amigas. 

 Follow her in her next trip to Barcelona for Spannabis 
Feria del Canamo in March. 

By Miss Linotte

www.shatterizer.ca





MISS LINOTTE’SMISS LINOTTE’S

Miss Linotte goes nuts...
Miss Linotte eats nuts...
Miss Linotte is nuts.

ith a Chocolinotte, you can hip hop 

Wyour way up to totally nuts and get 
your energy up with a delicious 

energy bar. Raw and organic, it is a must for 
a good start in the morning or anytime during 
the day to keep you happy, healthy and nuts. 

Recipe: Energy bar Chocolinotte

Preparation 15 minutes

Creates 10 bars with 50 mg THC 
and 15 mg CBD each

• 1 table spoon maca powder

• 2 table spoon of raw cacao

• 2 table spoon sesame seeds

• Cannabis oil to taste (recommended 500 mg)

Filling

• 1 ½ cup Medjod dates, pitted and soaked
           (around 16)

• ½ cup hazelnut butter

• ½ cup grated coconut unsweetened

• 2 table spoon hemp seeds

• 2 table spoon chia seeds

• 1 ½ cup roasted hazelnuts and almonds

• ¼ cup CBD maple syrup (Farm & Florist)

CHOCOLINOTTECHOCOLINOTTE

7. Unmold and cut 10 bars

Frosting

1. In a food processor, ground the roasted  
           hazelnuts and almonds

• 1 table spoon of CBD coconut oil 
           (Farm & Florist)

• 1 table spoon CBD honey (Farm & Florist)

• 1 ½ cup dark chocolate

2. Add all the other ingredients until totally mixed

4. In a Bain Marie, melt the chocolate coconut oil 
           and hazelnut butter, add the honey and pour it 
           over the mixture

6. Refrigerate for 1 to 2 hours or until firm

3. Put parchment paper in a 6 x 6 in pan and  
           spread the mixture in it 

5. Sprinkle salt flower or grated coconut on top

• 2 table spoon hazelnut butter

Instructions





OPT IN/OPT OUT

t’s been 3 months now since recrea�onal cannabis Ihas become legal in Canada, and 3 months of city 
council debates across Ontario have taken place with 

each city being able to decide whether to Opt In or Opt 
Out of cannabis retail stores.

With a deadline of January 22, 2019 it would appear 
there is less than 20% of municipali�es across Ontario 
that have decided to Opt Out of the stores that are set to 
open by April 1, 2019. At that �me there will be 25 Retail 
Store Authoriza�ons that will be imposed while 
cannabis supply stabilizes, according to the AGCO. Only 
then will they allow applica�ons for more retail stores 
outside of the ini�al 25.

Now that being said, even if the municipality has opted 
out during the first round, they can apparently ‘Opt In’ 
when the second wave of stores are set to open. 
However, should they choose to take that route, there 
are financial incen�ves that will no longer be available 
to them.  A city that votes to opt in to allow private 
recrea�onal cannabis stores will receive a minimum of 
$10,000 in provincial funding to offset costs of 
enforcement and other effects of legaliza�on. As well, if 
the provincial por�on of the federal excise duty on 
recrea�onal cannabis over the first two years of 
legaliza�on exceeds $100 million, the province would 
provide 50 per cent of the surplus to municipali�es that 
have opted-in. Municipali�es that vote to opt out will 
receive just $5,000 in provincial funding to offset 
enforcement costs. They can opt in later, but they would 
not be eligible for any excise duty surplus payouts. 

Of the 25 lo�ery winners in Ontario, 4 of 7 from the West 
Region are from Hamilton. Unknown in the cannabis 
industry it seems with the excep�on of one prominent 
Hamilton family that doesn’t want to be named. Over the 
last 3 months Hamilton has had city council mee�ngs to 
vote on Op�ng In or Op�ng out, as well as created an online 
survey that allowed residents to have their input as to 
whether Hamilton should have legal cannabis stores, all of 
which ul�mately led to us Op�ng In, but not without 
controversy.  Council first voted on December 18, 2018 with 
7-6 to defer the vo�ng un�l January since not all council 
members were present. January 14, 2019 all members 
were present and City Council voted 10-6 to “opt in”, but 
that had already been decided when Ward 4 Coun. Sam 
Merulla’s mo�on to “opt out” was defeated in an 8-8 
stalemate. Mayor Fred Eisenberger has always been on 
board the legal side of cannabis but has been met with 
much conflict due to the fact that he has cannabis in his 
investment por�olio.

At one point (less than 6 months ago) Hamilton was home 
to over 100 dispensaries, and now??? I know of about 5 at 
the moment, and even those shops are day to day as the 
local police are star�ng to enforce the seizing of proper�es 
and forcing permanent shutdowns. We have yet to see the 
court outcome of those facing cannabis related charges and 

So far the results of the “lo�ery” winners for the first 25 
stores do not include any known retail cannabis brands, 
however that hasn’t stopped anyone from contac�ng the 
25 winners to see if they can broker some kind of deal. But 
structuring these deals is proving to be more complicated 
than first believed, given stringent ownership requirements 
laid out by the Alcohol and Gaming Commission of Ontario 
(AGCO) that prevent lo�ery holders from ceding any kind of 
control over the future ownership of a cannabis retail store 
at least un�l the lo�ery period is over in December 2019.



Sta�s�cs Canada released an update of the account on 
August 24, 2018, which showed that household 
spending on cannabis rose 1.2% in the second quarter 
of 2018 to $5.7 billion. These expenditures have been 
increasing steadily since the first quarter of 2015, rising 
at an average rate of 1.0% per quarter. More than three-
quarters of that went to the black market, but that’s 
down from a whopping 98 per cent in mid-2014 amid 
increasing medical-related use.

The Cannabis Economic Account pegged the size of the 
cannabis industry in Canada at $3.0 billion in 2017, on 
par with the beer industry and larger than the tobacco 
industry.

Let’s have a quick look at Colorado and Washington who 
have had legal cannabis for 6 years now.   According to 
Forbes magazine, “ever since Colorado and Washington 
became the first states to go fully legal six years ago, the 
variety of cannabis products on the black market has 
improved big �me. Black market drug dealers are now 
even making house calls – some�mes s�ll wearing their 
McDonald’s uniform -- and, believe it or not, they do 
their best to help educate their customers on the 
differences between each strain and the purported 
therapeu�c benefits each might provide. It’s a rather 
impressive presenta�on.” According to the FBI the US 
black market accounted for $46.4 billion in illegal 
cannabis sales in 2016 in an overall $52.5 billion dollar 
industry, only pu�ng a small dent in black market sales.

it has done nothing to curtail the black market, only 
taken them back underground where they were before.

All around the world, the “black market” is the true GREEN 
MARKET (and has always been) they have become more 
canna business sophis�cated, educated and savvy and have 
been the ones that have truly taken the cannabis industry to 
where it is today. For those who want to enter the legal 
market it would appear that for the �me being they get to sit 
on the sidelines and wait to see what kind of government 
shenanigans get passed down.  Instead of suppor�ng and 
assis�ng small, local cra� cannabis businesses that will 
benefit ci�es and their residents, the Canadian cannabis 
space is s�ll trying to work out the big details such as having 
enough QUALITY cannabis to supply the legal market and 
most importantly the MEDICAL market, in the first place.

Whether municipali�es have decided to Opt In or Opt out of 
the legal framework for cannabis retail stores in Ontario, the 
true Green Market will only keep advancing regardless of the 
loose framework of our provincial and federal government. 
For those looking to transi�on into legal cannabis in Ontario, 
seems like there’s s�ll lots of work to be done to make it an 
equal playing field, and un�l then, the sales of the “black 
market” is only gaining ground in a world where cannabis is 
going to be around regardless of what the governments 
decide.

#cannabiseduca�oniskey

By Tammi Stanhope



RFT@nativeamericanagriculture.com

www.nativeamericanagriculture.com



www.hempfestcanada.com

The HempFest Cannabis Expo provides 
an environment for industry pioneers, 
as well as new and existing consumers 
to learn more about one of North 
America's fastest growing industries, 
and one of the world's most valuable 
plants. Come to connect with fellow 
consumers, patients, industry members, 
entrepreneurs, job seekers and local 
leaders. Leave with new relationships 
built, stories shared, the latest 
innovative products, and a ton of new 
knowledge on how the cannabis plant 
can benefit you and your community. 



Coming soon



WWW.HYDROPONICS.CA



VAL MCCULLOCHVAL MCCULLOCH



It was High! Canada Magazine’s great honour 
to sit down with the beloved Val McCulloch 
recently and speak with her about her 

personal experience working within the 
Canadian and Interna�onal cannabis space. Val. 
it really is an honour to finally feature you in the 
magazine.

Being in the industry for only 2 years, I’m 
honoured to be here. I’ve met so many Women 
Of Weed, that I’ve been lucky to connect with as 
colleagues, friends and as Sha�erizer customers 
too. WOW have been an ongoing source of 
inspira�on and educa�on for me personally. I’m 
listening to the ladies all the �me… thank you for 
sharing your wealth of knowledge. 

 

 

Tell us about how you got involved in the 
cannabis industry and what led you into a 
career within the Canadian cannabis industry?  
Essen�ally, what is your par�cular cannabis 
industry entry point origin story? 

 

 

 

I’ve always really, really, really wanted to work 
within the cannabis industry.  When I started 
including cannabis into my lifestyle (20 years 
ago) I also accomplished a lot of things 
educa�onally and health wise. With focus, 
ambi�on, drive and determina�on I lost over 100 
pounds of weight, maintained a couple jobs 
while doing an MBA and just got stuff done! For 
most of those 20 long years, I was pre�y 
secre�ve of my cannabis use … In January 2017, I 
started having some hear�elt conversa�ons with 
my family and friends. I felt super supported and 
encouraged from the start, in becoming a 
medicinal pa�ent and to pursue a career within 
the industry. Smoking cannabis just “worked” for 
me and I figured I had be�er “work” for it!  As I 
did more and more research, what I discovered 
was that it worked quite well for others too.

W h e n  I  m e t  M a � ,  t h r o u g h  a  m u t u a l 
entrepreneurial friend in May 2017 it was a done 
deal. Ma� was in the process of prototype 
tes�ng a new product called Sha�erizer that 
blew away my expecta�ons …  both the product 
and the Ma�erizer.  It was my first experience 
with great vaping hardware and mee�ng an 
Inventor and company founder who was doing 

My goal is to con�nue to be well integrated in the 
cannabis community as a WOW for a long �me.  I 
have so much respect for the High! Canada team. 
Thank You for the invita�on to be a WOW and 
making Sha�erizer an Editors’ Pick for best 
hardware in 2018!  

Having the chance to reflect upon the ques�ons 
asked, I’ve discovered the upcoming year is going 
to be even more perfect than I thought.  

 

 

 

The industry as a whole is challenging. Everyone is 
naviga�ng the market and trying to be innova�ve in  
uncharted territories. Many are doing very well, 
despite having to deal with the macro effects of 
governmental regula�ons and the vola�lity of stock 
markets. There’s a lot of news, change and “what-
ifs” – the quick collabora�on and agile responses are 
impressive. There is more than enough room in this 
industry for everyone with a good heart and 
business to be successful.  

I am thankful that the recrea�onal market now 
exists in some form. It’s going to allow so many more 
people to access and try cannabis. Many now 
consider it as an op�on, who otherwise would never 

With all this newness we have the opportunity to 
start with high expecta�ons. Expansion is 
challenging, and we want to do it right! We are 100% 
confident in the quality of our product and the 
product experience. Perfect Clouds are our 
mandate before we even think to introduce new 
accessories and products to our friends.  

everything I perceived to be “right.” The Sha�erizer 
was developed from the right place, his heart. 
Designed by necessity to shield his family from the 
nega�ve s�gma associated with cannabis. It was 
built with the right purpose and ra�onale and upon 
the core values of “what would work best?” 
 
For a gadget loving girl, with a business background 
in hardware and tech, as well as startups, I was just 
ready to go and get to work! Applying everything I’d 
learned and experienced, to something I truly 
believe in.   

 Did you encounter any challenges or adversity to 
adop�ng a full-�me role in the expanding 
Canadian cannabis market and if so what did you 
do to overcome them and successfully move 
forward?



We’re working on several new products. We can 
hardly  wait  to  share some pre�y b ig 
announcements. I think they will be a big hit! 
We did a lot of research recently at MJBizCon in 
Las Vegas, and it confirmed we are on the right 
track for what we have in the pipeline. It was 
such a valida�on to see that Sha�erizer has 
remained unique (especially in our globe shape 
design) amongst the top vape pens in the world.  
Being commi�ed to innova�ve research and 
development, and a “best in class” and classy 
vaping experience means we are constantly 
evolving. 

Plans for the future -  personally and 
professionally?

Technology is always changing, and our goal is 
to always stay relevant and innova�ve. We 
adapt constantly with feedback from our 
customers and our own experience with our 
product. Last year Sha�erizer launched the 
black and silver aluminum globes, labeled coil 
caps (sa�va, indica or hybrid) and a number of 
fun accessories like our lanyards and glow 
bands! Never misplace your Sha�erizer again … 

We’re really looking forward to the upcoming 
210 celebra�on too. The cannabis community is 
always looking for great ways to come together, 
bring new people into the experience, network 
and present fun forums to share and educate.

have thought to incorporate it into their lifestyle 
previously. I hope many realize cannabis is not 
only for feeling good on weekends and 
evenings. 

 

I adopted Honey from the Toronto Humane 
Society. She’s so sweet. I’d really like to get her 
“Therapy Dog” trained, to be able to share her 
love and sweetness everywhere we go. Let’s 
just say she really makes the day - the harder 
you laugh the harder her tail wags. 

 

What are you working on now. Can you run us 
through an average day for you?

 

 

We are presently working on a revolu�onary 
and customized customer service digital 
pla�orm. It’s going to be an online service 
des igned to  be  as  personal i zed  as  i s 
entertaining, for Sha�erizer clients. We are 
always looking for an even more friendly, value 
enhancing, posi�ve experience for our vape 
family. We’re also focusing on global markets 
and mee�ng some very cool clients from places 
like Brazil as well as learning more about their 
cannabis culture. Our clients in Brazil call vapor 
steam. These interna�onal market variances 
are fascina�ng. We also are building out quite 
the friendships with clients in the UK, where we 

 
Last ques�on - what are three things that you 
think everyone should be doing?

Following your heart: If an event, deal, person or 
mee�ng isn’t what you’d think – leave it. Do so 
politely and with style and grace. Trust your 
intui�on. I genuinely like everyone we’re going to 
do business with. If someone or something seems 
wonderful, pursue it, and be pa�ent, everything 
seems to take a li�le more �me then expected. We 
are so lucky for each of our partnerships. Keeping a 
Sense of Humour: If you see a reference to HR, yes 
Human Resources – that’s me trying to keep Ma� 
inline – most likely on Instagram … if you need a 
laugh just check out his stories. I am also the proud 
customer service lead. Nothing ra�les my cage 
more than an issue. I’m sincerely sorry for any kind 
of frustra�on a client may have. We promise to 
take care of it quickly, some�mes with a couple 
swear words and hopefully a good laugh. Don’t 
worry we don’t tape our customer service line 
ever! Thankfulness everyday for clients: I love, 
love, love our clients and everything they do for us, 
we really hear you, appreciate you, you are the 
best! From inves�ng in our product, to making 
videos and pos�ng awesome pics of perfect clouds, 
it makes my day. Our client rela�onships are so 
important. It’s so rewarding. It’s an honour to 
provide a device that’s loved, because I just love 
doing it!

were ranked one of the top pens for CBD and 
cannabis concentrates. 
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PRODUCT REVIEWS

Every one in my studio marveled at 
the delush bath and body line! The 
following products were joyfully 
sampled by a whole yoga studio of 
a t h l e t e s  a n d  w a s  u s e d  a s 
recommended on the container 
during our fun tes�ng experience. 
Every single woman who tried and 
applied the lo�on, �ncture, balm, 
scrub,  creme, and bu�er was 
unanimous in our vote that delush 
bath and body was so good to the 
very last drop."

The delush Bath and Body Products with CBD were 
showcased during my Hot Yoga morning workout 
at my fitness studio with a whole class of women 

eagerly enjoying the product tes�ng with me. Everyone 
squealed with delight as they oohed and ahhed over the 
lovely packaging of each item and felt very confident 
upon first glance at the ingredients on the back of the 
containers. The delicate pink font of delush's name on 
t h e  m a �e  w h i te  b a c k g ro u n d 
appealed to our clean, simple and 
refined West Coast sense of style. The 
shape of each container felt very 
secure in our hands and extremely 
comfortable to hold and open 
r a n g i n g  f r o m  h o t  s t u d i o 
environments to cool change rooms 
and warm showers stalls. Being able 
to grip with sweaty palms, drying 
hands or pruney finger�ps is vital to 
using a product.  We were very 
pleased to see a handmade locally 
made Vancouver bath and body 
beauty line. "Handmade with all that 
love and good, good!" is delush's 
slogan coupled with the most 
important signifier "Animal Cruelty 
Free". 

1) Hemp Body Lo�on in Cucumber 
Melon - 300mg CBD in 10oz -  I 
applied this lovely lo�on a�er 
washing my hands in prepara�on for 
m y  H o t  Yo g a  c l a s s  a n d  w a s 
immediately transfixed by the deeper 
cucumber scent and the smallest hint 

of sweet melon. As I applied the creamy, I no�ced how 
smoothly it covered my fingers and I felt confident that this 
would last throughout my workout.  During a few of the 
poses, my friend on a neighboring yoga mat remarked that 
my hands looked so fresh and beau�ful and that she could 
detect a most deligh�ul fragrance on my skin. I beamed, 
hearing these words! A�erwards I shared with her my 
secret - delush's Cucumber Melon hemp body lo�on with 
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300mg of CBD to support our health and skin's mantle 
especially during workouts in a hot sweaty room. Soon all 
the women in the change room begged for a squirt of the 
lo�on and gleefully rubbed it over their hands, neck and 
faces! Ul�mate skin care from deLush's lo�on.

2) Solvent - Free CBD �ncture - 600mg CBD in 30ml - 
20mg CBD per 1ml - Winding down from an intense, 
dripping with sweat, achy Hot Yoga session, I reached for 
my bo�le of delush's Solvent - Free CBD �ncture with 
600mg CBD in 30ml. I was aware of my heavier breathing 
becoming lessened  as the swi� ac�ng sublingual intake 
of the solventless high potency CBD connected with my 
endocannabinoid system and gently supported the 
normal homeostasis points of my body and mind. So 
appreciated the benefits of this CBD �ncture as it calmed 
and nourished me a�er a workout. I love how it regulated 
my speedy heart beats and soon my pulse returned to a 
slower steady pace. I joyfully shared delush's solvent - 
free CBD �ncture with the rest of the ladies in my change 

room and watched as they become more zen and at peace 
with themselves mere minutes later. One of the hardest 
working women in our group nearly wept with relief as her 
a�er workout ji�ers slowly evaporated with the CBD 
�ncture ensuring a whole body calmness that took place 
within her. A magical sight to see how the benefits of CBD 
could change a person's life forever.

3) Whipped Soap Scrub in Pink Watermelon - 300mg CBD in 
8oz - Stepping into my shower stall and opening the 
Whipped Soap Scrub made with Granulated Sugar and 
Foaming Bath Whip, I was immediately drawn to the cheery 
pink watermelon color and deeply breathed in its sweet 
candy like scent! I thought to myself what a beau�ful 
combina�on of girly delight in self care while the granulated 
"sugar is a natural source of Alpha hydroxy acid (AHA) These 
natural acids help break down layers of dead skin, 
encouraging cell turnover and revealing a more youthful-
looking skin underneath. Not only is sugar a gentle physical 
exfoliant, it is also a natural source of glycolic acid, an alpha-

hydroxy acid (AHA)" Source: 
Wikipedia.  This yummy 
smelling pink watermelon 
whipped body scrub helped 
slough away any dry flaky 
skin and sweat accumulated 
from my hot yoga class. I 
instantly felt a renewed 
c l e a n l i n e s s  a n d 
smoothness. My skin was a 
glowing rosy pink! I stepped 
out into the change room 
wrapped in a fluffy white 
towel and passed along the 
Whipped Soap Scrub to my 
fellow women who already 
queued up to partake in a 
Pink Watermelon rub down 
in their showers. All happily 
reveled in the slick non 
soapy  fee l ing  of  the i r 
transformed skin due to 
using delush Whipped Soap 
Scrub.

4) The Magic S�ck Liger 
Balm for Muscle & Pain 
Relief - 300mg CBD in 50g - 
A�er a cooling down from a 
steamy hot shower, I began 
to no�ce soreness in my IT 
bands, hips and calves. 
Some of the yoga moves 
focus on opening up into 
posi�ons while sustained 
breath work is  done. I 
gingerly  swiped a few 
strokes of the Magic S�ck 
Liger Balm and within a few 
minutes, the pain and pre 
cramping feelings eased in 
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7) Sweet Heart Bath Bomb -75mg CBD in 75g - A�er a day of 
work which included traveling to different ci�es, mee�ng 
and appointments, I felt calm and resilient due to being 
bolstered by delush bath and body CBD products. What an 
accomplished and focused day I thought. I decided to treat 
myself to a hot soothing bath made with a Sweet Heart Bath 
Bomb with 75mg of CBD. As I stretched languidly in its 
infused and lightly scented waters, I felt such peace and self 
love. My mind was clear with good inten�ons and happy 
thoughts. I was able to wind down quickly with a wonderful 
sense of renewals due to the comfor�ng benefits of CBD

So honoured to have had a whole en�re day of using delush 
line of premier CBD bath and body items that greatly 
enhanced my life and upli�ed the minds, bodies and spirits 
of all my girlfriends at the Hot Yoga Studio in Vancouver.

incredible fragranced Orange Bisco�. I loved how the 
viscosity of the Whipped Body Bu�er easily covered the 
front of my shins to the underside of my calves all the way 
down to my toes. My heels felt so moisturized and just as I 
was about to reach for another dollop of Body Bu�er, I 
discovered my girlfriend was also beau�fying her pedicured 
feet and had passed the container onwards for every woman 
to try. The whole room soon had slathered the delush 
Orange Bisco� all over themselves and one lady piped up 
and exclaimed that we all looked and smelled like a Snack! 
Peals of laughter erupted as we held our bellies, roaring with 
delight. It was all due to the CBD goodness of delush bath and 
body brand.  We all set out towards a glorious sunny morning 
in Vancouver, ready in our an�cipated great day ahead.

With warmest hear�elt thanks to Hennessey Standard for 
these delush bath and body products for our review.

giving me much needed relief. My girlfriend who is a 
CFL cheerleader immediately grabbed the Liger Balm 
and applied to her hamstrings and shins and waited for 
the Magic to happen. She exclaimed excitedly that this 
was the miracle she was looking for to help her muscle 
and pain relief! All around the room, she dabbed the 
other women's tender spots and all were so amazed 
how quickly they felt so much be�er! A true pain 
panacea by delush bath and body was discovered in 
our ladies' locker room.

5) Whipped Body Bu�er in Black Raspberry Vanilla 
150mg CBD in 2oz - Ge�ng dressed, I enjoyed a 
luscious smelling Black Raspberry Vanilla Whipped 
Body Bu�er and used the delicately silkiness all over 
my hands arms and décolletage. It was a very 
comfor�ng feeling knowing I was placing such a well 
made product next to my freshly showered skin and 
made me feel so happy and rejuvenated. delush CBD 
Whipped Body Bu�er is a glamourous treat to start my 
day, knowing the benefits of this high emollient body 
bu�er made with Shea Bu�er, Mango Bu�er, Cocoa 
Bu�er, Coconut Oil, Hemp Seed Oil, Black Raspberry 
Vanilla fragrance and CBD isolate. Perfect for 
protec�ng my skin from the warm sunny days and chilly 
rainy evenings of Vancouver. Beguiled by the 
enchan�ng scent, my neighboring ladies who were 
primping for their day, also partook in delush CBD 
Whipped Body Bu�er admidst delighted whispers that 
they looked and felt like a million bucks a�er using this 
body bu�er.

6) Whipped Body Cream in Orange Bisco� - 300mg 
CBD in 4oz - Last step before heading out to the busy 
streets of downtown Vancouver was to slather my legs, 
toes and heels with the thick rich cream of the 
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a�lly A�red Body Polish & Oils in Cambridge, Ontario Nsells a variety of all natural products such as skincare, 
body polish and body scrub. The company is named 

“Na�lly A�red” as it means “well dressed, polished person.”

Since people live in their skin, why not have it as healthy and 
smooth as possible? Popular products made by Na�lly A�red 
include body polish, essen�al oils, premium essen�al oils, and a 
wide variety of fragrances. All of the products developed by the 
company contain coconut oil, including a popular coconut body 
scrub with actual flakes of coconut in it. The ingredients used by 
Na�lly A�red are items that people are familiar with and can 
pronounce. There are no hidden surprises. None of the 
products have been tested on animals, only humans.

Company President, Natalie Sophia, created Na�lly A�red 
Body Polish & Oils a�er she was diagnosed with a condi�on 
called Pseudolymphomatous in 2003. This is essen�ally an 
allergic reac�on caused by sensi�vity to American Red Ink. Ms. 
Sophia’s skin turned bumpy, cracked and itchy due to the 
allergy. Top dermatologists were unable to diagnose and treat 
the condi�on, and so Ms. Sophia decided that she needed to 
heal herself. Items purchased at local pharmacies didn’t 
provide any relief so she began to make her own body polish 
and used it on her own skin. A�er a month, Ms. Sophia had 
healed what was ailing her and a thriving business was born. 
Twelve years later, Na�lly A�red Body Polish & Oils has been 
sold largely through posi�ve word of mouth.

Ingredients included in the items sold by Na�lly A�red Body 
Polish & Oils are all natural, healthy and involve Soybean Oil, 
Carrot Seed Oil, Castor Seed Oil, Jojoba Seed Oil, Olive Fruit Oil, 
Walnut Seed Oil, Kiwi Fruit Extract, and Ginseng Root Extract. 
The company also sells products that include botanical 
ingredients such as rose petals, lavender buds, and mint. 
Na�lly A�red is a company that is growing and catching on 
with people in Canada and beyond. In fact, the company’s 
products have been featured on the “Women's Network” 
website.  

People who like mixing cannabis topicals with fragrant skincare 
products should really check out the Cambridge, Ontario based 
Na�lly A�red Body Polish & Oils line.

NATTILLY ATTIRED BODY POLISH & OILS
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Follow us social media @majestic_vapes
Instagram - Pintrest - Twitter - Facebook

• Smok                      

• Aspire  
• Vaporesso            

• Wismec 
• GeekVape             

• Vandy Vape 
• JUUL                      

• Canada E Clouds 
• JC House Blend 
• TeaTime 
• Pax 
• Naked100 
• Grenco 
• Gold Seal 
• U Turn 
• Utillian 420 
• Illusions 
• All Day Vapor
• Twelve Monkeys Vapor  

• Airizer
• Liquid E Juice 
• Vango Vapes 
• Air Factory 
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