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Marijuana enhances our mind in a way that 
enables us to take a different perspective from 

‘high up’, to see and evaluate our own lives and 

 

the lives of others in a privileged way. Maybe 
this euphoric and elevating feeling of the ability 

to step outside the box and to  look at
life’s patterns from this high perspective is the 
inspiration behind the slang term “high” itself.

 Sebastian Marincolo
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Find out what all the buzz is about...

~ Editor ~

“ Life is not about wai�ng 
for the storm to pass guys,
it’s about learning to dance 

in the fucking rain”.
Greg Pli�

The	thing	I	love	most	about	summer	in	Canada	is	that	we	
get	to	put	our	magazine	out	at	the	end	of	the	month	and	not	
the	middle	-	which	allows	us	to	provide	special	coverage	of	
events	we	 support	 and	 love	 such	 as	 Cannafest	 in	 Grand	
Forks	BC	on	August	10th-	12th	featuring	Loverboy,	Randy	
Bachman,	Trooper,	Platinum	Blonde	and	more...	and	there	
is	the	Legends	Valley	Music	Festival	and	Bio	Cup	Canada	in	
the	Cowichan	Valley	in	Victoria,	BC	-	featuring	Body	Count,	
House	 of	 Pain,	 Sloan,	 The	 Forgotten	 Rebels	 and	 more...	
Awesome	 lineups	 and	 awesome	places	 to	 have	 a	 canna-
friendly	concert	experience.

We	 are	 still	 missing	 our	 beloved	 Assistant	 Editor,	 dear	
friend	and	powerful	cannabis	advocate	M.E.	Woodside	very	
much	here	in	the	hearts	of	High!	Canada	Magazine	and	we	
know	 that	 is	 not	 going	 to	 change	 anytime	 soon.	 We	

attended	the	funeral	for	M.E.	in	PEI	after	the	last	issue	
was	 sent	 to	 the	 printer	 and	 it	was	 a	 heartbreaking	
journey	to	get	to	Charlottetown	in	time	and	show	our	
deepest	 respects	 to	our	 friend	and	co-worker.	 	M.E.	
would	 want	 us	 to	 continue	 to	 educate	 and	 inforn	
Canadians	about	how	wonderful	this	amazing	plant	is	
and	how	it	really	can	change	lives.

Recently,	while	 in	Vancouver	 for	 the	very	successful	
Cannabis	 Life	 Conference	 held	 there	 -	 the	 High!	
Canada	Team	had	 the	opportunity	 to	meet	with	 the	
organizers	of	an	amazing	Downtown	Vancouver	pilot	
project	 that	 helps	 addicts	 with	 opiates	 and	 crack	
cocaine.	 The	 project	 works	 with	 the	 Overdose	
Prevention	Society	which	focuses	on	exploring	other	
alternatives	to	hard	drug	use,	cannabis	being	one	of	
t h e m . 	 F o r 	 m o r e 	 i n f o 	 v i s i t 	 t h e m 	 a t	
www.VanCityOverdosePrevention.com.	 There	 is	 a	
High	Society	Boat	cruise	being	planned	as	a	fundraiser	
for	this	very	good	cause	in	Vancouver	on	Saturday,	July	
29th	 -	and	 is	being	put	on	by	Miss	Envy	Botanicals,	
THC	and	The	Healing	Centre.	All	proceeds	to	the	event	
go	 to	 the	 Vancouver	 Overdose	 Prevention	 Society.	
Tickets	available	at	www.eventbrite.ca/high-society-
boat-cruise-tickets-35806066910

The	group	also	acts	to	distribute	Cannabis	and	tested	
Cannabis	products	 to	members	of	 this	marginalized	
community	to	help	with	pain,	sleep	and	withdrawal	
symptoms.	Research	done	recently	by	the	BC	Centre	
on	Substance	Abuse	 in	Vancouver	seems	to	 indicate	
that	 	“using	cannabis	may	enable	people	to	consume	
less	hard	drugs	-	 leading	researchers	to	speculate	 if	
cannabis	 could	 become	 to	 all	 hard	 drugs	 what	
methadone	had	become	 to	heroin	 -	 a	 legal	and	safe	
substitute	 drug	 that	 reduces	 cravings	 and	 other	
negative	 impacts	 of	 problematic	 drug	 use”	We	 will	
have	the	complete	story	next	issue.
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CANNABIS MARKETING

101
Colin Bambury

Branding	is	incredibly	important	to	any	business	in	any	
industry.	When	 it	 comes	 to	 cannabis,	 you	need	 to	 be	
unique	 to	 stand	 out	 and	 make	 a	 positive	 �irst	
impression.	It	may	not	be	the	best	 idea	to	name	your	
company	“Mary	Jane’s”.	If	your	company	has	a	generic	
title	 it	will	be	 impossible	 for	a	potential	consumer	 to	
�ind	 and	 differentiate	 you	 online.	 Popular	 marijuana	
puns	and	symbols	are	�ine;	just	make	sure	that	you	are	
unique	to	your	sector	of	the	industry.	

As	legalization	is	implemented	across	Canada,	there	will	
be	more	elderly	and	inexperienced	consumers	entering	
the	market.	Businesses	that	wish	to	service	this	higher-
income	demographic	must	draw	from	luxury	marketing	
in	 other	 industries	 like	 fashion	 and	wine.	 Keep	 your	
design	simple,	clean	and	 informative.	However,	 if	you	
decide	to	create	a	luxury	cannabis	brand,	don’t	forget	or	
disrespect	 the	 humble	 grassroots	 of	 the	 cannabis	

The	cannabis	industry	in	North	America	is	developing	at	a	
rapid	 pace.	 Marketing	 and	 branding	 are	 proving	 to	 be	
essential	 as	 countless	 new	 companies	 and	 consumers	
enter	the	market.	There	is	a	need	for	brand	differentiation	
and	product	consistency.	This	article	strives	to	help	these	
new	 “potrepreneurs”	 understand	 the	 cannabis	 industry	
marketing	landscape.	

It	 is	 important	 to	 note	 that	 the	 cannabis	 industry	 is	
incredibly	 unique	 and	 diverse.	Marketing	 to	 a	 cannabis	
consumer	requires	speci�ic	knowledge	and	techniques.
Do	your	research	around	the	history	and	activism	that	has	
allowed	these	new	ventures	to	exist	in	2017.	It	doesn’t	hurt	
to	 understand	 the	 science	 of	 cannabis	 and	 all	 of	 the	
therapeutic	 bene�its.	 Customers	 want	 companies	 to	 be	
knowledgeable,	 especially	 when	 they	 are	 selling	
psychoactive	substances.	Be	able	to	explain	every	aspect	of	
your	product	and	fully	stand	behind	its	quality.	

My	name	is	Colin	Bam.	I	am	a	
s t r i v i n g 	 c a n n a b i s	
entrepreneur,	 student,	 and	
writer.	
I	 started	 in	 this	 industry	 by	
creating	 an	 edible	 company	
t h a t 	 p r o v i d e d 	 h e a l t hy	
alternatives	 for	patients.	Our	
protein	bars	were	featured	in	
Vice’s	 “Toronto’s	 Cannabis	
Candyland”	 documentary.	 I	
worked	as	a	Budtender	at	two	
dispensaries	 in	 Toronto.	
During	that	time	I	learned	so	
much	about	the	plant	and	the	
people	that	it	helps.	I	enjoyed	
meeting	 the	 diverse	 faces	 of	
our	 industry	 and	 fell	 in	 love	
with	the	business	of	cannabis.	
Now	 I	 provide	 social	 media	
marketing	services	for	brands	
in	 the	 space,	 including	 the	
largest	 and	 �irst	 marijuana	
technology	company.
In	 my	 monthly	 segment	 I	
strive	to	research	and	explain	
how	 cannabis	 can	 be	 used	
responsibly	 to	 enhance	 your	
mental	 and	 physical	 health,	
relationships,	 and	 personal	
success.	 I	 believe	 that	 the	
m a r i j u a n a 	 p l a n t 	 i s 	 a	
m u l t i f a c e t e d 	 m i r a c l e	
substance	 that	 needs	 to	 be	
shared	and	studied.	
Because	of	all	these	combined	
bene�its	 I	 like	 to	 refer	 to	
cannabis	as	the	“Powerplant”

-

Instagram:	@colinbam
Snapchat:	@colinbam

Facebook:	Colin	Bambury
Twitter:	@colinbambury



that	 one	 of	 the	 posters	 has	 a	 large	 following	 and	 is	
considered	 an	 in�luencer	 in	 the	 Canadian	 cannabis	
industry.	You	press	the	three	little	dots	in	the	top	right	
hand	corner	of	your	screen	and	this	opens	up	a	“direct	
message”.	You	offer	the	in�luencer	some	free	product	if	
they	want	to	stop	by	the	store.	I	recommend	not	asking	
for	anything	 in	 return	 since	80%	of	 these	 individuals	
will	post	about	their	experience	online	anyways.	If	you	
have	 quality	 product	 and	 knowledgeable	 staff,	 this	
in�luencer	 now	 acts	 as	 a	 digital	 billboard	 for	 your	
business.	This	can	be	replicated	in	several	sectors	using	
both	hashtags	and	geotags.

Facebook	 Ads	 can	 be	 extremely	 effective	 and	 have	
helped	 many	 companies	 grow.	 It	 can	 be	 tricky	
advertising	 as	 a	 cannabis	 business	 though.	 In	 the	
Facebook	Prohibited	Content	section	it	states	“ads	must	
not	promote	the	sale	or	use	of…	illegal,	prescription,	or	
recreational	drugs”.	Even	 legal	cannabis	businesses	 in	
places	like	Colorado	can’t	technically	advertise	on	these	
platforms.	

I	have	found	that	you	can	run	ads	as	a	canna-business	as	
long	as	you	are	careful	about	the	language	in	the	speci�ic	

industry.	The	community	can	be	visceral	to	anyone	who	
appears	inauthentic	or	pretentious.

The	cannabis	industry	may	be	unique	but	it	is	not	immune	
to	 the	 changes	 in	 technology	 and	 the	way	we	 consume	
content.	 It	 is	 essential	 to	 understand	 that	 we	 live	 in	 a	
mobile-�irst	digital	world.	More	than	half	of	the	time	spent	
on	a	mobile	device	is	spent	on	one	of	the	main	social	media	
platforms	according	to	TechCrunch.	North	Americans	are	
now	using	their	phones	for	social	media	more	than	texting,	
calling	and	video-chatting	combined.	I	hope	this	statistic	
convinces	you	that	if	your	canna-business	doesn’t	exist	on	
social	media,	it	doesn’t	exist	–	PERIOD.	Content	is	king	on	
all	of	these	digital	platforms.	Put	out	content	that	potential	
customers	want	to	see,	read	and	share	with	their	friends.	

In	my	experience	of	operating	the	marketing	for	an	edible	
company	 and	 a	 dispensary,	 a	 huge	 portion	 of	 our	
customers	came	from	social	media.	Instagram	speci�ically	
allows	 you	 to	 interact	 with	 potential	 clients	 through	
relevant	hashtags	and	geo-locations.	

Example:	You	are	a	dispensary	in	downtown	Toronto.	
You	 search	 #TorontoWeed	 and	 interact	 with	 all	 of	 the	
individuals	posting	about	cannabis	in	the	area.	You	realize	

www.missenvy.ca

http://www.missenvy.ca


Marijuana.com	and	Massroots	allow	you	to	connect	 to	
the	 cannabis	 community.	 Kalogia	 is	 a	 professional	
network	that	can	be	explained	as	the	“LinkedIn	for	the	
Cannabis	Industry”.	It	 is	a	great	tool	to	make	potential	
business	connections.	

I	 hope	 this	 article	 was	 helpful	 and	 provided	 some	
practical	 value	 for	 those	 of	 you	 entering	 the	 cannabis	
industry.	If	you	have	any	questions	or	would	like	to	learn	
more	about	cannabis	marketing	feel	free	to	reach	out	to	
me	 through	 social	 media.	 I	 am	 here	 to	 help	 and	 to	
learn!	

ad.	Describe	your	business	in	terms	that	don’t	
use	 the	 words	 marijuana,	 cannabis,	 ganja	 or	
weed.	Sometimes	code	words	such	as	“herb”	and	
“green	“will	pass.	

Example:	
You	own	a	delivery	 service	and	want	 to	 run	a	
Facebook	ad.	

DO:	 “Speedy	 delivery,	 7	 days	 a	 week,	 top	
quality,	no	hassle”

DON’T:	“Marijuana	to	your	door	in	minutes”
	

The	 word	 marijuana	 will 	 be	 � lagged	 and	 your	
advertisement	will	be	denied.	

Utilizing	marijuana	websites	is	a	great	way	to	grow	your	
business	and	increase	sales.	Weedmaps	is	a	platform	that	
allows	you	to	list	as	a	dispensary,	delivery,	mail	order,	or	
cannabis	brand.	It	 is	the	most	widely	used	platform	for	
locating	marijuana	in	North	America.	There	are	several	
alternatives	that	can	be	found	with	a	quick	Google	search.	
Cannabis - themed	 soc ia l 	 media 	 webs i tes 	 l ike	



By Bruce Ryan - www.cannasystems.ca

IT’S 420 SOMEWHERE

It’s	4:20	Somewhere

Around	 our	 planet,	 the	 entire	 cannabis	 vibe	 is	 going	
mainstream	 at	 a	 rather	 remarkable	 clip.	 “Medical,	
recreational	&	industrial.”	It’s	all	over	the	news.	Mexico	just	
legalized	medical	cannabis.	Nevada	legalized	recreational.	
Washington	State	legalized	industrial	hemp	(98:0)	across	
the	 board:	 no	 “permit”	 required.	 	 Companies	 are	 being	
formed	left,	right	and	centre.	Serious	investment	money	is	
being	raised	to	bring	the	cannabis	industry	into	the	21st	
century.	Some	players	are	already	well	on	their	way….	and	
others	 are	 deep	 into	 uncharted	 territory.	 (smile)	 I	 do,	
however,	 suspect	many	of	 these	 investment	bankers	are	
smoking	 their	 cannabis	 stocks.	 Some	 are	 investing	 into	
very	questionable	ventures.	“Unicorn”	valuations,	as	they	
are	called.	Our	friends	at	dankr.ca	have	a	t-shirt:	It’s	4:20	
somewhere.	(Wear	it	with	pride!)

INDEED	 IT	 IS	 4:20>	 Over	 the	 past	 several	 months	 I’ve	
heard	from	thousands	of	people	across	the	globe:		Oregon,	
Alberta,	 New	 York,	 England,	 Colorado,	 New	 Brunswick,	
Italy,	 Columbia,	 Tennessee,	 Ireland,	 Kentucky,	 New	

Zealand,	 Manitoba,	 Washington,	 France,	 British	
Columbia,	Nevada,	India,	Texas,	Canary	Islands,	Ukraine,	
Manitoba,	 New	 Hampshire,	 Ontario,	 Romania,	
California,	 Saskatchewan,	 Paraguay,	 Germany,	 Nova	
Scotia,	 Australia,	 Thailand	 and	 Croatia…	 holy	 cow	
batman.	Did	I	leave	anyone	out?

In	my	little	world,	most	of	these	folks	ARE	focused	on	the	
farming	of	industrial	cannabis	(hemp)	crops	and/or	the	
many	uses	of	the	�ibre	&	core	materials.	Industrial	users	
are	 looking	 for	 raw	 materials.	 In	 most	 cases,	 dual-
purpose	 seed	 &	 �ibre	 production	 would	 double	 the	
return	 from	 each	 acre.	 Farmers	 have	 also	 started	 to	
realize	that	‘there’s	CBD	in	them	�ields’.	That	fact	alone	
gets	a	whole	bunch	of	farmers	really,	really	excited.	In	
other	cases,	tall	stature	crops	would	spur	local	business	
w/	bio-materials	produced	from	the	surrounding	farms.	
For	 example:	 hempcrete	 is	 a	 relatively	 low-tech	
approach	that	produces	great	returns	on	LOCAL	housing	
projects.	Low-cost	walls	that	are	both	great	insulation	
and	�ireproof	at	 the	same	time.	Plus,	 the	walls	absorb	
more	CO2	as	they	age!	(see	Roman	hempcrete	buildings	
circa	1000	AD)

While	cannabis	has	been	banned	by	UN	treaties	over	the	
past	 50+	 years,	 industrial	 technology	 has	 moved	
forward.	Being	able	to	bring	modern	techniques	to	this	
ancient	 crop	 is	KEY	 to	development	across	 the	whole	
cannabis	vibe.	In	another	project,	 the	high	technology	
machinery	 involved	 in	 processing	 the	 tough	 cannabis	
stalk	 has	 attracted	 the	 interest	 of	 a	 national	 textile	
association.	Their	interest	is	in	producing	high	quality	
textile-grade	�ibre	down	on	the	farm	instead	of	shipping	
raw	bales	to	a	distant	hammer	mill.	Out	of	the	shadows,	
into	the	light,	as	they	say.

Now	that	we	can	apply	current	modern	high	technology	
to	 this	 astounding	 crop:	 the	 watershed	 moment	 has	
arrived.	The	 “Perfect	 Storm”	 as	 I	 call	 it.	 	 I	 have	 been	
tracking	several	projects	over	the	past	four	years:

Hemp	based	construction	materials
Plastics	from	cannabis	
Fuel	systems
3-D	printing	techniques
Carbon-graphene	advances
Cellulose	manufacturing

Each	one	of	these	projects	has	the	potential	to	transform	
several	major	sectors	of	industrial	manufacturing	on	a	
sustainable	 carbon-negative	 basis.		 And	 I	 do	 stress	
carbon-negative.	Using	industrial	cannabis	to	produce	a	



Announcing the 2017 Strategic Advisory Board. Formed to help guide the conference and expo and to 
make the Grow Up Conference and Expo as meaningful and relevant as possible for delegates, 
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October 2017, Scotiabank Convention Centre
Niagara Falls ON, Canada
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info@growupconference.com
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wide	range	of	materials	sucks	CO2	directly	from	the	
air;	it	also	stores	30%	of	the	carbon	in	the	soil	as	root	
mass	and	is	(generally)	bio-degradable.		The	strategy	
here	is	to	encourage	&	develop	the	cannabis	sector	on	
a	 serious	 mainstream	 basis.	 For	 example:	 Ontario	
produces	3	million	acres	of	corn.		Across	all	of	Canada,	
this	year	in	2017,	only	150	thousand	acres	of	“hemp”	
are	 being	 grown.		 ONE	 industrial	 contract	 for	
composite	manufacturing	�ibre	would	add	10%	to	that	
number.		 Do	 the	 math	 over	 a	 thousand	 companies.		
Compute	the	fuel	value…Take	cellulose	manufacturing	
into	the	equation….	the	list	goes	on	and	on.	When	it	
comes	 right	 down	 to	 it,	 I	 don’t	 care	 where	 the	
applications	come	from…	I	just	want	to	see	it	happen.

Rather	classic	 “chicken	&	egg”	 scenario.	We’ve	been	
working	 on	 this	 for	 years,	 well,	 decades	 really.	 I’ve	
tried	to	buy	4,000	one-ton	bales	from	farmers	across	
Canada…	not	much	luck	this	year	or	last.	Large	scale	
industrial	 contracts	 cannot	 be	 �illed	 from	 existing	
hemp	production.	The	vast	majority	of	hemp	farms	in	
Canada	 (like	 99.1%)	 are	 growing	 for	 the	 seed	 only.	
They	burn	the	stalk	or	plow	it	back	into	the	ground.	No	
�ibre/core	 materials	 are	 available	 in	 contract	 level	
quantities.		 Suf�icient	 dual-purpose	 crops	 must	 be	
grown	and	the	industrial	processing	must	be	in	place.		
Until	 that	 moment,	 cannabis	 (hemp)	 can’t	 �ill	 the	
promise	of	“25,000”	uses	we	see	widely	quoted.	Once	
we	solve	this	core	scenario,	it’s	4:20	everywhere.

PS.	Our	engineers	and	associates	are	working	on	new	
machines	 that	 will	 transform	 the	 processing	 of	
cannabis	stalk.	These	will	compete	with	multi-million	
dollar	hammer	mills	on	a	de-centralized	basis.	Change	
the	game.	Final	testing	is	being	done	this	month.	 	We	
want	Canada	to	lead	the	revolution.	Sign	on.	Buy	some	
hemp	stuff.	Vote	with	your	dollars.	

Stay	lifted.

www.cannaworld.ca

http://www.CannaSystems.ca
http://www.cannaworld.ca


IN CANADA WITH
CANNABIS

LOOKING TO THE

FUTURE OF
CANNABISCANNABISCANNABIS
FUTURE OFFUTURE OFFUTURE OF

Over	 the	 last 	 few	 years, 	 the	 Woman	 Grow	
organization	 has	 been	 at	 the	 forefront	 in	 North	
America	 cannabis	 culture	 -	 paving	 the	 way	 for	
literally	thousands	of	women	to	start	and	maintain	a	
career	 in	 cannabis	 and	 inviting	women	 across	 the	
USA	and	Canada	to	connect	and	educate;	to	inspire	
and	 empower	 the	 next	 generation	 of	 cannabis	

industry	 leaders.	 Meeting	 across	 the	 US	 and	
Canada	 during	 the	 �irst	 week	 of	 every	 month	 -	
Woman	Grow	welcomes	 1500+	women	 into	 the	
cannabis	industry	in	over	35	cities	every	month.

They	 do	 this	 by	 creating	 programs,	 a	 sense	 of	
community	 and	 belonging	 within	 the	 cannabis	
industry	as	well	as	by	hosting	events	for	aspiring	
and	current	cannabis	business	executives.	Woman	
Grow	was	founded	in	Denver,	Colorado	as	an	entity	
that	serves	as	a	catalyst	for	women	to	be	able	to	
in�luence	 and	 succeed	 in	 the	 US	 and	 Canadian	
cannabis	sectors	as	cannabis	prohibition	begins	to	
occur	on	a	national	level.	

THE	RELAUNCH

Women Grow recently relaunched on April 6th 
2017, with Antuanette Gomez and Melissa 
Rolston as the Toronto Market Leaders. This is 
not the first time the two have worked alongside 
one another in the cannabis industry. When	



Gomez	was	nominated	to	lead	the	Women	Grow	Toronto	
Market,	she	asked	Rolston	to	co-run	it	with	her.	Over	the	
years	Rolston	and	Gomez	have	learned	how	to	navigate	
prohibition	 and	 support	 one	 another	 whenever	 faced	
with	 either	 sexism	 or	 ageism.	 This	 discrimination	 has	
fueled	their	drive	and	the	Women	Grow	Toronto	initiative.	
Women	Grow	 as	 a	 collective,	 supports	 diversity	 in	 the	
cannabis	industry	and	cultivates	entrepreneurs	who	are	
aspiring	 industry	 leaders.	 The	Toronto	Market	 aims	 to	
protect	and	assist	 transitioning	“grey	market”	pioneers	
into	the	legal	framework	and	provides	start-ups	with	the	
essential	tools	to	succeed	in	the	industry	which	includes	
helping	 them	 access	 investment	 funds,	 legal	 counsel,	
expand	their	networks	and	much	more.

THE	GROWTH

The	Toronto	Market	launch	was	a	huge	success	featuring	
3	 trailblazing	 female	 lawyers,	 Alice	 Tseng	 (Blakes),	
Arlene	Mack	 (Osler),	 and	 Sasha	Toten	 (Minden	Gross),	
who	have	pivoted	their	law	practice	towards	the	cannabis	
industry.	The	discussion	surrounded	ways	to	stay	within	
the	legal	framework	of	the	industry,	the	skills	required	to	
get	 the	 job	 done	 correctly,	 and	 most	 importantly,	 the	

parallels	women	climbing	the	corporate	ladder	face	in	
both	our	 industries.	WGT	had	close	 to	100	attendees	
from	across	Canada	ranging	from	industry	executives,	
to	university	grads,	craft	cannabis	artisans,	and	people	
curious	about	the	new	market	and	industry.	The	buzz	
surrounding	the	Women	Grow	brand	is	strong	and	they	
were	 fortunate	 to	 have	 FLARE	 Magazine	 cover	 the	
media	 of	 their	 launch.	 WGT	 mentioned	 how	 “[they]	
would	 be	 nothing	without	 [their]	 team	 and	 are	 very	
thankful	 for	 the	 incredible	 women	 who	 lend	 their	
support	 and	 time	 in	 order	 to	 make	 the	 Signature	
Networking	 Events	 (“SNE”)	 a	 success.”	Women	 Grow	
host	their	SNE’s	on	the	�irst	Thursday	of	every	month	



across	all	markets,	and	the	Toronto	market	has	gained	
new	 interest	 every	month	 since	 their	 launch	 back	 in	
April	 of	 this	 year.	Gomez,	Rolston	 and	 their	 team	are	
currently	 working	 on	 developing	 more	 events	 in	
addition	to	their	SNE’s	which	will	include:	Yacht	Mixers,	
Nail	Bar	Events,	Women’s	Brunches,	and	much	more!

THE	FUTURE

Canada	 loves	 WG,	 and	 for	 that	 they’re	 expanding	
rapidly!	 They	won’t	 spoil	 any	 surprises	 although	 the	
Women	 Grow	 Toronto	 team	 hope	 to	 plan	 more	
extravagant	events	in	the	following	years.	Women	Grow	
has	set	a	goal	of	pushing	1	Million	women	working	in	the	
cannabis	 industry	by	2020.	They	are	not	too	far	from	
that	goal	with	their	35+	markets	around	the	world,	as	
they	aim	to	create	a	more	diverse	and	inclusive	industry	
here	in	Canada.	

If	you	are	interested	in	starting	a	market	in	your	town,	
interested	 in	 sponsorship,	 or	 just	 looking	 to	 become	
more 	 involved 	 emai l 	 Gomez 	 and	 Rolston 	 at	
toronto@womengrow.com.



WOMAN IN WEED  WOMAN IN WEED  WOMAN IN WEED  WOMAN IN WEED  

How	 did	 you	 enter	 the	 Cannabis	
Industry?

I	used	to	be	a	holistic	nutritionist,	and	while	I	was	in	
school	I	 loved	learning	about	alternative	therapies.	
When	I	 learned	about	cannabis	 I	was	shocked	that	
there	was	an	existing	Medical	Marijuana	system	in	
place	for	over	20	years	in	Canada	-	that	nobody	knew	
about.	When	I	entered	the	cannabis	space	I	quickly	
learned	that	the	industry	could	use	some	help	from	
millennials,	and	with	that	I	started	consulting.	I	then	
started	 my	 second	 brand	 Pleasure	 Peaks,	 that	
specializes	in	infused	personal	lubricants.	Thanks	to	
my	Women	Grow	membership,	 it	brought	Pleasure	
Peaks	to	an	international	market	within	one	year,	and	
has	 given	 me	 international	 speaking	 segments	 to	
share	my	brand.	

Challenges	you	had	to	overcome?

As	an	entrepreneur	it’s	really	easy	to	lose	yourself	in	
your	craft,	I’d	isolate	myself	working	on	my	business	

plan,	 website,	 pitch	 deck	 etc,	 not	 seeing	 the	 outside	
world	for	weeks	and	it	triggered	my	depression	in	many	
ways.	 The	 best	 way	 to	 overcome	 isolation	 is	 to	 get	
involved	with	a	local	community	and	reach	out	to	close	
friends	and	family.	Having	a	support	team	around	you	
will	bring	you	even	more	determination	for	your	goals.	
Life	is	all	about	a	balance.

Lessons	Learned?

There’s	 no	 rush	 in	 business.	 Be	 loyal	 to	 your	 craft.	
Mentors	and	Advisory	Boards	are	everything.	

Advice 	 to 	 women	 entering 	 the	
cannabis	industry?

Create	a	 loyal	 team,	you	can’t	do	everything	yourself.	
Don’t	be	scared	to	ask	for	help	in	this	industry,	there	are	
so	many	people	wanting	to	help	you	and	support	your	
vision.	 Be	 original	 and	 use	 your	 voice,	 make	 your	
presence	felt!	Never	waste	time,	and	only	spend	time	on	
the	things	that	you	truly	love.	

Antuanette	Gomez



How	 did 	 you	 enter 	 the 	 Cannabis	
Industry?

I	grew	up	in	an	interesting	environment	where	I	was	always	
surrounded	 by	 healers	 in	 both	 the	 holistic	 and	
conventional	 medical	 worlds.	 I	 started	 working	 in	 the	
healthcare	 industry	 in	 2009	 and	 narrowed	my	 focus	 to	
medical	 cannabis	 in	 2013	 when	 I	 became	 an	 executive	
assistant	to	a	CEO	of	an	LP	applicant.	Since	then,	I’ve	been	
fortunate	to	work	on	both	sides	of	the	industry	in	various	
sectors	which	have	taught	me	to	see	the	industry	from	all	
perspectives	providing	me	with	an	unbiased	approach	to	
my	career	and	patient	advocacy.

Challenges	you	had	to	overcome?

A	huge	challenge,	which	I	still	face	from	time	to	time,	is	the	
lack	 of	 credibility	 I	 receive	 from	 some	 colleagues	 in	 the	
industry	due	to	my	age.	I’m	proud	of	my	accomplishments	
thus	far	and	am	looking	forward	to	many	more	in	the	future.	
The	 great	 thing	 about	 being	 a	 millennial	 in	 this	 new	
emerging	market	 is	 the	 opportunity	 and	 ability	 to	 grow	
with	it.	

Lessons	Learned?

Never	give	up.	Persistence	and	consistency	is	key.	Be	
un-apologetically	you,	always.

Advice 	 to 	 women	 entering 	 the	
cannabis	industry?

As	long	as	your	intentions	are	pure,	you’re	willing	to	put	
your	 foot	 down	 and	 stand	 your	 ground	 when	 it’s	
necessary	 you’ll	 thrive	 in	 this	 industry.	 Having	 an	
incredible	support	team	and	mentors	are	crucial	when	
you’re	being	innovative..	Surround	yourself	with	those	
you	trust,	and	never	be	afraid	to	think	out	ideas	with	
your	trusted	peers.	Great	ideas	take	time	to	�lourish	—	
and	all	you	have	is	time	as	the	government	rolls	out	new	
regulations,	so	use	it	wisely.	This	is	a	compliance	and	
regulated	industry	so	if	you’re	not	an	expert	in	either	of	
those	surround	yourself	with	those	who	are.	Be	sure	to	
hire	 an	 incredible	 lawyer	 to	 keep	 you	 within	 the	
parameters	 of	 the	 law	 as	 we	 move	 forward	 with	
legislation.	

Melissa	Rolston

WOMAN IN WEED  WOMAN IN WEED  WOMAN IN WEED  WOMAN IN WEED  
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The	Inaugural	710THE6	event	happened	on	a	lovely	July	
weekend	 just	 before	 the	 710	 Holiday.	 It	 can	 best	 be	
described	as	very	laid	back,	mellow,	and	easy	going.	What	
was	the	710THE6,	it	was	a	Top	Shelf	Extract	Festival	and	
Cup.	 There	 was	 an	 indoor	 and	 outdoor	 (covered)	
marketplace.	Indica,	Sativa	and	CBD	it	was	all	
here.	You	could	sample	cannabis	infused	
beer.	 You	 could	 buy	 all	 sorts	 of	
cannabis	products,	�lower,	edibles,	
and	 topicals.	 I	 was	 pleasantly	
surprised	 to	 see	a	 few	vendors	
with	cannabis	themed	clothing.	

U nb e l i e va b l y 	 b e a u t i f u l	
c a n n a b i s 	 a r t 	 a n d 	 t h e n	
everything	related	to	extracts.	
D i ff e r e n t 	 c o m p a n i e s	
showcasing	 their	 concentrate	
products	and	all	the	hardware	to	
g o 	 w i t h 	 i t . 	 Wh a t 	 k i n d s 	 o f	
concentrates	 you	 ask;	 kief,	 hash,	
distillate,	rosin,	wax,	CO2	oil,	budder	and	
of	course	shatter.	

It	was	a	little	off	the	subway	line	in	the	Junction	area	but	
then	 that	meant	 there	was	 free	parking.	 	 It	was	a	great	
venue	 for	 any	 kind	 of	 weather	 (it’s	 Toronto	 you	 never	
know….)	but	the	weather	Gods	were	nice	and	it	was	a	very	
pleasant	weekend.	The	venue	had	a	sitting	area	inside	and	
outside	with	tunes	being	played	all	weekend	long.	Except	
when	they	had	dabbing	competitions	at	4:20.	 	It	was	also	
wonderful	 to	be	able	 to	medicate	 in	 the	outside	seating	
area	with	joints	if	you	were	not	a	dabber.	There	was	also	a	
food	 truck	 if	 you	 needed	 some	 edibles	 that	 were	 not	
medicated.

For	the	experts	and	connoisseurs	you	could	buy	judging	
kits	 with	 samples	 of	 edibles,	 shatter,	 wax,	 solventless,	
indica,	sativa,	topicals	and	more.	Plus	each	kit	came	with	a	

swag	bag	 �illed	with	 treats	and	samples	as	an	added	
bonus.	There	were	other	events	for	the	judges	and	VIP’s		
to	attend	plus	some	cool	after	parties.	

You	 could	 meet	 all	 sorts	 of	 interesting	 people	
showcasing	their	love	of	cannabis	thru	their	

products.	 There	 was	 so	 much	 to	 learn	
and	 hear	 about;	 new	 cutting	 edge	
technology,	 research,	 and	 many	
thoughts	on	legalization.	At	times	
I	felt	like	I	was	in	a	science	class	
there	 is	 so	much	 to	 learn.	We	
are 	 so 	 lucky 	 to 	 have 	 an	
industry	 �illed	 with	 such	
talent,	smarts,	enthusiasm	and	
energy.	 It	 was	 amazing	 how	
many	times	you	heard	the	word	
t e r p ene s 	 a s 	 you 	 wa l ked	
through.	It’s	events	like	this	that	

he lp 	 the 	 average 	 consumer	
become 	 bet ter 	 in formed 	 and	

educated.	 Who	 would’ve	 known	 how	
much	the	industry	has	evolved	and	this	was	

a	perfect	venue	to	see	how	far	things	have	come.	

To	end	 it	off	on	 the	actual	710	Holiday	 there	was	an	
Of�icial	 710	 Cup	 After	 Party	 at	 the	 HOTBOX	 in	
Kensington	 for	 the	 Judges	 and	 VIP’s.	 The	 weather	
cooperated	and	the	patio	was	�illed	with	enthusiastic,	
wonderful	 members	 of	 our	 community.	 	 All	 just	
dabbing	 and	 toking	 the	 night	 away.	 Then	 the	 party	
moved	inside	for	a	dabbing	competition.	A	good	time	
was	 had	 by	 all,	 the	 vendors,	 organizers,	 judges	 and	
participants.	

It	was	wonderful	to	see	so	many	familiar	faces	and	new	
ones.		I	want	to	thank	the	organizers	for	putting	on	such	
a	 professional	 event	 and	 thanks	 also	 go	 to	 all	 the	
volunteers	who	helped	it	run	so	smoothly.			Congrats!

By Janine Morra
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I	grew	up	in	the	age	of	the	Free	Trade	Agreement,	when	Mr.	
Mulroney	sold	Canada	away	piecemeal	to	our	neighbours	to	
the	south.	They	were	a	stronger	economy,	a	larger	workforce,	
and,	 I	 suppose	 in	 the	 minds	 of	 many,	 a	 readily	 available	
customer	 for	 our	 resources.	 The	 USA	 wanted	 our	 oil,	 our	
timber,	our	water,	our	natural	gas,	our	hydro-electric	power,	
and	we	needed	someone	to	buy	it.	

So,	we	opened	the	doors,	and	now,	twenty-plus	years	later,	the	
Canadian	 landscape	–	both	geographical	 and	 socio-political	
has	changed	radically.	To	be	honest,	we	don’t	live	in	a	Canada	I	
recognize	anymore.	Quick	–	try	to	name	one	large	Canadian-
owned	 business.	 Tim	 Hortons?	 Nope,	 not	 anymore.	 The	
Hudson’s	Bay	Company?	Nope,	not	anymore.	Not	even	Molson	
Canadian	is	Canadian	anymore.	Globalization	has	eliminated	
many	 industries	 in	 Canada,	 and	 in	 an	 effort	 to	 stop	 the	
bleeding	 caused	 by	 that	 loss,	 we’ve	 turned	 to	 quick-�ix	
“solutions”	like	casinos	and	other	tourism-based	businesses.	
Niagara	Falls	is	the	perfect	example	of	how	Canada	has	been	
ravaged	by	greedy	businessmen	with	no	moral	 compass	or	
regard	 for	 the	 beauty	 that	 once	 was.	 Sure,	 they	 give	 the	
economy	a	quick	burst,	but	 it’s	short-lived	and	provides	no	
room	for	growth.	An	economy	that	depends	on	tourism	for	is	
main	source	of	income	is	never	going	to	succeed	on	the	world	
stage.	Just	look	at	any	Caribbean	island,	and	ask	yourself	what	
they	produce,	and	you’ll	quickly	come	to	the	conclusion	that	an	
economy	must	 evolve	 or	 die.	 The	 Bahamas	 once	 provided	
sugar	cane	and	molasses	for	most	of	the	world.	That	was	their	
entire	 product	 line.	 And	 �ive-hundred	 years	 ago,	 that	
sustained	them.	(Let’s	not	get	into	the	slave-trade	bit	just	now	

–	let’s	stick	to	sugar.)	But	then	in	the	early	1800s,	
scientists	discovered	how	to	extract	 sugar	 from	
beets	and	over	the	course	of	a	hundred	years,	the	
need	 to	 import	 cane	 sugar	 from	 the	 Caribbean	
slowly	evaporated.

In	Canada,	we	had	mining	and	the	steel	industry,	
and	 they	 were	 the	 backbone	 of	 the	 Canadian	
economy.	My	father,	and	millions	of	other	fathers,	
went	to	work	for	Algoma	Steel,	and	were	told	that	
they	would	have	a	 job	for	the	rest	of	their	 lives.	
(See	also,	Atlas	Steel,	Dofasco,	Union	Carbide,	etc	
etc	 etc…)	 But	 globalization	 killed	 the	 steel	
industry,	 and	 now	 towns	 all	 over	 Canada	 that	
were	once	strong	economies	full	of	hard-working	
people	have	been	turned	into	ghost	towns	that	are	
little	 more	 than	 living	 communities	 where	 the	
property	 values	 have	 plummeted	 and	 the	 only	
businesses	in	town	are	retail.	Want	to	buy	a	house	
for	 peanuts?	 Move	 to	Welland.	 There’s	 nothing	
there,	mind	you,	but	you	can	pick	up	a	house	there	
at	about	a	third	of	what	you’d	
pay	in,	say,	Hamilton.

So,	what	is	a	society	to	do	when	
they	no	 longer	really	produce	
anything?	 Well,	 they	 look	 to	
o ther 	 resources . 	 Human	
resources.	People	start	getting	
service	industry	jobs,	because	

THE NEW

IS WEEDON, QUEBEC 

CAPITAL OF
CANADIAN 
CANNABIS?

GOING TO BECOME

By HK Abell



people	are	always	going	to	need	coffee	and	burgers	and	
haircuts	and	clothes.	But	how	long	can	that	last	before	we	
are	an	entire	society	of	people	serving	each	other	coffee?

Twenty	years	or	so	ago,	Canada	thought	that	call	centres	
were	the	answer.	The	Canadian	dollar	was	low,	and	so	the	
Canadian	workforce	was	attractive	to	US	businesses	who	
could	 outsource	 their	 customer	 service/telephone	 sales	
departments	to	Canada,	and	because	of	the	exchange	rate,	
these	businesses	could	afford	to	pay	well.	In	the	early	days	
of	the	call	center	boom,	you	could	get	a	job	straight	out	of	
high	 school	 making	 $11/hr,	 back	 in	 the	 days	 when	
minimum	wage	was	$6.85/hr.	To	put	that	in	perspective	
(and	I’m	not	even	going	to	do	the	tricky	math	and	factor	in	
rate	of	 in�lation)	 that	would	mean	that	 these	call	centre	
jobs	 today	would	be	paying	 $15.55/hr	 to	 start.	 Instead,	
they	are	paying	minimum	wage	--	$11.40/hr.

What	 happened?	Well,	 for	 one,	 India	 happened.	 A	well-
educated,	English-speaking	workforce	that	US,	British	and	
yes,	 Canadian	 companies	 can	 outsource	 their	 labour	 to,	
and	 pay	 a	 whopping	 $2/hr.	 The	 Indian	 workforce	 is	 a	
western	capitalist’s	wet	dream.	To	be	honest,	it’s	a	wonder	
there	still	are	any	call	centres	operating	in	Canada.	

So	 what	 does	 any	 of	 this	
have	to	do	with	marijuana?

Well,	 to	me,	 it	means	 that	we	have	an	opportunity	of	a	
lifetime	here.	We	literally	have	a	chance	to	learn	from	past	
mistakes	and	do	things	right.	For	the	�irst	time	in	decades,	
Canada	has	a	new	industry,	and	a	new	product.	Instead	of	
building	new	strip	malls,	instead	of	just	beating	the	retail	
industry	 to	death	with	yet	 another	big	 chain	 store	 like	
Target	(because	we	all	know	how	well	that	turned	out),	
we	can	do	things	differently	this	time.	I	imagine	a	world	
where	 empty	 retail	 big-box	 stores	 are	 converted	 into	
greenhouse	grow-ops,	 and	where	hard-working	people	
can	�ind	honest	work	again.	

Canada	 is	 poised	 to	 become	 the	 largest	 producer	 of	
marijuana	 in	 the	 world.	 Projects	 like	 Aurora	 Sky	 in	
Edmonton,	and	now	MYM	Nutraceuticals’	planned	facility	
in	Weedon,	Quebec	are	going	to	put	Canada	back	on	the	
global	stage	economically	in	a	way	that	none	of	us	have	seen	
in	our	lifetimes.	MYM	projects	that	they	will	be	producing	
over	 150,000	 kilograms	 of	 cannabis	 per	 year,	 with	 an	
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estimated	value	of	$750,000,000.	That’s	seven	hundred	
and	 �ifty	 million	 dollars,	 and	 that’s	 just	 one	 company.	
Weedon	 is	 about	 to	 become	 to	 Quebec	 and	 marijuana	
what	Dubai	is	to	the	Middle	East	and	oil.	

Honestly,	Canada’s	future’s	so	bright,	I	gotta	wear	shades,	
and	not	 just	because	I’m	all	red-eyed	from	the	amazing	
sativa	I	was	just	able	to	smoke	legally.	Cannabis	is,	pardon	
the	pun,	a	growth	industry,	and	the	foundations	are	being	
laid	to	make	sure	that	it	is	a	sustainable	industry.

Yann	 La�leur,	 the	 President	 of	 CannaCanada	 Inc.	 says,	
“CannaCanada’s	bond	with	the	municipality	of	Weedon,	
Quebec	will	create	sustainability	that	will	re�lect	on	the	
entire	 industry	of	 cannabis	 leading	 to	 incredible	 future	
projects	 involving	 many	 other	 aspects	 of	 the	 industry.	
MYM	Nutraceuticals	 will	 supply	 us	 with	 the	 necessary	
resources	and	 tools	 in	order	 to	establish	 this	deed	and	
transmit	this	heritage.”

For	the	�irst	time	in	a	century,	Canada	will	be	at	the	head	of	
the	 pack,	 creating	 an	 industry	 that	 will	 surely	 expand	
around	 the	 globe.	We	 joke	 that	 we	 are	 known	 for	 our	
maple	syrup,	and	the	maple	 leaf	 is	so	Canadian	an	icon	
that	it’s	even	on	our	�lag.	But	maple	syrup	doesn’t	run	our	
economy	 anymore.	 When	 not	 even	 the	 Hudson’s	 Bay	
Company	 is	 Canadian	 anymore,	 the	 maple	 leaf	 is	 as	
outdated	as	wool	blankets,	coon-skin	caps	and	coureurs	
de	bois.	

Now	a	new	leaf	presents	itself	as	our	future,	and	with	our	
neighbours	to	the	south	becoming	less	and	less	relevant	
as	they	look	to	isolationism	as	a	solution	to	the	problems	
caused	 by	 globalization,	 Canada	 needs	 this	 more	 than	
ever.	We	 need	 something	 all	 our	 own	 to	 revitalize	 our	
stagnant	 economy.	 	 I	 celebrate	 the	 possibilities	 that	
industrialized	 cannabis	 brings,	 but	 I	 just	 hope	 that	we	
learn	from	history,	and	grow	this	industry	for	the	bene�it	
of	the	nation,	or	else	we	will	just	end	up	having	the	same	
“where	do	we	go	from	here?”	conversation	again	in	�ifty	
years’	time	when	some	greedy	cannabis	business	decides	
they	can	cut	costs	by	outsourcing	production	overseas.

Companies	 like	 Aurora,	 MYM	 and	 CannaCanada	 are	
leading	the	way	by	investing	millions	creating	a	new	type	
of	 infrastructure	 designed	 to	 create	 sustainability	 for	
generations	to	come.	We	are	living	in	very	exciting	times.	
Here’s	to	a	green	future.

By HK Abell www.hempmed1.com
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Toko	Gold	Tip	Grape	Kush	Vape	Pen	THC	Terpenes

Toko	Overview:

Toko	is	a	company	that	produces	disposable	vape	pens,	
along	with	re�illable	and	rechargeable	ones.	All	of	Toko’s	
products	contain	THC	extracted	using	a	CO2	and	ethanol	
extraction,	along	with	terpenes	that	have	been	re-added	to	
enhance	 the	 �lavour.	 The	 Toko	 Gold	 Tip	 worked	 well,	
allowing	the	extract	to	�low	into	the	chamber	providing	
smooth,	�lavourful	and	potent	hits.	Toko	Gold	Tip	Grape	
Kush	Vape	Pen	THC	Terpenes

Accessing	Toko:

The	 best	 place	 to	 source	 Toko	 vape	 pens	 is	 through	
CannaWorld.ca,	who	regularly	stock	all	of	their	products.	
Registration	is	open	to	all	Canadians	19+	and	is	simple	to	
complete.	 Toko	 vape	 pens	 are	 available	 in	 some	
dispensaries	in	Toronto,	and	are	becoming	more	popular.	
Stratus	Liquid	 Shatter	Weed	Concentrate	THC	 terpenes	
CannaWorld.ca	Canna	World
Toko	Pricing	&	Selection:

Toko	produces	a	variety	of	different	vape	pens,	all	infused	
with	THC	and	terpenes.	All	Toko	pens	are	lab	tested,	using	
THC	extracted	using	CO2	and	ethanol.	Once	the	THC	has	
been	extracted,	terpenes	are	added	to	the	extract	to	make	
it	more	 �lavourful.	 Some	of	 the	Toko	products	use	non-
cannabis	 derived	 terpenes,	 but	 the	 majority	 use	 live	
cannabis	derived	terpenes	from	the	exact	same	cannabis	
strain.

The	Toko	Flave	Pen’s	are	disposable,	containing	0.5mL	of	
extract,	 or	 roughly	 0.55g	 each.	 These	 pens	 use	 non-
cannabis	 derived	 terpenes	 to	 create	 their	 vast	 array	 of	
�lavours	including	Blueberry,	Root	Beer,	and	Honey	Dew,	
retailing	for	$60	each.	The	Toko	Slim’s	are	disposable	and	
contain	a	0.4mL	cartridge,	holding	about	0.44g	of	extracts.	
They	used	 live	cannabis-derived	 terpenes	 for	 �lavour	 in	
the	Slim’s,	creating	the	Grape	Kush,	Pennywise,	and	Girl	
Scout	Cookies	vape	pens	which	retail	for	$55.	

Reviewed	by	Toronto	Toker	for	Dankr.ca.

Toko	Gold	Tip	–	Grape	Kush	Review

The	Toko	Gold	Tips	are	Toko’s	line	of	rechargeable	and	
reusable	vape	pens.	Toko	is	currently	putting	the	�inal	
touches	on	their	re�ill	bottles	that	will	soon	be	available.	
These	 bottles	 will	 come	 prepackaging	 with	 the	
concentrate	and	terpenes	already	mixed	and	ready	for	
the	vape	pen.	The	Gold	Tips	use	live	cannabis	derived	
terpenes	 from	the	 fresh	cannabis	plant	 to	 �lavour	 the	
concentrate.	 The	 Gold	 Tips	 have	 a	 0.5mL	 cartridge	
containing	0.55g	of	concentrate.	The	Gold	Tip	on	its	own	
retails	for	$70,	and	retails	for	$100,	when	the	adjustable	
heating	 Toko	 battery	 is	 included.	 This	 allows	 you	 to	
vaporize	 your	 concentrate	 at	 various	 incremental	
temperature	settings.

Unique	to	Toko:

Toko	sets	themselves	apart	by	creating	vape	pens	that	
are	�lavourful,	potent	and	easy	to	use.	Each	vape	pen	has	
non-cannabis	or	live	cannabis	derived	terpenes,	which	
create	the	unique	taste	pro�iles	of	each	vape	pen.	The	
terpenes	are	mixed	with	a	THC	extract	produced	from	
CO2	and	ethanol	in	a	closed	loop	system.	This	process	is	
very	effective	in	recovering	all	of	the	solvent,	providing	a	
clean	�inished	concentrate.	Once	the	terpenes	have	been	
added	to	the	concentrate,	the	THC	concentration	is	lab	
tested	 at	 51-68%	 depending	 on	 the	 strain.	 The	 lab	
results	below	is	from	a	previous	batch	of	vape	pens	and	
because	 of	 that,	 the	 percents	 do	 not	 match	 the	
packaging.

There	are	a	number	of	different	Toko	vape	pens	to	�it	
what	works	best	for	you.	The	disposable	pens	are	great	
for	people	on	the	go,	and	the	re�illable	pens	allow	you	to	
top	 it	 up	 for	 long-term	use.	 If	 you	purchase	 the	Toko	
vape	battery	as	well,	it	will	allow	you	to	customize	your	
vaping	experience.	It	has	multiple	heat	settings	to	vape	



your	 cannabis	 at	 the	 precise	 temperature	 you	
prefer.	 This	 attention	 to	 detail	 is	 shown	 by	
customizing	 the	 user	 experience,	 resulting	 in	 a	
great	�inal	product.	

Gold 	 Tip 	 Grape	 Kush	 Smell ,	
Texture,	Taste:

When	you	 �irst	 receive	 the	Toko	Gold	Tip	 it	will	
come	packaged	in	a	cardboard	container	marked	
with	THC,	CBD,	and	CBN	percents,	all	of	which	have	
been	lab	tested.	The	packaging	also	noti�ies	you	it	
is	 a	 “CO2	 extracted	 cannabis	 oil	 processed	with	
food	grade	alcohol,”	has	a	re�illable	0.5mL	(0.55g)	
cartridge,	the	strain	name,	along	with	safety	and	
storage	tips.

Once	you	open	the	packaging	you	will	notice	that	
the	 amber	 liquid	 is	 quite	 runny	 because	 of	 the	
terpenes,	 this	 allows	 it	 to	 easily	 �low	 into	 the	
heating	chamber.	Through	out	using	the	Toko	Gold	
Tip,	 not	 once	 did	 the	 cartridge	 get	 blocked.	
Previously,	other	vape	pens	will	on	occasion	block	
the	air�low	requiring	you	to	heat	up	the	pen	until	
the	concentrate	vaporizes	and	air�low	is	restored.

The	cartridge	has	a	slight	grapey	scent	to	it,	but	not	one	
that	is	strong	or	distinctly	cannabis.	If	you	take	a	close	
smell	 you	will	 be	 able	 to	 distinguish	 this	 pen	 as	 the	
Grape	Kush	tip.	The	vapor	de�initely	has	a	noticeable	
grape	�lavour;	with	the	terpenes	being	extracted	from	
the	live	cannabis	plant	and	being	re-added	after	the	THC	
has	 been	 extracted.	 The	 �lavour	 is	 not	 exactly	 grape	
because	 it	 uses	 cannabis	 terpenes,	 rather	 than	grape	
plant	terpenes.	This	results	in	a	�lavour	that	has	strong	
grape	notes	that	trail	off	into	an	earthy,	sweet	cannabis	
�lavour.	 There	 are	 some	 slight	 hints	 of	 lavender	 that	
help	relax	the	patient.	This	taste	is	very	pleasant	and	
enjoyable,	 producing	 medium-large	 sized	 vapour	
clouds.	When	taking	larger	drags	on	the	Toko	Gold	Tip	
Grape	Kush	it	can	provide	lung	expansion,	causing	the	
patient	to	cough.	This	will	help	the	effects	settle	in	and	
usually	 happens	 on	 longer,	 warmer	 hits	 that	 usually	
possess	a	more	earthy	�lavour.	The	vapor	from	the	Toko	
Vape	Pen	Grape	Kush	leaves	a	slight	dab	smell	in	the	air	
that	lingers	for	a	few	minutes.	This	product	works	really	
well	for	discrete	sessions.

Gold	Tip	Grape	Kush	Effects:

When	using	the	Toko	Gold	Tip,	I	noticed	that	the	onset	of	
effects	 is	 slightly	 more	 delayed	 (1-2	 minutes)	 than	
when	 cannabis	 is	 smoked.	When	 the	 effects	 do	 fully	
settle	in	it	provides	a	strong,	relaxing	sensation.	With	

the	 effects	 being	 slightly	
delayed,	 it	 is	 recommended	
you	 take	 your	 time	 when	
vaping	 to	 ensure	 you	 don’t	
consume	 too	 much.	 Grape	
Kush	 is	 an	 indica	 dominant	
hybrid	 that	 is	 known	 for	 it’s	
c reeping 	 effects . 	 I f 	 you	
consume	 too 	 much , 	 the	
effects	can	be	over	powering	
and	 put	 you	 to	 sleep.	 When	
consuming	 an	 appropriate	
amount	this	strain	acts	more	
like	 a	 hybrid	 and	 can	 even	
provide	uplifting	effects.	The	
Toko	Gold	Tip	Grape	Kush	is	a	
great	 product	 to	 de-stress	
from	a	long	day	and	in	larger	
amounts	 can	help	 you	 sleep.	
Medically	 this	 strain	 works	
well 	 for 	 anxiety, 	 stress ,	
appetite,	and	insomnia.
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I	was	scrolling	on	my	LinkedIn	one	morning,	with	coffee	
in	 hand	 and	 came	 across	 an	 interesting	 commentary.		
This	caught	my	eye	because	it	had	to	do	with	an	advocate	
for	medical	 cannabis	 and	 the	 debate	 I	 began	 to	 read	
about	 online	 became	 rather	 heated.	 This	 exempli�ied	
some	of	the	stigmas	our	industry	faces	today	and	led	me	
to	having	a	very	interesting	conversation	with	Michael	
Mayes,	 cannabis	 licensing	 consultant	 and	 CEO	 of	
Quantum	9.	

Michael	how	did	you	get	into	the	cannabis	industry?

I	started	as	an	investor	in	2009	when	cannabis	investments	
were	 incredibly	 risky	 and	 taboo.	Who	 knew	 the	 industry	
would	grow	to	$6.7B	in	the	United	States	last	year?	I	went	
heavy,	swung	for	the	fences	with	a	cannabis	manufacturing	
company	in	Denver	and	I	got	lucky.	I	got	in	on	Apple	before	
Apple	 made	 computers.	 I	 turned	 a	 relatively	 small	
investment	at	the	time,	$300,000	into	a	multistate	venture	
including	 Colorado,	 Michigan,	 and	 Maryland.	 I	 took	 that	
experience	and	started	Quantum	9	an	international	cannabis	
consulting	�irm.	

How	did	you	get	involved	with	working	in	Germany?	

Our	 consulting	 practice	 took	 off	 in	 2013,	 and	 we	 started	
recruiting	experts	in	the	cannabis	industry	like	Ed	Rosenthal	
Guru	of	Ganja	and	Dr.	Stephen	Goldner	formulator	of	liquid	
methadone.	We	began	working	with	state	governments	to	
help	guide	medical	cannabis	law	that	favored	patient	access	
and	patient	care.	We	wrote	the	Medical	Cannabis	Kentucky	
Pediatric	bill	for	Senator	Perry	Clark.	The	German	Ministry	
heard	 we	 were	 the	 “go-to”	 �irm	 to	 help	 understand	 the	
repercussion	 of	 decisions.	 For	 example,	 we	 helped	 them	
determine	 that	 handheld	 impaired	 driving	 breathalyzers	
were	 inaccurate.	 We	 provided	 Colorado	 Department	 of	
Transportation	 data	 to	 help	 the	 government	 make	 an	

informed	decision	on	 the	matter.	The	Germany	 law	 is	
interesting,	not	only	 is	medical	cannabis	dispensed	in	
pharmacies	 but	 require	 public	 insurers	 to	 cover	 the	
costs	 like	other	pharmaceutical	prescriptions.	Getting	
free	medical	cannabis	from	a	pharmacy	will	destroy	the	
black	market.	

Tell	 me	 about	 some	 of	 the	 work	 you	 do	 for	 the	
International	 Cannabinoid	 Research	 Society	
(ICRS)?

I	have	been	a	member	of	the	International	Cannabinoid	
Research	Society	for	the	last	four	years.	The	society	has	
an	annual	conference	in	which	I	am	headed	to	this	week.	

By Phil Wong
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This	year	the	annual	conference	 is	 in	Montreal.	 I	will	
attend	with	 one	 of	 our	 lead	 cannabis	 consultants	 Ed	
Rosenthal.	 We	 confer	 with	 the	 world’s	 leading	
cannabinoid	 researchers	 to	 ensure	 our	 consulting	
practice	 has	 leading	 edge	 information	 on	 the	 most	
recent	cannabis	research.	The	society	 is	a	meeting	of	
minds	and	helps	academics	and	business	owners	like	
Quantum	9	to	meet	and	collaborate.	

One	 of	 the	 most	 studied	 cannabinoids	 is	 CBD	 or	
Cannabidiol.	 This	 therapeutic	 cannabinoid	 doesn’t	
elicit	the	psychoactive	feeling	typically	associated	with	
cannabis.	This	lack	of	psychoactive	feeling	makes	it	the	
go-to	 medication	 for	 pediatric	 patients.	 In	 most	
conservative	states,	it’s	hard	to	get	medical	marijuana	
through	 state	 legislation.	 An	 approach	 gaining	
popularity	is	an	initial	step	for	states	to	implement	CBD	
laws	like	the	pediatric	bill	we	wrote	in	Kentucky.	This	
allows	the	state	to	grow	cannabis	without	psychoactive	
cannabis	being	available.	Although	this	decreases	the	
risk	from	using	cannabis	for	recreational	purposes,	 it	
also	takes	many	possible	medical	abilities	away	 from	
patients,	many	THC	products	work	for	many	illnesses	
and	conditions	like	chronic	pain	or	sleeping	disorders.
	
Michael	 how	 are	 things	 going	 in	 the	 States	 with	
legalization?	 I	 noticed	 you	 have	 a	 great	 t	 shirt	
promoting	your	latest	ideas,	speci�ically	“Fuck	Jeff	
Sessions”	can	you	tell	me	what’s	going	on	there?

Many	Canadians	might	not	know	that	the	US	Attorney	
General	 is	 trying	 to	 shut	 down	 the	medical	 cannabis	
industry.	His	strong	views	on	marijuana	could	result	in	
the	 industry	 taking	 steps	 backward.	 He	 has	 openly	
criticized	the	industry	with	this	type	of	rhetoric:	

"I	realize	this	may	be	an	unfashionable	belief	in	a	
time	of	growing	tolerance	of	drug	use.	But	 too	
many	 lives	 are	 at	 stake	 to	 worry	 about	 being	
fashionable.	I	reject	the	idea	that	America	will	be	
a	better	place	if	marijuana	is	sold	in	every	corner	
store.	And	I	am	astonished	to	hear	people	suggest	
that	we	can	solve	our	heroin	crisis	by	legalizing	
marijuana	 –	 so	 people	 can	 trade	 one	 life-
wrecking	 dependency	 for	 another	 that’s	 only	
slightly	less	awful.	Our	nation	needs	to	say	once	
again	that	using	drugs	will	destroy	your	life.”

To	create	awareness,	we	have	created	a	shirt,	as	shown	
below,	that	mirrors	many	medical	cannabis	supporters’	
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viewpoints	on	Jeff	Sessions.	The	shirt	is	quite	edgy,	and	I	have	
been	meeting	with	 critics	 on	 both	 sides.	 The	 goal	 is	 to	 raise	
awareness,	and	hopefully,	our	efforts	will	lead	to	his	resignation	
o r 	 h im 	 b e i n g 	 � i r e d . 	 We 	 p u r c h a s e d 	 t h e 	 d oma i n	
www.�irejeffsessions.com		-	10%	of	the	proceeds	will	go	towards	
our	lobbying	efforts	against	him.	For	those	who	support	us	in	our	
cause,	please	visit	the	site	and	purchase	a	tee	shirt	which	is	our	
symbol	against	injustice.

It	sounds	like	there	is	a	lot	going	on	in	the	states.	How	many	
more	states	do	you	think	will	be	legal	by	2018?	Or	any	future	
trends	that	you	see?

Currently,	there	are	28	states	that	have	medical	marijuana	laws	
and	eight	fully	recreational	states.		I	think	some	of	the	states	that	
have	 medical	 programs	 already	 will	 implement	 or	 legalize	
recreational	use	soon.	For	example,	Rhode	Island,	Connecticut,	
and	 Vermont	 could	 be	 next 	 given	 the	 proximity	 to	
Massachusetts.	 The	 trends	 that	 are	 taking	 off	 are	 cannabis	
branded	products,	for	example,	my	dispensaries	in	Michigan	and	
Maryland	are	under	the	www.greenwave.co	brand.	We	are	now	

licensing	 that	 brand	 to	 operators	 in	 newer	medical	
cannabis	 states.	 Our	 branded	 products	 will	 start	 to	
appear	all	 over	Michigan	and	Maryland	 this	year	and	
potentially	more	states	later	this	year.	It	just	depends	if	a	
business	owner	sees	the	value	in	a	franchise	type	model	
verse	starting	from	scratch.	

Thanks	 for	 your	 time.	 I	 love	 the	 shirts	 and	 will	
de�initely	order	one.	Anything	else	you	have	coming	
up	in	the	near	future?	

I 	 just 	 accepted	 the	 Bronze	 Stevie	 Award	 for	
Entrepreneur	of	the	Year.	The	black-tie	gala	was	thrown	
at	the	Marriott	in	Times	Square	in	downtown	New	York	
City.	I	should	be	on	the	cover	of	CV	Magazine	towards	the	
end	of	the	year	so	keep	a	look	out	for	that.	A	huge	focus	of	
ours	is	the	www.�irejeffsessions.com	initiative;	we	are	
starting	to	put	a	lot	of	time	and	effort	behind	it.	

Well	 congratulations	 on	 the	 Bronze	 Stevie	 for	
Entrepreneur	of	the	Year	and	we	will	see	you	around	
the	industry!	
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with	Antuanette	Gomez.

Hey	Everyone!	
We	have	some	sweet	and	sexy	plans	for	you	this	month!	Happy	
Sexy	Summer	Solstice!	Summer	is	�inally	here	and	it’s	getting	
hot	 around	 here,	 and	 were	 not	 talking	 about	 the	 weather.	
Thanks	to	the	sun,	the	summer	solstice	is	charged	with	bright,	
vibrant	energy.	There's	a	good	chance	you'll	feel	livelier	and	
more	open	to	playtime	that	day	—	and	research	even	suggests	
that	extra	daylight	can	have	mood-boosting	effects.	You	can	
easily	 channel	 that	 fun-loving	 energy	 in	 the	 bedroom	 by	
ramifying	your	foreplay.

This	month	of	July	is	all	about	Sex,	Self	Love,	and	trying	new	
pleasures.	

GO	ANOTHER	ROUND
Put	those	extra	daylight	hours	to	work	and	enjoy	an	extended	
stay	 in	 the	 bedroom.	 According	 to	 research	 from	 period-
tracking	 app	 Eve,	 sunlight	 not	 only	 positively	 affects	 your	
mood,	but	your	sex	drive,	too	—	users	reported	having	12%	
more	sex	in	the	summer	than	during	any	other	season.

So,	don't	be	surprised	if	you're	ready	for	round	two	(or	three,	
or	 four)	 sooner	 than	 you	 think.	 Oh,	 and	 we	 strongly	
recommend	 getting	 down	while	 the	 sun	 is	 still	 up,	 if	 your	
schedule	permits.

TAKE	PLAY	OUTSIDE
Truly	 reaping	 the	 full	 bene�its	 of	 that	 summer	 solstice	
sunshine	 means	 spending	 time	 in	 the	 great	 outdoors.	 I’d	
recommend	a	private	place	over	a	public	one.	Having	sex	on	
the	 beach	 can	 have	 mixed	 results	 (read:	 sand	 goes	
everywhere),	but	pitching	a	tent	in	a	quiet,	secluded	part	of	the	
forest	can	actually	set	the	mood.

BE	SENSUAL	WITH	CANNABIS
I	know	summer	can	be	a	very	chaotic	 time,	cannabis	 is	 the	
perfect	remedy	to	make	a	mindful	choice	to	romanticize	your	
partner.	The	key	here	is	to	slow	things	down,	enjoying	a	spliff	
on	the	lake	together,	giving	a	cannabis	infused	massage	on	the	
beach.	 Use	 cannabis	 as	 a	 bonding	 period	 and	 enjoy	 the	
moments	while	bringing	your	present	self.	It	will	make	your	
partner	wet!

Have	 any	 sex,	 relationship,	 or	 intimacy	 questions?	 I'm	
here	to	help	you	out	with	anything	under	the	belt	-	send	
your	questions	to	info@pleasurepeaks.com.	Keeping	all	
names	 con�idential,	 your	 questions	may	be	 in	 the	next	
article!

Email:		info@pleasurepeaks.com
Instagram:		@antuanetteg
Facebook:		
Facebook.com/TheTantricLover/
Twitter:		@itsAntuanette
Blog:		AntuanetteGomez.com

Wr i te r : 	 An tuane t te 	 Gomez ,	
Founder	 of	 Pleasure	 Peaks,	 is	 an	
International	 Speaker	 on	 Tantra,	
Cannabis	and	Psychedelics,	She	is	a	
Tantric	 Sex	 +	 Relationship	 Coach	
and	 an	 advocate	 for	 Women’s	
Rights,	Gender	Equality	and	Sexual	
Oppression	 of	 Women.	 Born	 and	
raised	 in	Toronto,	her	expertise	 is	
in	 Cannabis	 Education,	 Business	
C o n s u l t i n g , 	 a n d 	 C ampa i g n	
Marketing.
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High!	Canada	Magazine	got	to	sit	down	with	budtender,	
model	and	cannabis	advocate	Luna	recently	to	chat.

How	did	you	get	into	the	cannabis	industry/	what	
lead	you	to	become	part	of	the	industry?

I	�irst	became	a	budtender	through	a	modeling	agency	
called	“	DC	Castings”.	Drew	Catherine,	the	creator	and	
casting	agent	contacted	me	because	of	my	interest	in	
the	Cannabis	industry

With	 legalization	 approaching	 &	 more	 women	
entering	the	business,	what	would	you	tell	others	
who	are	interested	in	becoming	more	involved	with	
the	industry?

With	 the	 dynamics	 of	 the	 industry	 changing	 from	
dominantly	male	 to	 now	 a	mix	 of	 females	 joining,	 I	
found	 researching	 and	 staying	 current	 really	 helped	
when	 it	 came	 to	 be	 a	 budtender.	 Knowing	 about	

BUDTENDING
TALKS

WOMAN IN WEED  WOMAN IN WEED  WOMAN IN WEED  WOMAN IN WEED  



products,	 strains	 and	 accessories	 made	
shar ing 	 th is 	 in format ion 	 wi th 	 the	
customers	 was	 very	 bene�icial.	 I	 could	
create	a	more	educational	experience	which	
was	 bene�icial	 to	 our	 customers	 when	 it	
came	 to	 choosing	 the	 right	 strain	 for	
themselves.	 Regardless	 of	 gender,	 enter	
your	 establishment	 with	 con�idence	 and	
excitement.	As	tough	as	every	day	could	be,	
working	 at	 Mother	 Earth	 Dispensary	
brought 	 t ips 	 to 	 our 	 a t tent ion 	 and	
complaints	 to	 �ix.	 Experiencing	 such	
interactions	 helped	 the	 team	 and	 myself	
b e c om e 	 a 	 s t r o n g e r 	 a n d 	 a 	 m o r e	
knowledgeable	budtender.

With	 budtending	 -	 there	 are	 obvious	
risks	 and	 challenges	 that	 come	 with	
working	in	dispensaries	now,	could	you	
tell	 us	 some	 of	 the	 ones	 you	may	 have	
faced?

Like	any	job	there	are	risks	and	challenges	
that	 most	 face	 at	 some	 point	 or	 another.	
Working	as	a	budtender	I	found	It	was	more	
the	 customer	 interactions	 then	 anything	
else.	I	found	the	eagerness	of	our	customers	
needing	their	medication	created	a	hostile	
environment	 at	 times	 which	 made	 it	
dif�icult	to	serve	others	who	were	a	bit	more	
patient.	 Experiencing	 such	 a	 variety	 of	
personalities	 has	 made	 me	 a	 better	
multitasker.	I	can	now	better	understand	of	
how	 to	 serve	not	 only	 the	patient	 but	 the	
eager	customers	as	well.	

Instagram:@lethalxluna
Publication: @high.canada

Photographer:@osamausmani
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In	 our	 modern	 society	 built	 for	
pillow	 talk	 pitches,	 how	 does	 one	
t r i m 	 t h r o u g h 	 m a r k e t a b l e	
in terac t ions 	 for 	 mean ing fu l	
connections?

You	 wake	 up	 in	 the	 morning,	 get	
ready,	feed	the	dog,	stop	for	pressed	
juice,	and	then	it’s	off	to	the	vision	of	
the	 new	 generation	 of	 work	 days.	
Step	in	and	you	will	see	a	merging	of	
the	 days	 of	 internships	 until	 your	
next	life	crisis	and	an	uprising	era	of	
business	 with	 a	 millennial	 cusp	
mindset.	 The	 generational	 gap	 in	
the	modern	corporate	boardroom	is	
shi f t ing 	 towards 	 a 	 bridge 	 of	
possibilities	across	the	ages.	Uni�ied	
goals	and	engaging	mindsets	seem	
to	show	that	we’re	not	so	different	
after	 all,	 across	 the	 boardroom,	
where	clear	goals	and	teamwork	are	
pivotal	markers	 for	 success.	When	
of�ice	hours	are	over	and	the	social	
gaps	 of	 contract	 and	 connections	
are	 ready	 to	 clock	 in,	 you	 light	 up	
your	strain	of	choice	and	prepare	to	
switch	 your	 PowerPoint	 for	 patio	
small	 plates,	 but	 the	 evening	 is	
fading	 quicker	 that	 your	 earlier	
�lower	 buzz	 -	 the	 transition	 from	
marketing	to	mingling	isn’t	as	easy	
as	 your	 shoe	 change.	When	 you’re	
Lemon	OG	in	the	streets	and	Face	Off	
in	the	sheets,	one	thing	is	for	certain:	
�inding	 the	 balance	 between	 the	
worlds	 of	 connecting	 and	 building	
connections	 comes	with	 a	 de�inite	
list	of	dif�iculties.	How	does	one	�ind	
the	 balance	 to	 separate	 business	
a n d 	 p l e a s u r e 	 a n d 	 s t o p 	 t h e	
metropolitan	habit	of	the	seduction	
sales	pitch?

Leave	the	one	sheet	in	the	wind	and	
lean	 on	 your	 qualities	 before	 your	
quali�ications.	Identifying	with	your	
accomplishments	 is	a	great	way	to	
engage	 with	 your	 work	 and	 show	
your	 passion,	 but	 there	 is	 a	 line	
between	 pitching	 your	 personality	

Sex 	 in 	 the 	 Grass 	 |	
|	Silver	Haze	in	the	City	

By	Teniel	Messado

@psypherrabbit	

P h o t o 	 b y 	 J am i e 	 E d g a r
@imjamieedgar	on	Instagram



and	 pitching	 your	 position.	 Every	 business	 opportunity	
may	be	a	chance	to	connect	with	another	human	on	a	real	
level,	but	every	personal	connection	isn’t	always	the	best	
time	to	showcase	your	resume.	Most	people	aren’t	going	to	
give	you	their	number	or	say	yes	to	dinner	number	two	
because	of	your	plans	for	a	pension,	so	put	down	the	pitch	
package	 and	 think	outside	 the	 tie	 or	 tights.	Who’s	 your	
favorite	musician	and	why?	What’s	your	favorite	strain	to	
spark	 the	 conversation?	 Where	 was	 the	 last	 place	 you	
traveled?	When	are	you	going	to	realize	that	you	are	more	
than	your	job	offerings?	Engage	with	your	interests	and	
involvements	 outside	 of	 the	 daily	 grind	 and	 show	 the	
world	a	side	of	yourself	that	anyone	would	sign	on	to.	

Changing	time	zones	and	digital	dreams	help	set	the	tone	
for	cliff	notes	conversations	and	engagements	that	justify	
the	exchange	of	the	best	card	print	of	the	quarter.		There	is	
a	 responsible	 aesthetic	 to	 this	 “Net�lix	 and	 no	 Chill”	
approach,	where	conversations	about	sexual	health	can	be	
brought	up	as	directly	as	morning	meetings	and	unmasked	
with	 ease,	 while	 communication	 of	 wellness	 needs	 not	
apply.	However,	the	art	of	reading	between	the	lines	best	
left	for	dissecting	your	next	CV,	often	leads	to	the	avoidable	
confusions	of	 “What	do	breakfast	 plans	mean”	 or	 “Why	
didn’t	they	ask	me	to	stay	the	night”	endings,	that	can	cloud	
even	 the	most	simple	seeming	adult	 interactions.	There	
seems	 to	 be	 confusion	 on	 practical	 reasoning	 being	
interchangeable	with	 communication	 skills	 and	desires,	
while	the	subtle	irony	in	that	isn’t	lost.	Sexual	health	and	
wellness	are	best	connected	but	are	not	one	in	the	same,	
just	as	are	maturity	and	communication	skills.	Whether	
you	need	to	be	open	and	honest	with	a	partner	or	yourself,	
proper	conversation	is	a	healthy	part	of	sexual	wellness.	
This	 is	 when	 it	 is	 time	 to	 think	 of	 you	 and	 the	 other	
person’s	wellness	as	a	business.	Have	you	been	thinking	
about	 your	 long-term	 goals	 or	 target	 plans?	 Are	 you	
putting	effort	into	a	passion	project	when	your	goals	were	
expansion?	Maybe	you	like	the	idea	of	contracting	projects	
without	long-term	commitments.	–	That	is	all	okay.	But	like	
any	successful	business,	you	have	to	 let	your	partner	or	

partners	 know	 about	 your	 business	 plan.	 Keeping	 any	
one	in	the	dark	about	moves	in	love	can	easily	leave	to	
uncertainty	 in	 their	 position	 and	 a	 need	 to	 seek	 out	
security,	in	whatever	form,	elsewhere.		

Here	lies	the	Holy	Grail	in	all	of	its	simplicity.	At	the	root	of	
most	 all	 interpersonal	 confusions,	 conversations,	 and	
con�lict	–	proper	communication	is	key.	It’s	still	a	part	of	
social	ritual	to	grind	up	a	�ine	bud	and	roll	it	well	to	share	
among	 friends.	 Oh	 so	 easily,	 conversation	 �lows,	 work	
moments	 are	 discussed	 in	 positive	 forms,	 practical	
considerations	can	be	shared,	all	while	the	natural	forms	
of	dialogue	are	as	high	as	the	spirits	in	the	circle.	Infuse	
those	ideas	into	your	personal	encounters	and	happiness	
and	 wellness	 will	 follow.	 Even	 simple	 or	 temporary	
moments	need	active	communication	in	order	to	live	up	
to	 their	 full	 potential.	 Listening	 to	 you	 partner,	 in	 any	
gravity	 of	 the	 word,	 will	 leave	 you	 both	 feeling	 more	
heard,	 comfortable,	 and	 on	 the	 same	 page.	 Do	 not	 be	
afraid	to	express	desired	commitment	levels,	no	matter	
how	small	or	large,	talk	about	your	interests,	both	inside	
and	 outside	 the	 bedroom,	 and	 discuss	 concerns	 or	
curiosities	as	they	arise	(like	how	to	better	infuse	your	
love	 life	–	but	more	on	that	 later).	Open	up	yourself	 to	
different	levels	of	communication	and	different	levels	of	
intimacy	will	continue	to	show	themselves.	

There	can	be	many	struggles	trying	to	break	the	barriers	
of 	 your	 own	 shell , 	 	 traveling	 between	 worlds	
continuously	asking	you	to	describe	a	different	version	of	
yourself	in	150	words	or	less.	It’s	important	to	remember	
to	 focus	 on	 connecting	 and	 not	 connections.	 Take	 the	
clear	 goal	 setting	 mindset	 from	 the	 of�ice,	 leave	 the	
projections	 out	 of	 your	 pillow	 talk,	 bud	 a	 �lowering	
experience	 or	 relationship,	 and	 roll	 one	 for	 the	 road,	
before	your	roll	in	the	hay,	and	take	a	minute	to	spark	a	
conversation,	 because	 there’s	 nothing	 sexier	 than	
knowing	how	to	communicate	what	you	need.		

: ) 
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@scylabs

Decades of research in gene�cs, engineering and 
chemistry has led to the emergence of new force in 
Canada, dedicated to bringing the most sought a�er 
gene�cs, flowers, extracts and terpenes to the Canadian 
public. Highlighted through a pharmaceu�cal and 
recrea�onal pla�orm along with the most an�cipated 
lifestyle brand in the cannabis industry to assist in your 
day to day. We are here for suppor�ng pa�ents and 
companies alike in the fron�er of ultra refined medicine, 
extrac�on techniques, high throughput systems and 
overall excellence in prepara�ons for the recrea�onal 
m a r k e t  w i t h i n  C a n a d a !

scylabscanada@gmail.com

 is a large reference guide to the health 
benefits of medical marijuana. Ask 

LEAVES any medical cannabis-related 
question you may have and access an 
index of symptoms and diseases that 
have been studied by distinguished 

medical cannabis professionals from 
around the globe.

Type in a Symptom, Disease or 
ASK your Marijuana Related Questions…

Ask Leaves...

Cannabis Research A to Z

www.askleaves.com

AUGUST 19th,2017
Caroline Campground

LOCATION TBA 
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Hello	Hello	all	you	
gorgeous	souls!!

Hope	 you've 	 a l l	
been	 enjoying	 the	
beautiful	 summer	
we've	 been	 graced	
with	&	are	soaking	
up	as	much	of	 that	
sun	as	possible.	

I	 absolutely	 love	
this	 time	 of	 year!	
People	 are	happier	
a n d 	 t h e r e f o r e	
s e x i e r, 	 m o t h e r	
n a t u r e s 	 a t 	 h e r	
prettiest.	 Fruit	 is	
b u r s t i n g 	 w i t h	
� l a v o u r , 	 b a b y	
an ima l s 	 a re 	 a l l	
around	 &	 �lowers	
are	 in	 full	 bloom.	
How	can	this	not	be	
the	best	time	of	the	
y e a r ? 	 F r o m	
Beaches	to	Patios	to	
Festivals…	 What's	
there	 not	 to	 love	
about	Summer?

This	month	 I	 want	
t o 	 sha re 	 a 	 new	
s u m m e r t i m e	
favorite	recipe	with	
you.	 It's	 Cold,	 It's	
s t rawbe r r y, 	 i t s	
i n f u s e d 	 w i t h	
Cannabis	 and	 its	
fucking	amazing!	

by Evanghelia K

evasdelicacies.com

facebook.com/evasdelicacies/

instagram.com/evasdelicacies/

Photographer: Neil J Perlman 
Hair & makeup: yours truly Evanghelia K



Strawberry Chantilly
12	servings					299	cals

**Infuse	butter	with	3.5	grams	of	cannabis	�lower	with	a	THC	
potency	of	20%	for	60	Mg	THC	servings.	Serves	12!**

					

INGREDIENTS:

				1	cup	all-purpose	�lour
				1/4	cup	packed	brown	sugar
				1/2	cup	infused	butter
				1/2	cup	chopped	walnuts
				2	egg	whites

1)	Preheat	oven	to	300	degrees	F	(150	degrees	C).

2)	Mix	�lour,	sugar	and	butter	until	crumbly.	Stir	in	chopped	walnuts

3)	Press	two-thirds	of	the	mixture	in	the	bottom	of	a	9x13-inch	baking	dish;	the	remaining	
crumble	will	be	used	for	the	topping.	Bake	in	preheated	oven	for	20	minutes.	Cool	crust	
completely.

4)	In	large	deep	bowl,	stir	together	egg	whites,	sugar,	strawberries,	and	lemon	juice.	Whip	
with	electric	mixer	at	high	speed	for	10	minutes.

5)	In	another	mixing	bowl,	whip	whipping	cream	until	
stiff	 and	 fold	 into	 strawberry	 mixture.	 Spread	 over	
cooled	crust.	Sprinkle	with	remaining	crumb	mixture.	
Freeze	for	6	hours	or	overnight	before	serving.

6)	Enjoy	&	Sweet	Bakings!

Hope	you	enjoy	this	recipe	and	most	of	all	hope	all	
you	have	an	amazing	Summer	�illed	with	medibles,	
love,	light,	laughter	&	a	thousand	new	memories!	

Stay	lifted;
XOXX																																																																			Evanghelia	K
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Tel: 905-286-4420
Fax: 905-286-4450

info@cannarelief420.ca

CONSULTING CANADA INC
CANNA RELIEF

C  R  C  C

Twitter/Instagram	@cannarelief420

** If your own doctor will prescribe
 we can provide the Education/Paperwork only.

If you are 25+ and have been diagnosed by an MD with a medical 
condition we can assist you to get a medical marijuana prescription. 
Serving the GTA and Canada. Call or email us for free information.

Check out our website to see if you have a qualifying condition!
Go to our website at  www.cannarel ief420.ca –  Forms

Download/Print the Patient Information Request form
Complete the form/fax or take it to your doctor for signature.

Contact us for an appointment at our location in Mississauga.

We will provide education/paperwork and a doctor to prescribe.

W e  w o r k  w i t h  H e a l t h  C a n a d a  l i c e n s e d  g r o w e r s .

GET A PRESCRIPTION FOR MEDICAL CANNABIS!
133 Queen Street South 

Mississauga (Streetsville) Ontario, L5M 1K9
Open: Tuesday to Friday 10-7     Saturday 11-5

Storefront Now Selling Hem
p & CBD Products

Vaporizers - Pain/Skin Cream
s - CannaRelief Drink



Kelly Gibson
experiencehealth@outlook.com

	 		

 
There	 are	 several	 aspects	 of	my	 life	 that	 are	 positively	
affected	by	Cannabis.	It	is	a	crucial	tool	that	helps	manage	
my	health,	inside	and	out.	I	use	it	to	control	the	symptoms	
of	 a	 chronic	 illness,	 Crohn’s	 Disease	 and	 other	
complications.	When	used	daily	it	controls	my	appetite,	
nausea,	 pain	 and	 depression.	 Without	 Cannabis	 my	
quality	of	life	would	be	much	less	and	I	know	this	from	
experience.

Cannabis	has	its	own	unique	social	culture:	people	
with	 similar	 challenges,	 values	 and	 behaviors.	
It’s	 a	 vibrant	 network	 of	 individuals	 who	
openly	educate	one	another	about	Cannabis	
and	 its	 uses.	 It	 can	 be	 dif�icult	 to	maintain	
normal 	 re la t ionships 	 wi th 	 hea l thy	
individuals.	I	�ind	I'm	accepted	more	easily	
in	the	Cannabis	community.

My	 medical 	 Marijuana	 journey	 has	
provided	many	opportunities	 to	pursue	a	
career	 as 	 a 	 writer. 	 Because	 of 	 the	
knowledge 	 I ' ve 	 ga ined 	 about 	 the	
government	 system	 and	 the	 plant,	 I	 have	
been	able	to	educate	others	by	writing	for	
several	on-line	blogs.	Having	a	presence	on	
social	media	 is	 important	 to	normalize	 the	
‘use	of	Cannabis’	and	I	take	it	very	seriously.

The	 Cannabis	 industry	 allows	 me	 to	 contribute	 to	
society	 by	 educating	 others	 one-on-one	 also.	 I	 work	
part-time	 for	 the	 local	 420	 Clinic,	 which	 has	 been	 a	
blessing	 for	 both	 the	 patients	 and	 myself.	 Teaching	
others	about	the	different	strains,	making	recipes	and	
answering	questions	of	all	kinds.

I'm	empowered	by	Cannabis	and	the	ways	it	affects	my	
life.	 It	 allowed	me	 to	 take	 a	 negative	 situation,	 like	 a	
chronic	illness	and	turned	it	into	a	positive	one,	in	a	very	
profound	way.		To	me,	Cannabis	is	everything.

Cannabis is…
																																				By	Kelly	Gibson

Photo by www.paulparrazzi.com



www.sevenstaronline.com

http://www.sevenstaronline.com


www.marysjava.com

www.greenhousevapourlounge.ca

http://www.marysjava.com
http://www.greenhousevapourlounge.ca


www.crcquebec.com

http://www.crcquebec.com


www.growersparadise.ca

http://www.growersparadise.ca


www.rastapharoah.com

http://www.rastapharoah.com


www.sensiseeds.com

www.coastalcanna.co

http://www.sensiseeds.com
http://www.coastalcanna.co


learn@lift.co

www.learn.lift.co

http://www.learn.lift.co


www.medtainercanada.com

http://www.medtainercanada.com


www.phytomedical.ca

http://www.phytomedical.ca




Cannafest 
2017 

August 10-12, 2017

April Wine 
Trooper

 Loverboy 
Randy Bachman 

Saga

Platinum Blonde
Darby Mills  

Dr Fun 
Red Black
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 tickets on sale now
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Isn’t it Time 
to Find a Job 
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Strainprint™ Technologies Ltd.  Announces partnership with Emblem 
Cannabis Corp. to create a licenced version of the 

Strainprint Medical Cannabis Research App

Toronto,	 Wednesday,	 June	 28,	 2017	 –	 Strainprint	
Technologies	 Ltd.	 (“Strainprint”)	 —	 the	 leader	 in	
cannabis	patient	and	strain	ef�icacy	data	—	is	excited	
to	announce	 the	 launch	of	 the	 �irst	ever	co-branded	
version	of	its	revolutionary	mobile	outcomes-tracking	
App	with	 Emblem	Cannabis	 Corp.	 (“Emblem”).	 This	
customized	edition	of	 the	App	 features	all	 the	same	
great	 functionality	 but	 is	 enhanced	 with	 unique	
bene�its	 for	 Emblem	 patients	 such	 as	 redeemable	
discounts	on	Emblem	products.

Emblem	will	use	data	gathered	by	the	App	to	better	
understand	customer	needs	and	to	adapt	production	
and	 service	 offerings	 accordingly.	 “Being	 the	 �irst	
Licensed	 Producer	 in	 Canada	 to	work	 directly	with	
Strainprint	will	give	us	a	competitive	understanding	of	
real	patient	ef�icacy	and	allow	us	to	meet	the	evolving	
needs	of	our	patients,	improving	their	quality	of	life,”	
said	Maxim	Zavet,	President	of	Emblem	Cannabis.

“It	 has	 been	 an	 absolute	 pleasure	 to	work	with	 the	
Emblem	team,	as	they	share	our	dedication	of	using	
research	to	improve	patient	care	and	increase	quality	

of	 service,”	 said	 Evan	Karasick,	 Chief	 Product	 Of�icer	 of	
Strainprint.

Strainprint	 now	 offers	 a	 turn-key,	 custom-branded	
version	of	its	mobile	App	for	licensed	cannabis	producers,	
clinics,	 researchers	and	government.	This	enables	 rapid	
community	 building	 through	 loyalty	 engagement	 and	
triggered	 messaging.	 Sandboxed	 patient	 data	 can	 be	
segregated	 by	 research	 requirements	 to	 run	 up	 to	 �ive	
unique	clinical	studies	at	once,	which	can	be	reported	on	
independently.	 All	 Strainprint	 versions	 comply	 with	
HIPAA,	 PIPEDA	 and	 PHIPA	 privacy	 laws	 and	 all	 patient	
data	 remains	 completely	 con�idential.	 Moreover,	
Strainprint	 can	 be	 seamlessly	 embedded	 or	 integrated	
with	most	electronic	medical	records	(EMR)	or	seed2sale	
software	providers.

The	 Strainprint	 mobile	 App	 is	 free	 for	 patients	 and	 is	
available	 for	both	 iOS	&	Android	 from	the	Apple	 iTunes	
and	Google	Play	Stores	respectively.	Emblem	patients	will	
receive	a	unique	code	to	activate	the	additional	premium	
features.

AND THE WHOLE WORLD IS WATCHING...

LOOKS AT



Spotlight on Innovation 
S t r a i n p r i n t ™ 
Technologies Ltd.
The	 marijuana	 industry	 is	 full	 of	 buzz	 these	 days.	 With	 the	
Canadian	government’s	commitment	of	a	recreational	market	by	
summer	 2018,	 and	 Health	 Canada	 ramping	 up	 approvals	 for	
cultivation	and	grow,	there	is	a	lot	to	be	excited	about.	Certainly,	
this	is	good	news	for	commercial	licensed	producers	under	the	
Canadian	ACMPR	program.	 	In	the	last	12	months,	we	have	seen	
the	number	of	licensed	producers	grow	from	around	30	to	50	and	
consumer	 choice	 has	 never	 been	 better	 for	 medical	 users.		
Canada’s	cannabis	industry	could	reach	a	value	of	$22.6	billion	
over	the	coming	years,	according	to	Deloitte,	with	a	recreational	
retail	market	worth	up	to	$8.7	billion.	

Obviously	 forecast	growth	numbers	 like	 the	ones	proposed	by	
Deloitte	 have	 many	 entrepreneurs	 from	 outside	 the	 industry	
looking	to	get	in	on	the	green	rush.	While	most	have	visions	of	
growing	 seas	 of	 green,	 others	 are	 looking	 at	 supportive	
infrastructure	as	a	way	to	enter	the	market.	 	 	Canada	leads	the	
way	 in	 terms	 of	 medical	 grade	 cannabis	 production	 using	
biotechnology	approaches	and	extreme	controlled	environments	
to	 assure	 consistency,	 quality	 and	 safety	 for	 patients.	 This	
approach	has	resulted	in	the	modernization	of	cannabis	growth	
across	the	country.	Cannabis	grown	by	commercial	producers	is	
done	with	a	great	deal	of	automation.		Technologies	deployed	by	
ACMPR	growers	track	the	production	of	Cannabis	from	seed-to-
sale	 and	 track	everything	 from	plant	height	 and	weight	 to	 the	
amount	 of	 fertilizer	 each	plant	 receives,	 how	much	water	 and	
what	the	end	yield	was.		Product	is	then	ordered	and	ful�illed	over	
the	web	with	licensed	producers	before	it	arrives	at	your	door	via	
Canada	 Post.	 Canadian’s	 have	 always	 been	 good	 at	 building	
supportive	infrastructure.	

Many	patients	are	no	longer	interested	in	smoking	cannabis	are	
looking	for	new	ingestion	methods.	 	Innovation	and	technology	
certainly	 play	 a	 role	 here.	 New	 vaporizers,	 atomizers	 and	
electronic	delivery	methods	are	emerging	daily.		Today’s	patients	
have	a	lot	of	choice	for	how	they	want	to	ingest	cannabis.		

While	automation	is	improving	the	way,	we	grow	cannabis	
and	the	way	we	ingest	cannabis,	we	still	know	very	little	
about	the	plant	and	the	way	it	works	with	the	human	body.	
Technology	companies	are	developing	tools	for	clinics	and	
doctors	but	the	overall	knowledgebase	is	quite	limited.	In	
fact,	a	 large	majority	of	doctors	are	still	
uncomfortable	 prescribing	 cannabis	 or	
endorsing	 its	use	because	 there	 is	 little	
clinical	 data	 available.	 Those	 patients	
that	are	able	to	obtain	a	prescription	for	
cannabis	 are	 often	 left	 to	 their	 own	



devices	to	�igure	out	what	works	and	what	does	not	for	
their	condition.	With	over	800	different	ACMPR	strains	
grown	across	Canada	selection	is	even	more	daunting	for	
patients.	 Each	 plant	 can	 interact	with	 you	 in	 different	
ways	 depending	 on	 a	 variety	 of	 factors.	 A	 Canadian	
c ompany 	 c a l l e d 	 S t r a i n p r i n t 	 Te c h n o l o g i e s	
(www.strainprint.ca)	has	taken	an	innovative	approach	
towards	�illing	this	knowledge	gap.	They	have	built	a	free	
medical	 cannabis	 journal	 for	 a	 patient	 that	 runs	 on	
popular	Android	and	Apple	devices.	

The	application	enables	patients	to	track	their	cannabis	
treatment	as	it	pertains	to	over	300	pre-loaded	medical	
conditions.	The	solution	also	provides	a	real-time	listing	
of	 available	 Cannabis	 strains	 from	 licensed	 producers	
and	provides	chemical	composition	data	as	well.	Setting	
u p 	 t h e 	 s o f t w a r e 	 i s	
surprising	simple	and	takes	
only	about	a	minute.	 	Once	
patients	start	using	the	free	
application,	 it	 provides	
them	 with	 information	
about	what	 is	working	 for	
the	patient	and	what	is	not.	
Patients	can	share	this	data	
with	 their	 physician	 or	
healthcare	 provider	 for	
further	consultation.		

David	Berg,	is	the	President	
and	 CTO	 of	 Strainprint	
Technologies	and	has	been	
developing	 the	 solution	
along	with	his	team	for	the	
last	 year	and	a	half,	 “Strainprint	 really	 started	off	as	a	
passion	 project	 for	 me.	 	 All	 of	 us	 at	 Strainprint	 are	
patients	that	treat	for	a	variety	of	different	reasons	and	
had	similar	experiences	when	trying	to	onboard	into	the	
legal	system.	 	The	reality	was	 that	 there	was	really	no	
patient	side	data	available.	 	The	research	that	I	did	�ind	
was	very	limited	in	scope	and	offered	little	information.		
The	more	I	looked	into	it,	the	more	I	realized	that	this	data	
set	didn’t	exist.	We	set	out	as	a	company	to	change	this.”

“Strainprint	 provides	 real	 value	 to	 patients	 that	 are	
looking	 to	 take	 control	 of	 their	 cannabis	 related	
treatments.	 	 	 The	 company	 already	 has	 thousands	 of	
people	using	the	application	to	use	cannabis	better	and	to	
improve	quality	of	life,”	said	Berg,	“we	are	learning	about	
the	way	cannabis	interacts	with	the	human	body	based	
on	gender,	age	range,	medical	condition,	symptom,	strain,	

symptom	 and	 its	 relative	 effectiveness.”	 	 Strainprint’s	
goal	is	to	become	the	world’s	largest	longitudinal	study	on	
cannabis.		This	data	will	help	improve	doctor	knowledge,	
patient	 knowledge	 and	 also	 provide	 advanced	
understanding	for	future	research.

The	company	provides	customers	with	a	HIPPA,	PIPEDA	
and	PHIPA	 compliant	 solution	 and	all	 data	 is	 stored	 in	
Canada.	“We	are	very	serious	about	the	protection	of	our	
patient	data	and	take	every	measure	possible	to	provide	
this	 protection,”	 explains	 Berg,	 “all	 of	 our	 data	 is	 fully	
anonymized	for	analysis	and	our	goal	is	to	drive	research.”	
The	 company	 provides	 a	 version	 of	 its	 software	 for	
researchers	and	commercial	producers	that	will	enable	
them	to	run	research	studies	with	clients.	David	explains,	
“We	have	built	a	turn-key	cannabis	research	platform	that	
also	 provides	 huge	 value	 for	 patients;	 it	 is	 fully	

customizable	and	even	has	a	built-in	loyalty	program	to	
reward	 patients	 for	 interacting	 with	 the	 system.”		
Strainprint	 has	 plans	 to	 deliver	 a	 clinical	 research	
solution	later	this	summer	that	will	provide	researchers	
with	a	view	into	the	anonymous	trend	data.

Strainprint	is	one	of	many	next	generation	innovations	for	
the	 growing	 cannabis	 industry.	 	 With	 an	 estimated	 4	
million	recreational	patients’	coming	online	in	2018	there	
will	 be	 lots	 of	 room	 for	 innovation	 and	 growth	 in	 an	
exciting	new	Canadian	led	industry.			

Welcome to the next green age 
o f  C a n a d i a n  I n n o v a t i o n !
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TORONTO, 	 Ju ly 	 11 , 	 2017 	 /PRNewswire/ 	 –	
Strainprint™,	the	leader	in	cannabis	data	collection,	is	
pleased	 to	 welcome	 Dr.	 Lyle	 Oberg,	 Dr.	 Sana-Ara	
Ahmed,	 and	 Dr.	 HJ	 Raza	 to	 its	 Board	 of	 Medical	
Advisors.	Strainprint™	works	closely	with	its	medical	
advisors	 to	 support	 patients,	 enhance	 research	 and	
advance	the	scienti�ic	understanding	of	cannabinoid	
therapy.

Dr.	Lyle	Oberg	began	practicing	medicine	performing	
surgery,	 anesthesia,	 emergency	 medicine	 and	
obstetrics.	 Over	 15	 years,	 he	 has	 held	 senior	
Ministerial	 portfolios	 for	 the	 Province	 of	 Alberta,	
including	 Minister	 of	 Social	 Services,	 Minister	 of	
Lea rn ing , 	 M in i s te r 	 o f 	 I n f ra s t ruc tu re 	 and	
Transportation	and	Minister	of	Finance.	Dr.	Oberg	is	a	
founder	 of	 Verde	 Health,	 a	 pioneer	 in	 virtual	 clinic	
management	and	tele-health	software	and	is	currently	
CEO	 of	 Flowco	 Holdings	 with	 interests	 in	 licensed	
cannabis	production	across	North	America.

Dr.	Sana-Ara	Ahmed	is	a	specialist	in	anesthesiology	&	
pain	medicine	in	private	practice	in	Alberta,	Ontario	
and	British	Columbia.	Dr.	Ahmed	is	an	expert	in	the	use	
of	medical	cannabis	for	pain	management	in	Canada	
taking	 a 	 hol ist ic 	 approach	 to 	 chronic 	 pain	
management.	She	is	an	established	CME	educator	for	
physicians	and	health	professionals	regarding	medical	
cannabis	use.

Dr.	HJ	Raza,	is	an	internationally	respected	physician,	
researcher,	educator	and	activist	with	an	MD	and	Ph.D	
in	neuroscience	research	from	The	Mount	Sinai	School	

Strainprint™ Technologies Ltd. 
Announces The Formation of 
A  W o r l d - C l a s s  B o a r d  o f 
M e d i c a l  A d v i s e r s

of	Medicine	and	board	certi�ication	in	Internal	Medicine	
from	 The	 NYU	Medical	 Center.	 Dr.	 Raza	 is	 a	 teaching	
attending	 on	 faculty	 at	 The	 Johns	 Hopkins	 School	 of	
Medicine	 where	 he	 leads	 research	 focused	 on	
neuroscience	and	the	human	endocannabinoid	system.

“We	 are	 honoured	 to	 have	 three	 incredibly	 respected	
and	 passionate	 physicians	 join	 us	 to	 advance	 our	
platform.	 Their	 credibility	 and	 experience	 will	 be	
instrumental	 as	 we	work	 to	 legitimatize	 cannabinoid	
therapy	 and	 shape	 public	 policy,”	 said	 Stephanie	
Karasick,	Strainprint	Founder	and	Chief	Strategy	Of�icer.

About	StrainprintTM:
Founded	in	2016,	StrainprintTM	Technologies	Ltd.	
is	 a	 Toronto-based	 software	 company	 providing	
enterprise	 grade	 analytics	 and	 consumer	
solutions	 for	 the	 medical	 cannabis	 industry.	
Strainprint	manages	the	gathering	and	analysis	of	
real-time	cannabis	 consumption	data	and	ranks	
speci�ic	 strain	 ef�icacy	 against	 conditions	 and	
related	 symptoms.	 Strainprint	 also	 works	 with	
commercial	 producers	 and	 clinics	 to	 provide	
advanced	 intel l igence 	 to 	 optimize 	 grow	
o p e r a t i o n s 	 a n d 	 a d v a n c e 	 t r e a t m e n t	
recommendations.	 For	 more	 information	 visit	
www.strainprint.ca.

About	Emblem	Corp.:
Emblem	 Cannabis	 Corp.	 is	 a	 fully	 integrated	
Canadian	 medical	 marijuana,	 healthcare	 and	
cannabinoid-based	 pharmaceutical	 company	
licensed	 to	 carry	 on	 business	 as	 a	 producer	 of	
medical	cannabis	by	the	Government	of	Canada.



#manyfacesofcannabis

Craig	Ex,	Expert	 Joints,	met	 Jayda	outside	of	
the	Westin	Bayshore	on	Saturday	at	the	Cannabis	

Life	 Conference,	 where	 she	 was	 selling	 lemonade	 to	
raise	 money	 for	 the	 treatment	 of	 her	 rare	 brain	 disease	

known	 as	 Vanishing	 White	 Matter	 Disease	 (according	 to	 her	
gofundme	page,	 there	are	about	200	documented	cases	worldwide,	

but	no	 cure	and	 life	 expectancy	 is	2-10	years	 for	 someone	with	 it).	Her	
brother	 suggested	 cannabis	might	 help	with	 her	 treatment	 &	 suggested	
Jayda	and	her	mom,	Linda,	check	out	the	Cannabis	Life	Conference	to	gather	
information	regarding	possible	treatment	options	using	cannabis.	Shortly	
after	setting	up	their	lemonade	stand,	word	about	Jayda’s	story	spread,	and	
conference	emcee	Craig	Ex,	Expert	Joints,	went	outside	to	introduce	himself.

After	learning	more	about	Jayda’s	battle,	Craig	invited	Jayda	and	Linda	to	
speak	on	stage	at	the	Cannabis	Life	Conference,	 in	front	of	a	room	full	of	
attendees	(and	to	the	world	via	the	live	stream	on	@CannaLifeNet)	This	also	
gave	 them	the	chance	 to	connect	with	medical	experts	on-site	 to	answer	
their	questions.	Jayda	came	on	stage	and	shared	her	story,	and	while	she	
spoke	a	donation	cup	was	passed	around	the	audience.	

Jayda	and	Linda	connected	with	multiple	medical	professionals	and	industry	
experts	at	the	conference	who	have	offered	consultations	and	products	for	

Jayda	 at	 no	 charge	 (Mara	 Gordon	 from	 Aunt	
Zelda's,	 Inc.,	 Green	 Island	 Naturals,	 MediGreen,	
Top	 Leaf	 Canada,	 Canna	 Kids	 &	 The	 Medical	
Cannabis	Dispensary).

$1600	 cash	 was	 collected	 on	 the	 �loor	 from	
generous	 conference	 attendees,	 speakers,	 and	
exhibitors.	 Cambridge	 House	 International,	 the	
conference	producers,	then	matched	this	amount	
as	did	Top	Leaf	Canada	bringing	the	total	to	$6400!		
The	donations	will	go	towards	Jayda’s	 	treatment	
and	ongoing	 care,	 as	well	 as	 a	new	car	 (The	air	
conditioning	 in	 their	 old	 car	 doesn't	 work	 and	
Jayda	struggles	with	heat).	The	Medical	Cannabis	
Society	Dispensary	are	also	treating	Jayda	and	her	
family	to	a	night	in	a	hotel	with	a	pool	(a	wish	of	
Jayda’s),	complete	with	a	limo	ride.	Jayda’s	mom	
Linda	said	“for	the	�irst	time,	I	feel	there	is	hope	
and	someone	has	listened".

Jayda’s	 goal	 is	 to	 raise	 2.3	 million	 dollars	 for	
research	regarding	her	illness.	

Check	 out	 the	 video	 from	 Cannabis	 Life	
Conference	to	hear	more	of	Jayda’s	story.	

Donations	can	be	made	to	Jayda’s	GoFundMe	page,	
Help	Jayda	Live	Life	To	The	Fullest!

Help Jayda Live
 Life To The Fullest!
Help LiveJayda 
 Life To The Fullest!

www.gyo.green

http://www.gyo.green


www.rastapharoah.com

REVIEWS

High!	Canada	Magazine	was	privy	recently	 to	a	Pharaoh's	 treasure	
chest	and	sampled	some	of	Rasta	Pharoah's	best	products.

This	month	we	had	the	opportunity	to	sample	some	new	products	
that	are	just	�inishing	up	their	development	and	testing	-	First	we	tried	
out	Rasta	Pharoah’s	new	pain	 cream	and	 found	 it	 to	be	extremely	
effective	on	back	and	muscle	pain.	It	had	solid	professional	packaging	
as	well	as	a	great	scent	and	consistency	as	well.	We	were	also	very	
happy	to	try	out	Rasta	Pharoah’s	new	brand	of	Cannabis	Shisha	which	
literally	 knocked	 out	 socks	 off	 at	 a	 recent	 shisha	 session.	 Shisha	
courtesy	of	Shisha	Plus.

Rasta	 Pharaoh	 extractions	 main	 principle	 is	 to	 provide	 the	
ACMPR/MMPR	community	with	premium	quality	marijuana	extracts	
and	edibles.	Founded	 in	2017,	Rasta	Pharaoh	has	been	developing	
products	within	all	of	the	GMP	protocols	which	separates	them	from	
other	concentrate	companies.	

Their	 products	 range	 from	 their	 penetrating,	warming	&	 soothing	
massage	oils,	 therapeutic	bath	soaks	&	salves,	 concentrate	 infused	
teas	&	drinks	and	un�lavored	e-juices.	Rasta	Pharaoh’s	 love	for	the	
culinary	 arts	 drives	 them	 to	 challenge	 themselves	 to	 create	 the	
highest	quality	of	products	 to	ensure	 their	giving	 the	best	 to	 their	
patients	 and	 to	 continue	 to	 pour	 their	 heart	 and	 soul	 in	 quality	
ef�iciency.	

PART TWO

CannaFest	2017,	the	HOTTEST	Classic	Rock	Festival	in	Canada,	is	coming	
to	Grand	Forks	in	August	and	all	you	have	to	do	to	get	there	is	PEEP	THE	
JEEP!		Snap	a	photo	of	the	CannaFest	Jeep,	send	it	in	to	us	and	you	could	
win	a	pair	of	weekend	passes.		Awesome!

HERE’S	HOW	TO	ENTER:
->		Snap	a	photo	with	the	Cannafest	Jeep.	We	love	sel�ies!
->		Share	it	on	Facebook,	Twitter	or	Instagram	using	the	hashtag	
#CannaFest
->		Or	upload	it	to	the	contest	form	below!

CONTEST	PERIOD:
Monday,	July	17	–	Sunday,	July	30,	2017.
One	contest	entry	per	valid	email	address.	19	yrs	and	older.

Psst…	Want	to	know	where	to	�ind	the	CANNAFEST	JEEP?		Check	out	
@JOYTVBC	on	social	media	for	daily	hints	and	exact	locations!

***CONTEST	STARTS	JULY	17***



#facesofcannabis

Aries
The	 temperature	 is	 rising	 and	 so	 are	 you	
this	month.	Don’t	stop	until	you	reach	your	
goal.	Remember	slow	and	steady	wins	the	
race.

	
Taurus
Spark	 up	 that	 joint	 because	 sparks	 are	
�lying	 for	 you.	 Your	 energy	 this	 month	 is	
electric	and	everyone	can	see	it.	 	Use	your	
down	 time	 to	 create	 a	 more	 free	 �lowing	
schedule	for	yourself.

	

Gemini
Summer	 love	 is	 in	 the	air.	 Enjoy	what	
you	 have	while	 its	 here.	 Try	 stepping	
out	 of	 your	 comfort	 zone	 this	month;	
you	 may	 be	 more	 impressed	 than	
disappointed.

	Cancer
Pack	 your	 bags	 and	 hit	 the	 road.	
Adventures	 and	 fun	 are	 on	 the	 way.	
Make	sure	to	keep	a	healthy	balance	but	
overall	let	loose	and	have	the	fun	you’ve	
been	waiting	for.

	Leo
There	is	a	light	at	the	end	of	the	tunnel	
and	you’re	just	about	there.	Hit	a	bowl	
and	brace	yourself	for	this	next	chapter,	
you	won’t	be	�inding	any	dull	moments.

	Virgo
Let	go	of	everything	holding	you	back.	
You	 are	 breaking	 out	 of	 your	 cocoon	
and	 turning	 into	 a	beautiful	 butter�ly.	
Spread	your	wings	and	�ly.	Remember	
you	will	always	land	where	you	need	to	
be.

	Libra
New	work	opportunity	 is	sailing	right	
by	you.	Make	sure	to	hop	on	board	when	
the	time	is	right.	Don’t	let	it	sail	away.



Scorpio
You’ve	been	making	big	decisions	lately.	
Take	a	pause	and	ensure	you’re	going	in	
the	right	direction.	 	Remember	a	 little	
goes	a	long	way.

Sagittarius
When	 things	 go	 up	 they	 must	 come	
down.	 Don’t	 get	 too	 hung	 up	 on	 the	
negatives	the	brightest	rainbows	shine	
after	the	harshest	storms.

	Capricorn
You	get	to	have	your	cake	and	eat	it	too	
this	month.	 Financial	 gains	 are	 on	 the	
way.	Spoil	yourself	and	your	loved	ones;	
it	won’t	go	unnoticed.

Aquarius
Stick	to	what	you	know	best	this	month.	
Don’t	 doubt	 your	 capabilities,	 you	will	
see	the	results	in	due	time.

Pisces
Embrace	the	changes	happening	around	
you.	 It	 is	 time	 for	 growth	 and	 you	 are	
only	 beginning	 your	 spiritual	 journey.	
Hold	on	tight	and	enjoy	the	ride.	

www.cannafest.ca

http://www.cannafest.ca
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