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Cannabis Subs�tu�on has been on my 
mind quite a bit over the course of 
2019. Since January 2019, I have been 
touring around central BC and speaking 
to marginalized groups across the 
Fraser Valley. As a result of these talks, 
in May of 2019 I wound up star�ng my 
own Cannabis Subs�tu�on programs in 
some of these ci�es and with the help 
of some amazing sponsors who have 
donated unregulated but tested, 
quality product for me to distribute, we 
w e r e  a b l e  t o  m a ke  s o m e  r e a l 
differences in the lives of some of the 
people who signed up to par�cipate. In 
these two ci�es, I was able to sign up 
people in these areas who were 
interested in trying cannabis and CBD 
products to help out with withdrawal 
symptoms associated with street level 
opiate addic�on.

Between June and mid November we 
gave out sample bags twice a month 
containing CBD and THC based �ntures, 
topicals, teas and seeds (for people to 
try and grow their hands at growing 
their own four plants). Out of the 
people who par�cipated in this 
program, some have gone on to stop 
using and/or enter a rehab program 
designed to help them get clean. More 
out of our groups report decreased use 
and craving while the remainder across 
the board found it extremely helpful 
with withdrawl symptoms. As a bonus 
certain individuals  found some 
moderate success trying their hands at 
growing their own. 

I did not start this program for data but 
instead I started it because I saw an 
opportunity to do the right thing and I 
strongly urge anyone and everyone 
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who is ac�vely involved in cannabis to find a 
way to give back in a similar way. Cannabis 
has the power to change lives and give lives 
back. I believe it is important to remeber 
this. The en�re country is in the grips of 
massive homelessness, obscene inequality 
and an opiod epidemic of epic propor�ons. 
People are dying out there and I know that 
cannabis can stem the �de and save lives 
now. How can we as a community possibly 
turn away. I would like to note that our 
subs�tu�on program has met with nothing 
but community, municipal, local and social 
support over the last six months and I 
couldnt be happier with the results so far.

In terms of upcoming events we are super 
excited to a�end Li� on Vancouver in 
January 2020 to celebrate our fantas�c 50th 
issue and we are equally excited about the 
cannabis space and industry exploding in 
Europe and the Berlin ICBC event is the one 
Cannabis event in Germany that we most 
excited for next and that happens in early 
April 2020. Look for the display ad in this 
issue and stay tuned for more details on the 
next issue of sister publica�on High! Europe 
Magazine.

Cy Williams
Publisher/Editor

High! Canada Magazine
editor@highcanada.net
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The BC Centre on Substance Use 
hosted a Cannabis  Science 
Symposium on Cannabis and 
harm reduc�on: What we know 
and what we need to learn in 
Vancouver at Monday, November 
25th,  2019 at  UBC Robson 
Square. The en�re event was 
broadcasted online.

Dr.  M-J Mil loy,  the Canopy 
Growth Professor of Cannabis 
Science at the University of Bri�sh 
Columbia (’UBC”) was proud to 
bring together pa�ents and other 
people with lived and living 
experience with researchers, 
clinicians, and policymakers for 
the inaugural Cannabis Science 
Symposium with the goal of 
establishing a research agenda 
for cannabis and harm reduc�on 
during the overdose crisis. The 
o n e - d a y  p u b l i c  r e s e a r c h 
symposium is organized by the BC 
C e n t r e  o n  S u b s t a n c e  U s e 
("BCCSU") and UBC with support 
from Spectrum Therapeu�cs, the 
medical division of Canopy 
Growth Corpora�on (TSX: WEED), 
(NYSE: CGC).

In the midst of an ongoing 
o v e r d o s e  c r i s i s  i m p a c � n g 
communi�es across Canada and 

the United States, new measures 
are needed to prevent overdose-
related morbidity and mortality, 
especially among people living 
with substance use disorders and 
common comorbidi�es, such as 
chronic pain. A growing wealth of 
preliminary evidence suggests 
cannabis might be a beneficial 
h a r m  r e d u c � o n - b a s e d 
interven�on. This  research 
symposium will gather exper�se 
to discuss the latest evidence, 
reflect on the current responses 
to the overdose crisis,  and 
establish next steps to advance 
knowledge, policy and prac�ce 
around cannabis  for  harm 
reduc�on.

"The therapeu�c benefits of 
cannabis  are only  just 
beginning to be understood. 
Early research has shown 
t h a t  i t  c o u l d  h a v e  a 
stabilizing impact for people 
with opioid use disorder, 
improving their quality of 
life and offering a pathway 
to long-term treatment 
solu�ons," says Dr. Milloy, who 

is also a research scien�st at 
BCCSU. 

" We  h a v e  a  s c i e n � fi c 
impera�ve to build upon 
this research and ensure 
that research is guided by 
the experiences of those 
living and responding to the 
overdose crisis. This first 
C a n n a b i s  S c i e n c e 
Symposium provides an 
i m p o r t a n t  f o r u m  f o r 
researchers, healthcare 
professionals, community 
stakeholders and those with 
l i v e d  e x p e r i e n c e  t o 
exchange knowledge, ideas 
and first-hand experience 
on the poten�al of cannabis 
in addressing the overdose 
crisis," commented Dr. Mark 

Ware, Chief Medical Officer, 
Canopy Growth. 

" S o l u � o n s  a r e  s � l l 
desperately needed and 
we're commi�ed to doing 
our part to help affected 
individuals, families and 
communi�es." he went on to 

say.
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CANNABIS AND HARM REDUCTION: WHAT WE KNOW AND WHAT WE NEED TO LEARN 



T h e  C a n o p y  G r o w t h 
Pro fesso rsh ip  o f  Can n ab is 
Science was established via a $2.5 
million dona�on from Canopy 
Growth to UBC and the BCCSU to 
fund clinical research aimed at 
defining the poten�al benefits of 
c a n n a b i s  a s  a  l e g i � m a t e 
therapeu�c treatment for opioid 
use disorder. 

Upon the announcement of Dr. 
Milloy as the first Canopy Growth 
Professor of Cannabis Science, he 
along with his team performed a 
comprehensive review of exis�ng 
studies examining the role of 
cannabis in addressing opioid use 
disorder to help inform the 
direc�on of the clinical trials to be 
c o n d u c t e d  a s  p a r t  o f  t h e 
Professorship.

In their most recent study, where 
researchers from the BCCSU and 
UBC interviewed more than 1,100 
people at highest risk of opioid 
overdose in Vancouver between 
2014 and 2017, it was found that 
people who used cannabis at 
least daily had nearly 50 per cent 
lower odds of using illicit opioids 
at  least  dai ly  compared to 
cannabis non-users.1 

Through their research to date, 
the BCCSU has demonstrated that 
the evidence, which con�nues to 
accumulate, supports further 
evalua�on of the therapeu�c 
benefits of cannabis for opioid 
use disorder. 

For further informa�on: 
Bri�sh Columbia Centre on 
Substance Use, 
Kevin Holle�, 
kevin.holle�@bccsu.ubc.ca 

N2 PACKAGING TAKING 
A GLOBAL LEAD IN 

CANNABIS PACKAGING 
AND SUSTAINABILITY

A�er a year of legal purchases, 
one of the big complaints we hear 
about legal cannabis is how 
i n c r e d i b l y  o v e r  p a c k a g e d 

everything is. Over the last few 
years N2 Packaging Systems LLC 
has become one of the most 
innova�ve yet familiar packaging 
companies currently serving the 
cannabis industry with their 
Nitrogen Cannabis Packaging (or 
just N2 Packaging for short). 
Where others focus on what was, 
and what is currently the norm, 
N2 Packaging is focusing on 
cu�ng edge, patented solu�ons 
for the future.

Their most recognizable product 
is an aluminum metal �n that is 
sealed and opened just like a can 
of sardines with a metal pull top. 

Flower manufacturers love this 
packaging because it can be 
nitrogen purged and herme�cally 
sealed to keep even pharma-
grade organic product fresh 
through the delivery chain. 

The tops are metal pull tops and 
the units are air sealed they are 
also very obviously tamper-
resistant. 

The metal containers are 
extremely durable, can be 
r e c y c l e d  a n d  k e e p  i n 
freshness for a much longer 
�me when compared to 
other more eco-unfriendly 
plas�c products.

Visit N2 at:  for www.n2pack.com/
more informa�on.

http://kevin.hollett@bccsu.ubc.ca
http://www.n2pack.com/


THE LEGAL CANNABIS 
VS BLACK MARKET 

ECOMMERCE ARMS 
RACE BEGINS AS 
NAMASTE CTO 
EXPLAINS HOW 

TECHNOLOGY CAN HELP 
LEGAL PRODUCERS 

COME ON TOP

In a statement released by 
Nameste in Novemeber - 
Nameste states that there 
have been 1,604 cases of 
lung injuries reportedly 
caused by black market 
cannabis products, yet a 
majority of consumers are 
s�ll buying black-market THC 
vapes. This is par�ally due to 

heavy regula�ons put on 
licensed cannabis producers 
that  make it  harder to 
promote  products  and 
compete with black market 
players.

Namaste Technologies–one 
of the world’s largest online 
can n ab is  reta i le rs–h as 
prepared for this reality by 
developing e-commerce 
technology designed to help 
licensed cannabis producers 
compete with black market 
rivals. 

For example, Namaste’s AI 
technology gives cannabis 
consumers personalized 
recommenda�ons, so they 
know exactly what type of 
s t r a i n  t o 
purchase–something the 
black market doesn’t offer.

Namaste’s CTO Chad Agate 
has spoke in detail to how 
N a m a s t e ’ s  o n l i n e 
marketplace CannMart is 
designed to help consumers 
easily find products from 
l i c e n s e d  c a n n a b i s 
producers–and how this 
t e c h n o l o g y  p r o v i d e s 
consumers with a level of 
convenience and safety that  
he feels the black market can 
never offer.  

CANNABIS NEWS!
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Namaste Technologies also 
made headline in November 
by giving a wink to Canadian 
c a n n a b i s  c o n s u m e r s 
recently when it teamed up 
with TREC Brands to bring 
the brand’s WINK cannabis 
p r o d u c t s  t o  C a n a d i a n 
consumers.   The firm's 
o n l i n e  m a r k e t p l a c e 
CannMart is bringing TREC's 
WINK l ine  o f  cannab is 
products to Saskatchewan 
and Ontario residents. The 
Toronto-based company’s 
online cannabis marketplace 
CannMart is joining forces 
with TREC, which offers dried 
flower, pre-rolls, oils and 
vape pens through brands 
l ike  WINK,  B l issed and 
Thumbs Up. 

The agreement fits well 
w i t h i n  C a n n M a r t ’ s 

wheelhouse as the online 
retailer carries some of the 
largest selec�ons of legal, 
h i g h - q u a l i t y  c a n n a b i s 
products from producers in 
Canada and globally.  WINK’s 
dried flower products are 
currently available online in 
Saskatchewan, with more 
p ro d u c t s  a n d  m a r ke t s 
expected in the future, 
according to a statement 
We d n e s d ay.  " We  h ave 
developed exper�se in the 
distribu�on of a highly 
regulated product which we 
will combine with TREC's 
unique brand in order to 
ensure high quality products 
a r e  d i s t r i b u t e d  i n t o 
protected brick and mortar 
m a r k e t p l a c e s  l i k e 
Saskatchewan and Ontario," 
said Meni Morim, Namaste’s 
CEO.

“ TREC is  known for  i ts 
superior brands and the 
g r e a t  w o r k  i t  d o e s 
suppor�ng ini�a�ves in 
Canada and around the 
world. We look forward to 
embracing our common goal 
of crea�ng a culture of 
consciousness around the 
cannabis sector and driving 
sales into the adult-use 
marketplace."

E a r l i e r  t h i s  m o n t h , 
C a n n M a r t  s i g n e d  n e w 
supply agreements with the 
provincial governments in 
Ontario and Saskatchewan, 
enabling the firm to offer its 
products within the cannabis 
value chain in the Canadian 
provinces.

Namaste said it is pursuing 
similar agreements with 
other provincial agencies in 
Canada.

INFORMATION!



WWW.CURVEDPAPERS.CA/SHOP

The Poli�cs of 
Marijuana - A New 

Paradigm By Timothy 
McGe�gan, PhD  

Comes Highly 
Recommended!

The phenomenon of "legal 
cannabis" is ins�ga�ng a 
great deal of new research, 
poli�cal intrigue, and social 
change. 

The Poli�cs of Marijuana: A 
New Paradigm explores the 
socio-poli�cal dimensions of 
ca n n a b i s  a s  t h e  wo r l d 
t ra n s i� o n s  f ro m  H a r r y 
Anslinger’s Reefer Madness 
prohibi�on to an as-yet-to-
be-defined future. 

This book brings together a 
wide var iety  of  expert 
perspec�ves on the past, 
present, and fast-changing 
future of cannabis.

For more informa�on visit 
www.peterlang.com/view/�
tle/68257

O’ CANNABIZ 2020 
ANNOUNCES 

SPEAKERS LIST

Keynote Speaker will be Tech 
�tan Michele Romanow who is 
both an engineer and a serial 
entrepreneur. She started five 
companies before her 33rd 
birthday. A “Dragon” on CBC’s hit 
show Dragons’ Den, Romanow is 
the co-founder of Clearbanc, 
which will invest $1 billion in 
startups in 2019. 

S h e  b r i n g s  h e r  i n c re d i b l e 
entrepreneurial savvy to every 
stage. She has been awarded 
Angel Investor of the Year by the 
Canadian Innova�on Awards.

Michele Romanow is a prolific 
angel investor through Dragons’ 
D e n .  S h e  c o - f o u n d e d  t h e 
Canadian Entrepreneurship 

http://www.peterlang.com/view/title/68257
http://www.peterlang.com/view/title/68257


Ini�a�ve with Richard Branson to encourage other 
entrepreneurs. Learn more about Michele and 
Clearbanc at www.clearbanc.com

Shaun O’Neale has also been announced as a Keynote 
Speaker. Shaun is a world-recognized chef currently 
residing in Las Vegas, NV. A former DJ, Shaun was 
crowned Season 7 Champion of MasterChef on FOX in 
2016 and completed his first cookbook in 2017 �tled 
“My Modern American Table”. He is a self-taught chef 
who developed his upscale, modern American style of 
cooking by reading cookbooks and traveling the world.  
For more on Shawn visit www.djshaunoneale.com

Last but far from least, Pro Soccer Player Rachael 
Rapinoe has also been announced as a Keynote 
Speaker at O’Cannabiz 2020. Rachael won a NCAA 
na�onal championship with the University of Portland 
in 2005, played pro soccer in Europe in 2010, and 
eventually re�red to pursue her passion in the health 
and fitness industry.  With her network of influen�al 
athletes and passion for compe�ng, Rachael shapes 
Mendi’s products to meet the relevant demand in 
sports, along with Mendi's athlete ambassador - 
Rachael's twin, US Soccer star sister, Megan Rapinoe. 
For more on Mendi visit www.themendico.com

HOW APHRIA INTERIM CEO IRWIN 
D. SIMON MAINTAINS HIS ROOTS TO 

CANADA’S EAST COAST

Mr. Simon is the interim CEO of Aphria Inc., a 
leading global cannabis company. His career has 
taken him from the East Coast of Canada to NYC to 
work for Häagen-Dazs and then founding and 
running Hain Celes�al, a leading organic and 
natural products company, for 25 years, to his 
current posi�on in Toronto. Mr. Simon was born 
and raised in Glace Bay, Cape Breton Island, where 
he played compe��ve hockey. He has always 
maintained his local roots, giving back to his 
community, and is the majority owner of the Cape 
Breton Screaming Eagles.

As part of his commitment to suppor�ng his 
hometown roots, Mr. Irwin celebrated a milestone 
for the Cape Breton Hospital Founda�on’s Cancer 
Care Centre on November 20th, 2019. In Addi�on 
to Mr. Simon, the event featured the Honourable 
Cecil Clarke, Mayor, Cape Breton Regional 
Municipality, Minister of Business for Nova Sco�a 
The Honourable Geoff MacLellan, and CEO of the 
Cape Breton Regional Hospital Founda�on Brad 
Jacobs - all on site to raise awareness for the Cape 
Breton Hospital Founda�on’s Cancer Care Centre.

CANADIAN CANNABIS PRODUCER - 
FREEDOM CANNABIS UNVEILS 

COUNTRY'S BIGGEST SOLAR 
ROOFTOP PANELS

Freedom Cannabis Inc. has unveiled a new state-of-
the-art solar array at its facility in Acheson, Alberta. 
The 1,830 kW solar array, supplied by ENMAX, is 
Canada’s largest roo�op solar system and will 
offset more than 1,000 tonnes of greenhouse gas 
emissions annually. Cannabis is one of the most 
energy-intensive industries in the world. The 



cannabis intel firm New Fron�er 
Group noted that  in  2017, 
cannabis growers in the US used 
enough electricity to power 1.7 
million homes, amoun�ng to 
about 1 per cent of the en�re 
energy consump�on of  the 
United States. While no na�onal 
sta�s�cs exist in Canada,  the 
Independent Electricity System 
O p e r a t o r  ( I E S 0 )  p r e d i c t s 
electricity consump�on related to 
cannabis is projected to increase 
1,250 per cent over the next five 
years in Ontario.

“Being responsible is at the heart 
of everything we do,” says Troy 
Dezwart, Execu�ve Director and 
C o - F o u n d e r  o f  F r e e d o m 
Cannabis. “It is our responsibility 
to recognize our industry’s impact 
on the environment and work to 
do everything we can to minimize 
it, and lead posi�ve change for all 
industries” he adds.

The solar array consists of 4,574 
solar modules with a maximum 
capacity of 1,830 kW.

The system will offset about 1,041 
to n n e s  o f  g re e n h o u s e  ga s 
emissions annually, supplying 
about 8 per cent of the building’s 
annual power consump�on. 
Based on current demands, the 

installa�on is expected to reduce 
electricity costs by approximately 
$200,000 - $300,000 annually.

The solar installa�on is located at 
Freedom’s 126,000 square foot 
facility in Acheson, 20 kilometres 
west of Edmonton. It’s part of the 
company’s larger commitment to 
reducing its  impact on the 
environment.  The company 
incorporates water remedia�on 
programs in its growing process, 
with the inten�on of minimizing 
waste. “It’s more important than 
ever for businesses to manage 
their energy footprint, and solar is 
a n  i m p o r ta nt  p a r t  o f  t h at 
solu�on,” said Jason Atkinson, 
Director of Energy Solu�ons, 
ENMAX. “This solar installa�on 
will help reduce opera�ng costs 
and offset a significant por�on of 
GHG emissions for decades to 
come.” Freedom is currently 
focused on growing its first 
premium crops ,  which  are 
expected to go to market next 
month. For more informa�on 
about Freedom Cannabis visit 
www.freedomcannabis.ca

Freedom Cannabis is a private, 
seed to sale cannabis company 
Licenced by Health Canada under 
the Cannabis Act. Established in 
2017 and based in the province of 
Alberta, we have assembled a 
team of experts and experienced 
professionals who are working to 
build one of the world’s leading 
cannabis companies.

NEW RESEARCH IN 
CANNABINOIDS

Dr/Professor Alvin Berger has 

b e e n  s t u d y i n g  n u t r i � o n , 
b i o c h e m i s t r y ,  l i p i d s ,  a n d 
cannabinoids for many years. He 
was fortunate enough to have 
p u b l i s h e d  s o m e  p i o n e e r i n g 
r e s e a r c h  p a p e r s  o n 
endocannabinoids during his �me 
working in Switzerland for Nestle. 

Dr/Professor Alvin Berger has 
p u b l i s h e d  h i s  fi n d i n g s  w i t h 
l u m i n a r i e s  s u c h  a s  R a p h a e l 
Mechoulam of Hebrew University 
( D i s c o v e r e r  o f  T H C  a n d 
endocannabinoids) and Vincenzo Di 
Marzo of Naples. More recently, he 
has been developing patented 
m i x t u r e s  o f  a  n o v e l  a n � -
inflammatory lipid called Sciadonic 
acid with cannabinoids.

He and his team have recently 
developed a very clean C8 Medium 
Chain Triglyceride (MCT) oil. As a 
result of their technical, scien�fic, 
and industrial exper�se in MCT oils, 
they have rapidly become a global, 
go-to, leading brand of MCT oils to 
i n c r e a s e  s o l u b i l i z a � o n  a n d 
bioavailability of CBDs and other 
phytocannabinoids. 

With newer work on the mixture 
with sciadonic or how they use their 
C8 MCT oil to solubilize CBDs in 
humans and pets. Dr/Professor 
Alvin Berger and his team are also 
o p e n  t o  o t h e r  f o r m s  o f 
collabora�on or the sale of their 
MCT oils and MCT powders and 
Delta-5 oils from SciaEssen�als for 
topical use.
Dr. Alvin Berger’s research on 
cannabinoids includes:

Hemp oils and CBD oils (with 

MAKING THE HEADLINES



www.shatterizer.ca

minimal amounts of THC) are all 
the  rage… wi th  purported 
b e n e fi t s  f o r  r e d u c i n g 
i n fl a m m a � o n ,  f o r  w e i g h t 
management, and for a slew of 
other benefits, some proven, 
some aspired for.

Exogenous cannabinoids are 
molecules contained in hemp oils 
and CBD oils that upon diges�on, 
or applica�on to the skin, bind to 
r e c e p t o r s  ( k n o w n  a s  C B 
receptors), and then exert the 
above biological ac�ons.
Endogenous cannabinoids, or 
endocannabinoids (ECs) are the 
molecules  are  own bodies 
manufacture, which then bind to 
these same receptors exer�ng 

biological ac�on.

D r.  B e r g e r ’ s  i n t e r e s t  i n 
cannabinoids started in 1996, 
when he read a Nature paper 
d e s c r i b i n g  h o w  c h o c o l a te 
contained endocannabinoids 
that accounted for chocolate and 
cocoas’ rewarding proper�es.

In that Nature paper (di Tomaso 
et al, Nature 382: 677, 1996), 
upse�ng to Dr. Berger was the 
conten�on that a molecule 
known as anandamide (The 
Sanskrit word “Ananda” means 
joy, bliss, and delight.) was 
specifically responsible for the 
aforemen�oned reward ing 
proper�es.

Anandamide is technically known 
as N-arachidonylethanolamine, 
meaning it contains the molecule 
arachidonic acid as a cons�tuent. 
But since arachidonic is not found 
in modern plants like cocoa (only 
in ferns), short of contamina�on 
(a stretch), the Nature paper had 
it wrong.

During this �me, Dr. Berger 
worked for Nestle in Lausanne 
Switzerland, and Nestle was keen 
to understand more about the 
m o l e c u l a r  m e c h a n i s m s 
responsible for  chocolate’s 
addic�ve proper�es as you can 
imagine.

NEW RESEARCH ON CANNABINOIDS

http://www.shatterizer.ca


So, Dr. Berger, along with famous 
c a n n a b i n o i d  r e s e a r c h e r s 
Vincenzo Di Marzo (of Naples 
Italy), and Raphael Mechoulam 
( H e b r e w  U n i v e r s i t y  a n d 
d i s c o v e r e r  o f  T H C  a n d 
endocannabinoids) showed that 
chocolate logically did not contain 
anandamide (Di Marzo et al., 
Nature 396: 636. 1998). Dr. Berger 
then went on to published how 
high levels of orally administered 
endocannabinoids, could actually 
make an animal “high”; and his 
group reported on the levels of 
cannabinoids in many foods 
including breast milk.

Dr. Berger then had the idea that 
since fa�y acids are precursors of 
endocannabinoids, it could be 
that feeding arachidonic acid, 
EPA, and DHA (and other fa�y 
acids) to mammals would result in 
higher levels of the corresponding 
endocannabinoids; and this in 
turn, could explain some of the 
biological proper�es of the fa�y 
acids. This pioneering work was 
published in the pres�gious 
Na�onal Academy of Sciences 
(Berger et al., Proc Natl Acad Sci 
USA 98: 6402, 2001), and this 
landmark work has since opened 
up an en�re new area of scien�fic 
discovery and inquiry. As a follow 
up, Dr. Berger showed using 
receptor antagonists, that indeed 
some of the biological ac�ons of 
fa�y acids are due to binding to 
cannabinoid receptors. This work 
i s  n o t  o n l y  i m p o r t a n t  fo r 
e n h a n c i n g  o u r  b a s i c 
u n d e r s t a n d i n g ,  b u t  h a s 
implica�ons for the development 
of individualized nutri�on and 
pharmaceu�cal approaches.
With the resurgence of interest in 
cannabinoids and hemp, Dr. 
Berger is keen to insert himself 
back in the foray of cannabinoid 

r e s e a r c h  a n d  p r o d u c t 
development. He holds patents 
related to the use of his Delta-5 
an�-inflammatory fa�y acids with 
e n d o c a n n a b i n o i d s  a n d 
p h y t o c a n n a b i n o i d s 
(SciaEssen�als business); and will 
leverage his background to 
develop cannabinoid products 
with the scien�fic rigor he is 
accustomed to.

CANADIAN MEDICAL 
CANNABIS FIRM 
PARTNERS WITH 

ISRAELI 
CORPORATION TO 
TREAT PTSD AND 
OTHER MENTAL 

HEALTH CONDITIONS

Medical cannabis is now the latest 
fron�er in Israel-Canada business 
�es, as the Bri�sh Columbia-
based interna�onal cannabis 
company Allied Corp. has entered 
into an agreement with the 
U n i v e r s i t y  o f  H a i f a ’ s 

commercializa�on and business 
arm that will target the treatment 
of Post-Trauma�c Stress Disorder 
(PTSD) and related mental health 
condi�ons.

Under the newly signed Master 
S e r v i c e s  A g r e e m e n t ,  t h e 
Univers i ty ’s  whol ly  owned 
subsidiary Carmel - University of 
Haifa Economic Corpora�on Ltd. 
has provided Bri�sh Columbia-
b a s e d  A l l i e d  C o r p .  w i t h  a 
proprietary pre-clinical animal 
model that enables Allied to 
p u r s u e  s p e c i a l i z e d 
pharmaceu�cal cannabinoid 
research and pharmaceu�cal 
product development. 

With its new access to the 
Carmel-owned animal model as 
well as University of Haifa’s 
world-class laboratory facili�es 
and scien�fic faculty, Allied will 
be able to conduct the pre-clinical 
phase of the development of 
AC001,  the pharmaceu�cal 
product it is developing for the 
treatment of mental health 
condi�ons. A�er comple�ng both 
the pre-clinical research phase 

Model Mike www.instagram.com/cndnsnowman
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and human clinical trials for AC001, 
Allied will seek to market and license 
the product globally.

“By partner ing  with 
Allied to pioneer the 
treatment of PTSD and 
other  mental  health 
c o n d i � o n s  t h r o u g h 
m e d i c a l  c a n n a b i s , 
Carmel and University of 
Haifa are once again 
proudly leveraging the 
greatest poten�al in 
Israeli  ingenuity and 
t e c h n o l o g y  f o r  t h e 

purpose of addressing 
t h e  w o r l d ’ s  m o s t 
pressing challenges,” 

said Elka Nir, CEO of Carmel Ltd. 
and Carmel Innova�ons. Carmel - 
University of Haifa Economic 
Corpora�on Ltd. serves as the 
commercializa�on and business 
arm of the University of Haifa. 
Carmel-Haifa collaborates with 
various partners and establishes 
ventures, companies and funds 
with the goal of maximizing the 
b u s i n e s s  p o t e n � a l  o f 
commercializing research and 
knowledge developed at the 
University.

David Weinkauf, VP of Pharma 

Development for Allied, added, 

“ T h i s  i s  t h e  fi r s t 
important step towards 
A l l i e d  b r i n g i n g  a n 
academically validated 
pharmaceu�cal product 
to those who need it 
m o st :  t h o s e  p e o p l e 
around the globe who 
have given of themselves 
to serve their country 
and are now suffering 
with PTSD.”
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PURE SUNFARMS 
TAKES NO. 1 SPOT 

IN CANADA’S 
CANNABIS MARKET  

IN NOVEMBER

High! Canada Magazine had 
the privilege of attending the 
official media launch of the 
Pure Sunfarms facility in Delta, 
BC in November and was so 
incredibly proud of long time 
associate of the magazine 
Devin Melnyk, a long-time 
cannab is  g rower  and  a 
consultant with Pure Sunfarm. 
 
Pure Sunfarms is one of 
Canada’s largest producers of 
greenhouse-grown cannabis, 
reported strong dried flower 
sales performance in key 
provincial markets for the 
month of October.

In the second month after its 
formal launch, Pure Sunfarms 
is already the top-selling brand 
by kilograms sold and dollar 
sales at the Ontario Cannabis 
Store (OCS), Ontario’s only 
online retailer and wholesaler 
of legal recreational cannabis. 
This represents a 16 per cent 
market share for the brand by 
kilograms sold in October 
2019. Pure Sunfarms’ dried 
flower products outsold the 
s e c o n d  r a n k e d  b r a n d ’s 
products  two to  one by 
kilograms sold, with three of 
the seven best-selling strains 
in the province including 
cultivars such as White Rhino, 
Island Honey and the top-
selling Afghan Kush.

In B.C., Pure Sunfarms sold 
out its first order to the BC 
Liquor Distribution Branch 
(BCLDB) in under three weeks 
to quickly rank among the top 
ten brands by sales for all 
product categories combined 

in the province last month. 
These results, in provinces 
representing more than half of 
Canada's population, reveal 
strong consumer demand for a 
wide range of Pure Sunfarms' 
high-quality strains that feature 
p o t e n c y ,  fl a v o u r  a n d 
consistency.

“We are energized by our 
recent results, achieved over 
such a short time frame. They 
reinforce our position as a 
disruptor in this ever-evolving 
m a r k e t , ”  s a i d  M a n d e s h 
Dosanjh, President and CEO, 
Pure Sunfarms. “Our fast 
growth in the key Ontario and 
B.C. markets supports our 
belief that today’s consumers 
are looking for exactly what our 
team carefully cultivates – 

great-quality cannabis at an 
approachable price.”

With more than 25 years of 
growing experience in B.C., 
Pure Sunfarms is built around 
the philosophy of ‘plants and 
people first.’ This philosophy 
expresses a long-standing 
r e l a t i o n s h i p  a n d  d e e p 
appreciation for cannabis 
across Canada’s West Coast, 
and reflects the team’s unique 
and  d i ve rse  ag r i cu l t u ra l 
experience with cannabis and 
other crops such as tomatoes 
and peppers.

“Our  success fu l  s ta r t  i n 
Canada’s recreational market 
would not be possible without 
the hard work, knowledge and 
passion of our team,” added 
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D o s a n j h .  “ O u r  d i v e r s e 
heritage and desire to share 
experience and expertise has 
helped us carefully craft a 
product that resonates with 
our customers and is a point of 
pride for our employees.”

Pure Sunfarms continues to 
b u i l d  o n  i t s  s t r o n g 
performance to date. The 
company is  focused on 
expanding its high-quality 
dried flower product across 
Canada and continues to 
advance discussions with 
a d d i t i o n a l  p r o v i n c i a l 
d i s t r i b u t o r s  r e g a r d i n g 
po ten t i a l  f u tu re  supp l y 
agreements. Pure Sunfarms 
will also offer pre-rolls to the 
Canadian recreational market 
in the coming months with 
other derivative products such 
as oils and vapes to follow.

For more information, visit 
www.puresunfarms.com

About Pure Sunfarms

Pure Sunfarms is one of 
Canada’s largest, single site, 
l i c e n s e d  p r o d u c e r s  o f 
greenhouse-grown cannabis. 
Located in Delta, British 
Columbia, Pure Sunfarms is a 
vertically integrated supplier 
of large-scale, high-quality 
cannabis to the Canadian 
market. With more than 25 
years of growing experience 
and 1.1 million square feet of 
best-in-class greenhouse 
operations, the company 
produces 75,000 kilograms of 
dried flower annually.

Current supply agreements in 
place include the Ontario 
Cannabis Retail Corporation 
(OCRC) (operating as the 
Ontar io Cannabis Store 
(OCS)) and the BC Liquor 
Distribution Branch (BCLDB). 

Pure Sunfarms also provides 
cannabis to other Licensed 
Producers in Canada.

Pure Sunfarms is in the process 
of converting a second 1.1 
million square foot greenhouse 
fo r  cannab i s  p roduc t i on 
(anticipated to come online in 
2020), which is expected to 
double annual output at full 
p r o d u c t i o n  t o  1 5 0 , 0 0 0 
kilograms. The company also 
holds an option on an additional 
greenhouse facility, currently 
owned and operated by Village 
Farms, which could further 
increase total production area 
by approximately 2.6 million 
square feet. As legalization in 
C a n a d a  u n f o l d s ,  P u r e 
Sunfarms looks to develop 
onsite cannabis extraction 
capabilities in order to expand 
i n t o  c a n n a b i s  o i l s  a n d 
derivative products.

VILLAGE FARMS 
INTERNATIONAL 

ANNOUNCES PURE 
SUNFARMS' 

CANNABIS SUPPLY 
AGREEMENT FOR 

ALBERTA 

A third Provincial  Supply 
Agreement extends Pure 
Sunfarms' presence into the 
third largest cannabis market in 
Canada and expands access to 
nearly 2/3 of the Canadian 
Population. Vil lage Farms 
International, Inc. announced 
that its majority-owned joint 
venture for large-scale, low-
cost, high-quality cannabis 
production, Pure Sunfarms, 
has entered into a supply 

agreement with the Alberta 
Gaming, Liquor & Cannabis 
Commission ("AGLC") to 
supply recreational adult-use 
cannabis products to Alberta's 
licensed private retailers, 
including Alberta's only legal 
online source for recreational 
c a n n a b i s , 
AlbertaCannabis.org. The 
AGLC is the wholesaler to 
private retailers and the only 
authorized online retailer in 
Alberta.  Pure Sunfarms 
expects to begin shipping its 
branded packaged dr ied 
flower, inclusive of pre-rolls, 
which are anticipated to enter 
Pure Sunfarms' product lineup, 
to the AGLC in the coming 
weeks and months.

A l b e r t a  r e p r e s e n t s 
a p p r o x i m a t e l y  1 2 %  o f 
Canada's population, however 
with a network of more than 
330 retail stores (by far the 
largest retail store network of 
any  Canad ian prov ince) 
represented 21% of total retail 
t rade cannab is  sa les  in 
Canada for the nine-month 
pe r i od  f r om Janua ry  t o 
September 20191.  As a result, 
Alberta has by far the highest 
per capita sales of legal 
r e c r e a t i o n a l  c a n n a b i s 
amongst the four largest 
Canadian provinces during 
that same period1.  Alberta 
saw month over month sales 
growth for September 2019 of 
4%1. 

“Today's supply agreement 
with Alberta presents a strong 
opportunity for Pure Sunfarms 
to expand our reach across 
Canada, "  sa id  Mandesh 
Dosanjh, President and CEO, 
Pure Sunfarms. "The province 
h a s  l e d  t h e  w a y  s i n c e 
legalization, and we believe 
that Albertans will welcome our 
p r o d u c t  w i t h  t h e  s a m e 

PLUS!
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enthusiasm we've seen to date 
in Ontario and B.C. Our high-
qual i ty  cannabis  –  hand 
selected for flavour, potency 
and consistency – at  an 
affordable price has been in 
h i g h  d e m a n d  s i n c e  o u r 
branded reta i l  launch in 
September."

" A l b e r t a  h a s  d o n e  a n 
outstanding job of rapidly 
establishing a large retail 
cannabis store network – 
more than 330 locations 
strong – and this new Supply 
Agreement for Alberta allows 
Pure Sunfarms, already a 
leading brand in Ontario and 
BC, to expand into another of 
the top three Canadian 
cannabis markets," said 
Michael DeGiglio, CEO, Village 
Farms International.  "We are 
c o n fi d e n t  t h a t  t h e  P u r e 
Sunfarms value proposition – 
high quality, safe products that 
c o n s u m e r s  w a n t ,  a t  a n 
attractive price – which has 
resonated so well out of the 
gate in Ontario and BC, will be 
similarly embraced by the 
Alberta market.  We look 
fo rward  to  watch ing  the 
performance of the Pure 
Sunfarms brand in Alberta, as 
well as in BC, and especially in 
Ontario, where Pure Sunfarms 
is already the top-selling dried 
flower brand, as that province 
moves in the near term to 
aggressively expand its retail 
store network, which should 
propel sales growth there."

P u r e  S u n f a r m s '  s u p p l y 

agreement with Alberta is its 
t h i r d  p r o v i n c i a l  s u p p l y 
agreement.  Combined with its 
previously announced supply 
agreements for Ontario and 
B r i t i s h  C o l u m b i a ,  P u r e 
Sunfarms now has access to 
approximately 64% of the 
Canadian population.

Pure Sunfarms also continues 
to advance discussions with 
other provincial distributors for 
potential supply agreements.

Pure Sunfarms Brand and 
Product Performance

As previously reported, Pure 
S u n f a r m s  w a s  t h e  t o p 
performing brand of dried 
flower by both kilograms sold 
and dollar sales with the 
On ta r io  Cannab is  S to re 
("OCS") in October 2019, 
achieving 16% market share 
(by kilograms sold).  Pure 
S u n f a r m s '  d r i e d  fl o w e r 
products outsold the second 
ranked dried flower brand's 
products two to one (by 
kilograms sold).  In addition, 
Pure Sunfarms' Afghan Kush 
was the top selling dried flower 
product with the OCS in 
October and three of the seven 
t o p  s e l l i n g  d r i e d  fl o w e r 
products with the OCS in 
October were Pure Sunfarms 
products.  In B.C.,  Pure 
Sunfarms sold out its first order 
to the BC Liquor Distribution 
Branch ("BCLDB") (which has 
since re-ordered mult iple 
times) in under three weeks to 
rank among the top ten brands 
by  sa les  fo r  a l l  p roduc t 
categories in October.

A b o u t  V i l l a g e  F a r m s 
International, Inc.

Village Farms is one of the 
largest and longest-operating 
v e r t i c a l l y  i n t e g r a t e d 

greenhouse growers in North 
America and the only publicly 
traded greenhouse produce 
company in Canada. Village 
F a r m s  p r o d u c e s  a n d 
distributes fresh, premium-
q u a l i t y  p r o d u c e  w i t h 
consistency 365 days a year to 
national grocers in the U.S. and 
Canada from more than nine 
m i l l i o n  s q u a r e  f e e t  o f 
C o n t ro l l e d  En v i r o n me n t 
A g r i c u l t u r e  ( C E A ) 
g r e e n h o u s e s  i n  B r i t i s h 
Columbia and Texas, as well as 
from its partner greenhouses in 
British Columbia, Ontario and 
Mexico.  

T h e  C o m p a n y  i s  n o w 
leveraging its 30 years of 
experience as a vertically 
integrated grower for the 
rap id l y  emerg ing  g loba l 
cannabis opportunity through 
its majority ownership position 
in British Columbia-based Pure 
Sunfarms Corp., one of the 
s i ng l e  l a rges t  cannab i s 
growing operations in the 
world.  

The Company also intends to 
pu rsue  oppo r t un i t i e s  t o 
become a vertically integrated 
leader in the U.S. hemp-
derived CBD market, subject to 
compliance with all applicable 
U.S. federal and state laws, 
Village Farms has established 
two joint ventures, Village 
Fields Hemp USA, LLC, and 
Arkansas Valley Green and 
Gold Hemp LLC, for multi-state 
outdoor hemp cultivation and 
CBD extraction and plans to 
pursue controlled environment 
hemp production at its Texas 
greenhouse operations, which 
total 5.7 million square feet of 
production area, subject to 
legalization of hemp in Texas.

S O U R C E  V i l l a g e  F a r m s 
International, Inc.



n October’s issue of High! ICanada, I introduced you to 
self- healing medicine maker 

a n d  a u t h o r  o f  Tr i b e l e s s ; 
Cannabis, Rock n’ Roll and 
Kicking a Rare Cancers’s Ass, 
Rennie Smith. Rennie was able 
to shrink her tumor down to an 
operable size as a result of her 
lengthy mission to heal. Her co-
created water-based cannabis 
resin is what would give her the 
gi� of living tumour free! (If you 
missed The Miranda Report in 
issue #48, go now to learn more 
about Rennie and how she 
manages and treats her cancer 
condi�on with cannabis.)

Up un�l last month, cannabis 
extracts and concentrates like 
Rennie’s were s�ll considered 
illegal in Canada. Now that we 
have entered the second phase 
of legaliza�on, not only can we 
expect to see extracts, but 
edibles and topicals will also 
become accessible to legal 
cannabis consumers! Because 
federal license holders need to 
provide 60 to 90 days no�ce to 
Health Canada of their intent to 
sell new products, cannabis 
users will need to wait un�l mid-
December at best, to get their 
hands on the goods. Alberta will 
likely not see these products on 

the shelves un�l the New Year, 
and Quebec gives a hard no to 
edibles.

While Mary Jane in her various 
forms is finding her way into new 
homes,  garages ,  porches , 
balconies and parking lots 
(imagine seeing it planted in 
planters in parks or down main 
street!); new consumers are 
curious and seem to be either 
super nervous while exploring 
cannabis or super excited. The 
introduc�on of edibles and 
topicals seems to en�ce new 
users. Concentrates and extracts 
appear to be a li�le more 
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in�mida�ng to beginners; and 
from what I have gathered from 
my own experiences- much of 
that has to do with simply not 
knowing much about them or 
being overwhelmed by the 
scien�fic nature of them. While 
at The Bud Remedy, I was able to 
share informa�on and explore 
c a n n a b i s  w i t h  n e w  u s e rs 
everyday- all day. I miss that!

In this month’s issue I would like 
to share informa�on, as I would 
have at The Bud Remedy- with 
you dear reader.  Studying 
cannabis and sharing what I had 
learnt, or experienced was one 
of the most important and 
rewarding parts of working in 
the dispensary. Even greater, 
was when members shared with 

me. Speaking of sharing- don’t 
forget that Rennie shares her 
c a n n a b i s  r e c i p e  ( w i t h 
instruc�ons!) in her tale Tribeless; 
Cannabis, Rock n’ Roll and Kicking 
a Rare Cancers’s Ass. 

One really great thing about the 
legaliza�on of cannabis is that it 
gives the opportunity to grow 
your own which makes DIY 
recipes come in handy. Fun AND 
holis�c! 

First let us begin with what is now 
considered legal under The 
Cannabis Act in Canada- besides 
dry flower and regulated seeds. 
Edible cannabis, which includes 
baked goods, gummies and 
beverages; cannabis extracts, 
which includes �nctures, hash, 

wax, and cannabis oils; cannabis 
topicals, including creams and 
balms etc. How much can you 
lega l ly  possess?  Wel l ,  the 
equivalent to dry flower. How can 
we calculate that? Don’t worry, 
the lame (I laugh. It really is 
comical, isn’t it?) packaging will 
include those new details to make 
i t  e a s i e r  f o r  y o u .  W h i l e 
familiarizing myself with what can 
be expected from the new wave 
of cannabis products, I see a lot of 
emphasis and excitement on 
edibles, so let’s start there. 

I f  you  are  an  exper ienced 
cannabis user, you are most likely 
used to purchasing edibles in all 
shapes/s i zes ,  flavours  and 
milligram dosages. In the pre 
regulated market you could go 
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into a dispensary and choose anything from breakfast 
bars to late night chocolate bars. Gummies have always 
been a favourite, and even be�er- gluten and sugar 
free op�ons were available! Freezies in the hot 
summer, and hot chocolate and coffee in the chilly 
winter. Experienced cannabis enthusiasts have 
probably become accustom to packaging that 
represents and defines the goodies inside, as well as 
the company crea�ng them. Because of the high 
standards being set by the cannabis community in both 
the US and in Canada, many Canadian medicine 
makers have been prac�cing producing quality edibles 
with quality cannabis. You can see why the market is so 
excited! Hold on though, new consumers are finding 
out quickly, that what they may be looking forward to 
(as they learn more about the unregulated market) is 
not necessarily what will be offered in the legal market. 
Companies like Aurora and Canopy are already 
beginning to showcase their new product lines- with a 
large focus on vapes and beverages. Baked goods and 
gummies (not in any shape or form that is appealing to 
the youth) will follow with a THC limit of 10mg per 
package. Health Canada does point out on their 
website that it will take “some �me” to see a wide 
range of variety in the products that are offered. Makes 
sense! These strict regula�ons sure make it tough. 

What about topicals? I will admit, this is what I am 
really looking forward to! Not because I use them 
o�en- although I am no stranger to them, but because 
this seems to be the safest and easiest star�ng point 
for people who are s�ll on the fence about cannabis. At 
The Bud Remedy, I no�ced seniors were especially 
keen to try topicals. I actually just used a THC infused 
bath bomb yesterday, and wow- I was not expec�ng it 
to work SO well on my achy shoulders and back. Neat! 
Did you know that both CB1 and CB2 receptors are also 
found on our skin?  Cannabis binds to these receptors 
making topicals an effec�ve remedy indeed! The legal 
market will eventually stock retail shops with skin 
creams, salves, balms, sprays, lubricants, patches, 
suppositories, bath bombs, and hair and nail care 
products. I was happy to see that although vitamins 
and minerals are not to be added into edibles and 
extracts- essen�al oils are able to be used in topicals. 
Legal cannabis consumers will be able to purchase 
topicals with a 1000mg THC limit which is not too 
shabby at all. 



Concentrates  (so lvent  less 
extracts) and extracts. The terp of 
t h e  c ro p ,  a m  I  r i g ht ?   A s 
men�oned earlier, Ren uses a 
water-based cannabis resin. This 
w o u l d  b e  c l a s s i fi e d  a s  a 
concentrate. Concentrates, or 
what some call “solvent less 
extracts,” are created using 
mechanical processes like water, 
temperature, and pressure to 
separate resin glands containing 
plant components (cannabinoids 
like THC, terpenes like linalool, 
flavonoids and other compounds) 
from the plant material. Imagine 
a l i�le bud str ipped of  i ts 
trichomes. For do it yourself’ers 
note that it is usually not only the 
bud that is being stripped. This is 
a  g r e a t  w a y  t o  u s e  e x t r a 
trimmings and stalk- like Rennie 
did. Kief, Hash, bubble hash and 
r o s i n  a r e  a l l  c o n s i d e r e d 
concentrates! 

Concentrates maintain the full 
spectrum of the cannabis plant’s 
make up, which means they are 
not isola�ng and extrac�ng only 
t a r g e t e d  c o m p o u n d s .  F o r 
example: only THC. The flavor, 
aroma and medicinal proper�es 
of the plant stay intact to deliver 
fast ac�ng effects that can be 
achieved with very li�le amounts, 
due to higher potency. My 
favourite. Not to men�on, super 
cost effec�ve for high tolerant 
users! 

If you did have the chance to read 
Rennies book, you will also learn 
that  these  can  be  appl ied 
topically. 

Solvent-based extracts  use 
chemical solvents like butane, 
propane, carbon dioxide (CO2) 
and alcohol to separate the plant 
from the chemical components. 

Once the cannabinoids, terpenes, 
flavonoids and on and on they go 
are separated, the process 
con�nues in order to isolate (say) 
THC or CBD. Extractors can then 
c o n � n u e  t o  d i s s e c t  p l a n t 
chemical components crea�ng 
endless blends! So cool. Once 
extracted,  purg ing  i s  then 
required to rid these components 
of any residual solvent. Purging 
needs to happen if it is a butane 
based extract. That is a lot of 
informa�on if  you are just 
learning. 

To keep it simple- extracts use 
solvents and are fine tuned. They 
usually contain a very high THC 
content and are rich in terpenes. 
A cannassuiers dream! Sha�er, 
bu�er, wax and crumble, live 
resin, sauce, diamonds, caviar, 
d is�l lates,  and oi ls  are a l l 
considered extracts. You can 

vape,  dab and ingest them. 
Cannabis 2.0 allows for 1000mg of 
THC per package. If you are 
inges�ng extracts (capsules or 
syringe) then regula�ons allow for 
10mg per dose.

I hope you learned something 
new!  

Un�l next month,Puff, puff, pass

.

Miranda Hawryliw
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Prohibi�on Farms

 few months ago, I stumbled Aupon a New (to me) cannabis 
company called Prohibi�on 

Farms. Their tasty looking Ice Cream 
Cake strain pulled me in and do a li�le 
checking around. Wasn’t too long a�er 
that I decided I had to test out some of 
this flower, as they were gaining some 
popularity amongst some cannabis 
connoisseurs, I just had to find out for 
myself.

Their philosophy is simple: No pes�cides 
or sprays of any sort!!! They keep it 
simple and let the Pheno’s selected do 
the growing. Their flowers are grown in 
Rockwool with PH up, PH down and 
nutrients perfectly dosed with dosatron 
controls. 

My ½ oz arrived in only 2 days from the 
West Coast and my Ice Cream Cake was 
AMAZING!!!

Ice Cream Cake is an Indica-dominant 

TAMMI STANHOPE
High! Canada Magazine Ontario Editor



cross of Wedding Cake and Gelato 
#33. Completely flushed with icy 
trichomes, the buds express light 
green colora�on with dark purple 
hues throughout. Ice Cream Cake 
maintains a creamy flavour profile 
with sweet hints of vanilla and sugary dough. Effects 
come on heavily, leaving you completely relaxed with a 
good night’s sleep! 

If you haven’t had the chance to try yet head over to 
P r o h i b i � o n - F a r m s . c o m  o r  o n 
w w w. I n s t a g r a m . c o m / p r o h i b i � o n _ _ f a r m s 
(2 underscores) you really should.

Herb Angels

In a market that is s�ll rela�vely new,  we have 
companies like Herb Angels who have already 
established themselves as industry leaders with an 
impressive brand por�olio that includes, Wesley Tea, 
Purlic Pet CBD, Quantum CBD, Balance Everyday and 
Ritual Spa. With the rapid growth of their company, 
Herb Angels is con�nually working to strengthen 
corporate social responsibility and Canadian 
stewardship programs. With a focus on educa�ng 
consumers about alterna�ve health and wellness 
products, they are making their mark as innovators in 
the nutraceu�cal realm. With collec�ons ranging from 

CBD vape pens and �nctures to oral 
capsules, Herb Angels is se�ng the 
bar high when it comes to industry 
standards.

I thoroughly enjoyed the Soothing 
Blend CBD tea which is a comfor�ng blend with 
notes of apple curated to ease joint and muscle 
pain using organic herbs such as valerian root, 
peppermint, lemon balm, and more.

Another favourite was the Herb Angels 1:1 
THC/CBD disposable vape pen. Really easy to use 
and very smooth. Worked almost instantly for my 
anxiety and holiday stresses!

Herb Angels understands that quality is more than 
crea�ng great products – it is about providing 
customers with resources to educate and empower 
themselves. With clear labeling processes as well as 
comprehensive product guides, they aim to create 
transparent rela�onships with their customers. 
Customers can easily access product informa�on 
such as full ingredient lists, lab reports, terpene 
profiles, and can be comforted that each batch 
undergoes laboratory tes�ng for purity, potency, 
consistency, and accuracy. They can be found at 
w w w. H e r b A n g e l s . c a  a n d  o n  I n s t a g r a m 
@herbangels
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The Cure Parlour

Five years ago, when the cannabis 
scene was really star�ng to 
emerge, I came across The Cure 
Parlour. I was hesitant to order at 
first, because I was scared my 
package would be found out and I 
would be in trouble for ordering 
cannabis products through the 
mail. When I received my first 
package, I was beside myself! I 
was over the moon with the 
products and it wasn’t long 
before I decided to take the next 
steps with my own edibles 
company and join the ranks!  5 
years later and s�ll The Cure 
Parlour is sending out the MOST 
amazing edibles out there.

H e r e ’ s  s o m e  o f  t h e 
awesomeness I received for my 
November package!

The Cure Parlour provides you 
with fun, exci�ng, and delicious 
w a y s  o f  m e d i c a � n g  w i t h 
ca n n a b i s .  O u r  e d i b l e s  a re 
prepared  and packaged in 
Vancouver, BC by our specially 
trained pastry chef along with a 
hard-working team of cannabis 
e x p e r t s  a n d  e n t h u s i a s t s 
dedicated to perfec�ng each 
product that makes it into our 
catalogue.  Each product  is 
created and packaged by hand, 
individually inspected for quality 
and lab tested to ensure accurate 
d o s i n g  a n d  e x c e p � o n a l 
standards.

At The Cure Parlour, we use 
primarily organic and locally 
sourced ingredients in each item 
that we sel l .  Our focus on 
sustainability and freshness when 
selec�ng ingredients ensures the 
best quality product for our 

customers, in terms of flavour, 
nutri�on and texture, and helps 
us protect the environmental 
systems that provide us with food 
and medicine.

Our concept for each product we 
develop is to create a sense of 
c h i l d l i ke  n o sta l g i a  fo r  o u r 
customers by using ingredients, 
flavours and colours that evoke 
memories of childhood. Whether 
you’re taking a chunk out of one of 
our cannabis-infused cereal bars, 
gooey marshmallow-covered 
cookies or scrump�ous pot tarts, 
each product reflects the joyful 
experience of youth and offers a 
genuine thrill along with the great 

benefits of medical cannabis.

Our highest ideal is to design and 
create products that relieve pain 
and improve quality of life for our 
l o y a l  c u s t o m e r s .  We  l o v e 
receiving emails from our sa�sfied 
fans telling us that our high-
quality edible cannabis products 
are making a real difference in 
their daily enjoyment of life. For 
this reason, we’ve made our 
products available everywhere in 
Canada for anyone over the age of 
19. Cannabinoids like THC and 
CBD are h ighly  potent  and 
effec�ve at trea�ng a variety of 
condi�ons, but buying marijuana 
on the street is dangerous and 



birthday cake icing, lucky charms 
cereal, fruity pebbles and more 
f r o m  t h e  c u p b o a r d s  a n d 
combined them all into one treat 
that gives you a li�le bit of 
everything in a single package, 
then infused each 75g serving 
with 200mg of THC, making WB 
one of our most potent products 
o n  a  “ p e r - m a s s ”  b a s i s . 
200mg/thc. 

Made with graham cracker, 
chocolate chips, bu�erscotch 
chips, pretzels and potato chips.

BY TAMMI STANHOPE

uncertain, especially for those 
with serious medical needs.

Pa�ents can be sure of the quality 
and dosage accuracy of products 
at the Cure Parlour. We ensure 
that both recrea�onal pot users 
and those who use THC for its 
medicinal proper�es have access 
to  s a fe ,  a c c u rate l y  d o s e d , 
responsibly source and delicious 
edible cannabis products.

Apple Pie Macarons are one of the 
most unique cannabis edibles on 
earth, and they taste amazing. 
Each crispy,  slightly chewy biscuit 
is dusted with cinnamon, and 
sandwiched with salted caramel 

bu�er cream icing and 
filled with caramel and 
apples. There is nothing 
more comfor�ng than 
apple pie, except for this 
apple pie macaron. 2 come 
in each package and each 
one has 125mg of THC.

We’ve done it this �me. The Cure 
Parlour Bento Box.

You love sushi. You love edibles. 
You love candy. We may have 
smoked enough yesterday to 
bring them all to you.

Each Cure Parlour Bento Box has 2 
Rainbow Rolls, 2 Caviar Rolls, and 
4 Nigiris for a total of 300mg of 
THC, it also comes with a pair of 
chops�cks in case you’re fancy like 
that.

two marshmallows dipped in 
chocolate and graham crackers
100mg of thc per marshmallow
200mg per pack

Wonderland Bark turns your 
mouth into an amusement park 
where nothing but fun is on the 
menu. We pulled every bit of 
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TOP 10 

CANNABINOIDS
 

1. THCA
Delta 9 THC is arguably the 

most widely known 
cannabinoid. When people 

refer to “getting high” they are 
referring to the experience of 
the psychoactive effects of 

THC. THC begins as THCA, 
tetrahydrocannabinolic acid, 

which is one of the most 
abundant cannabinoids found 
in cannabis. When THCA is 

heated and turned into THC, it 
binds to CB1 receptors in the 
brain producing psychoactive 
effects. THC is the only known 

cannabinoid to produce a 
psychoactive response, a 

high, and possibly, a 
therapeutic benefit.

2. CBDA
CBDA, cannabidolic acid, is 

very abundant in the cannabis 
plant and turns into CBD when 

heated. Preclinical studies 
demonstrate that CBDA is a 

strong antiemetic. An 
antiemetic is used to treat 

vomiting and nausea and is 
often used to mitigate the side 

effects of opioid use or 
chemotherapy.

3. CBD
CBD has exploded in 

popularity in recent years. 

CBD has been the subject of 
much scientific interest after it 
hit the mainstream in 2014, 

following a CNN documentary 
in which a non-psychoactive, 

CBD rich cannabis strain, 
helped a five-year-old girl with 

severe epilepsy drastically 
reduce her daily seizure 
count. The FDA recently 

approved the first ever CBD-
based drug for seizures. CBD 
is making waves in its ability 
to treat pain, nausea, anxiety, 

sleep disorders, and more.

4. CBGA
This is a big one.

Cannabigerolic acid is a 
precursor to one of the three 

main cannabinoid lines: 
THCA, CBDA, and CBCA. 

CBGA is the chemical parent 
to THC and CBD. Do you 

follow?

Enzymes direct it down one of 
these lines before heat can 

change it into different forms. 
CBGA can help reduce 

inflammation and relieves 
pain. Inflammation is a 

defense mechanism; the 
body’s response to damage or 

irritants. It’s important 
because inflammation is the 
body actively trying to heal 

itself from a perceived danger, 
like a bacterial infection, injury, 

or food allergy.

5. CBG
Cannabigerolic is considered 
a minor cannabinoid because 
it is present in very low levels. 

It’s also powerful in treating 
glaucoma because it is a 

strong vasodilator meaning 
that it widens blood vessels. 

This helps increase blood flow 

and provide oxygen to the 
tissues that need it. CBG is 

showing promise as an 
effective antibacterial, 

anticancer, and 
neuroprotectant.

6. CBCA
Cannabichromenic acid is one 
of the three main cannabinoid 
lines. It is used to treat fungal 
infections. Fungal infections 
like athlete’s foot, ringworm, 
and jock itch are commonly 

found on the skin.

7. CBC
CBC, cannabichromenic, 

binds poorly to CB1 receptors 
in the brain, but it binds well 

with other pain-related 
receptors, helping to increase 

the body’s levels of natural 
endocannabinoids. CBC may 
be impactful against cancer 

because of this. CBC has also 
been shown to be an inhibitor 
of acne. In conjunction with 

the THC and CBD, CBD also 
appears to have 

antidepressant effects.

8. CBN
THCA over time breaks down 

and turns into cannabinol 
(CBN). CBN has been shown 

to delay symptom onset of 
Lou Gehrig’s disease in mice 
indicating that it may help with 
motor neural diseases. CBN is 

also known for its anti-
asthmatic, anti-inflammatory, 

and sedative properties.

9. THCV
Short for 

tetrahydrocannabivarin, THCV 
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is similar to THC, but with a 
few less carbon atoms. THCV 

has been shown to be an 
anticonvulsant and has 

neuroprotective properties. 
THCV also may be an 

appetite suppressant, making 
it an agent for weight loss.

10. CBDV
Cannabidivarin is a less 

potent version of CBD. The 
CBDV molecule is similar to 
CBD but has been changed 
in some ways. CBDV is an 

anti-nausea and anti-
epileptic. CBDV is a powerful 
anticonvulsant. A 2012 study 
shows that CBDV stopped 
seizures in mice and rats.

CONCLUSION AND 
OBSERVATIONS 
REGARDING THE 

BENEFITS OF 
CANNABINOIDS

of organisms to auto- regulate 
and balances their internal 
environment. 

As mentioned above (10 most 
common cannabinoids found in 
cannabis) I have concluded 
that across the board that there 
a r e  m a n y  s i m i l a r i t i e s . 
Cannabinoids are broadly 
known for their anti-seizure, 
a n t i - i n fl a m m a t o r y,  a n t i - 
nausea, anti-fungal, and anti-
cancer effects and science has 
just begun to scratch the 
surface around this.  The 
healing properties and strength 
of effects expressed is a result 
of an entourage effect. The 
entourage effect states that 
cannabinoids work better in 
tandem then they do alone. 
T H C  a n d  C B D  p r o d u c e 
stronger healing properties 
together  that  are  shown 
differently based on their 
c o n c e n t r a t i o n s  a n d  t h e 
p r e s e n c e  o f  o t h e r 
cannabinoids. 

C a n n a b i n o i d s  a r e  t h e 
chemical healing compounds 
made from the cannabis plant 
that provide a variety of 
benefits to individuals for 
many heal th issues and 
complications. Cannabinoids 
are found in the trichomes of 
the cannabis plant and imitate 
t h e  e n d o c a n n a b i n o i d s 
n a t u r a l l y  p r o d u c e d  b y 
h u m a n s .  T h e  n a t u r a l 
cannabinoids the human body 
p r o d u c e s ,  a n d  t h e 
cannabinoids provided from 
cannabis plant can bind to 
endocannabinoid receptors 
creat ing changes in our 
p h y s i o l o g y .  T h e 
endocannabinoid system was 
only recently discovered in the 
1990’s and is found within the 
human bodies peripheral 
nervous system and central 
nervous system and its job is 
to regulate the body, creating 
homeostasis or equilibrium in 
s e v e r a l  p r o c e s s e s . 
Homeostasis is the tendency 
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KhronikKreations Christmas
Infused Turkey Gravy 

hristmas spread is not 

Ccomplete without a 
gravy boat brimming 

with rich, creamy turkey gravy. 
Homemade gravy enhances 

the flavours of every dish on 
your Christmas menu, taking a 
spot r ight  up there wi th 
c o r n b r e a d  a n d  m a s h e d 
potatoes, turkey gravy is a true 
Christmas staple. And don’t be 
foo led :  The re ’s  a  c l ea r 
difference between gravy 

made from a packet and gravy 
made from scratch. Nothing 
beats plain, old-fashioned 
turkey gravy made f rom 
flavourful pan drippings and 
seasoned with fragrant herbs. 
This hearty gravy recipe 
fea tures  c lass ic  pou l t ry 



seasonings like dried thyme, 
dried sage, black pepper, and 
dried fennel seeds. If roasting 
an entire turkey and preparing 
the gravy seems daunting, this 
recipe is for you. Roasting the 
vegetables for the gravy at the 
same time you roast the 
turkey—you’ll get the slow, 
s a v o r y  fl a v o r s  w i t h o u t 
doubling your roasting time. 
Your guests will rave over this 
rich gravy recipe—and you’ll 
love how simple it is. The key 
to making the best turkey 
gravy is keeping it fresh and 
simple. Using leftover pan 
drippings from your roasted 
turkey give this gravy fresh 
flavour, and the on-hand 
ingredients of  flour  and 

chicken broth make it simple. 
Go ahead; smother your entire 
plate of Christmas turkey, ham, 
m a s h e d  p o t a t o e s ,  a n d 
dressing with this homemade 
turkey gravy. 

Ingredients

Reserved dr ipp ings  and 
vegetables from Roasted Herb 
Turkey
3 1/2 cups chicken broth
1/4 cup all-purpose flour
1/2 cup chicken broth
4 tablespoons canna butter

How to Make It 

Tr a n s f e r  d r i p p i n g s  a n d 
vegetables from roasting pan 

to a medium saucepan; add 3 
1/2 cups chicken broth. Bring 
to a boil over high. Reduce 
heat to medium, and simmer 
20 minutes. Pour mixture 
through a wire-mesh strainer 
into a bowl, pressing on 
vegetables to extract juices. 
Discard vegetables. Return 
broth mixture to saucepan. 
Melt the 4 tablespoons of 
canna butter. Whisk together 
1/4 cup all-purpose flour and 
remaining 1/2 cup chicken 
broth in a small bowl; whisk into 
broth mixture. Bring to a boil 
over high; boil until reduced to 
about  4  cups ,  about  20 
minutes. Serve turkey with 2 
cups gravy,  and reserve 
remaining 2 cups gravy for 
another use.

KhronikKreations Christmas



Great for Hot Chocolate

Ingredients

chocolate chips for melting (white, dark, milk)
canna butter

festive sprinkles
crushed peppermint

heavy duty plastic spoons

Instructions

Melt chocolate according to the package 
directions, adding 1 teaspoon of canna butter 

for every 1 cup of chocolate

Then prop spoons up so they are level.

Drizzle a teaspoon of melted chocolate in the 
spoon. Then gently shake the spoon back 
and forth until the chocolate smooth's out.

Then use festive sprinkles to decorate, I also 
used crushed peppermint. Refrigerate spoons 

until chocolate has hardened.
Stir in a cup of coffee, a mug of hot chocolate, 

or warm glass of milk.

INFUSED 
CHOCOLATE 

SPOONS

INFUSED 
CHOCOLATE 

SPOONS

Notes

1 cup of melted chocolate yields 
approximately 15 spoons. When 

melting white chocolate I added 2 
TBSP of coconut oil to ½ cup of 

white chocolate chips for a 
smoother consistency. 

KhronikKreations ChristmasKhronikKreations Christmas



TALK TO OUR 
KNOWLEDGEABLE STAFF
ABOUT ALL THINGS GROW
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Topical Trio By Miss Lino�e

Change of season, dry skin comes with it.
The best way to beat it? Just pamper yourself

with some easy fun to make CBD topical. Smell
so good, feel so good, almost taste so good!!

CBD SEED + BEANS EXFOLIATING LOTION BAR

- 1/2 cup cacao bu�er
- 1/4 cup shea bu�er

- 1/4 cup almonds
- 1/4 cup dry adzuki beans

- 1/4 cup chia seeds
- 500 mg of CBD isolate

Prepara�on

1. In a bain marie, melt together cacao
   bu�er, shea bu�er.

2. Pulverize the almonds and adzuki
   together.

3. Add the chia seeds to the cacao
   shea bu�er mixture. Followed by

   the ground almond and adzuki beans.
   S�r un�l they're evenly distributed.

   Add CBD isolate and s�r some more.

4. Mist your chosen mold with cooking spray
   and wipe clean. Then pour in the mixture 

   and let cool. Once hard, pop the soaps out
   of the mold.

5. To use, rub bar all over your body in the
   shower to gently exfoliate. Use within 3

   months.

CBD BATH CHOCO-CHILL TRUFFLES

- 85 ml cacao bu�er
- 10 ml of CBD coconut oil
- 10 ml oatmeal powder

- 20 drops of essen�al oil to taste
- 100 mg of CBD isolate



Prepara�on

1. In a bain marie, melt the cacao bu�er
   into oil.

2. Remove from stove. Add oatmeal and let
   it cool down.

3. Add essen�al oil and CBD isolate.

4. Pour in silicone mold.

5. Cool off in the fridge for a few hours.

Use

Add one or two truffles in hot water bath.

Quan�ty: 10 small truffles. Keep 6 to 12
          months in a dry spot away from light.

CBD SKIN CUPCAKES

- 125 ml bee wax
- 125 ml shea bu�er
- 125 ml avocado oil

- 20 drops of vitamin E
- 75 drops of mixed essen�als oils

- 15 ml of arrow root
- 500 mg CBD isolate

Prepara�on

1. In a bain marie, melt together
   the wax, bu�er and oil.

2. Out of stove and add vitamin E,
   essen�als oils and arrow root

   un�l smooth.

3. Pour in silicone mold to ease unmolding.
   Let it sit in the fridge at least 3 hours.
   Unmold only when totally solidified.

4. Store in a air �ght container. It keeps
   from 6 to 12 months in a dry spot without light.

Use

Apply on humid skin, massage gently with
circular movements. Let it penetrate before

dressing up and feel the CBD ease and smooth
you up.

Quan�ty: 375 ml of prepara�on to spread
          in mold. Size of choice.

CANNABIS INFUSED TOPICALSCANNABIS INFUSED TOPICALS
MAKE YOUR OWNMAKE YOUR OWN
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igh! Canada Magazine was Hpleased to talk to Ebonee 
Raven - Canadian Cannabis 

Advocate.  Tell us how you got 
i n v o l v e d  w i t h  c a n n a b i s ? 
Essen�ally, what is your par�cular 
cannabis industry/community 
entry point origin story?

My upbringing really shaped my 
entry into the cannabis industry. I 
grew up homeschooled with a 
vegetarian Mother and a Vegan 
Granny. I learned early on, that 
there was more than one way to live 
and s�ll be successful. Basically, we 
were vegetarian before it was 
trendy. For most of my childhood 
we were always surrounded by 
alterna�ve lifestyles and healthy 
ea�ng prac�ces. 

My natural hair, which is referenced 
in my account OGAfropuff, is a vocal 
point of my channel because it �es 
the most important parts of my 
personal i ty  with  my love  of 
cannabis. It’s my outlet and an 
opportunity to celebrate women, 
but especially women of color in 
c a n n a b i s  w h i c h  i s  s � l l 
underrepresented posi�vely in 
media. I started learning about 
cannabis shortly a�er my granny 
was diagnosed with Demen�a. My 
granny was a huge part of my life so 
this news was heartbreaking. 
B e ca u s e  s h e  h a d  a  m e m o r y 

Woman In Weed

EBONEE RAVEN
Woman In Weed

EBONEE RAVEN

Photo credit:  Ebonee Ravenwww.instagram.com/ogafropuff

http://www.instagram.com/ogafropuff


diagnosis, insurance denied treatments and provided 
li�le hope for us as a family for alterna�ve op�ons. 
Cannabis was not medically available in Illinois (at the 
�me) or Indiana and CBD was not legally available. 
When I  began to research more about the 
cannabinoids for PTSD, it really opened my eyes to 
how cannabis could have improved my Granny’s 
quality of life. It was devasta�ng. The only thing 
separa�ng her from care were the outdated laws in 
Indiana excluding any CBD or THC products, even for 
terminal medical use. Relief was out of her grasp 
based on public percep�on rooted in misinforma�on, 
pseudo-science, and outdated laws. The grief of 
losing her and my father back-to-back spiraled me 
into a nega�ve space especially in a world that 
expected me to be always on, (yay corporate). It took 
a few years to transi�on over into cannabis full-�me 
because I’ve always worked in forward facing 
corporate roles. 

OGAfropuff on Instagram was my entry into the 
industry as a way to combat nega�ve s�gma 
surrounding Cannabis. It was my answer to the 
judgmental a�tudes surrounding my medicine. I 
wanted to highlight how I was able to func�on more 
naturally as someone with PTSD on cannabis without 
it affec�ng my day-to-day responsibili�es. Besides 

tackling beauty norms in cannabis marke�ng and 
adver�sements, OGAfropuff is an outlet for me to be 
myself. It also encourages my community to rethink 
outdated a�tudes and use this space as a posi�vity 
tribe. Whether you are a medical user or just 
interested in good vibes and cannabis educa�on, we 
are open to everyone. We want to combat the 
stereotype that there was only one type of stoner. 
Honestly, it ’s been amazing ge�ng to know 
everyone’s stories and personal journeys with 
cannabis. It really acts as a disruptor to the phrase, 
“Weed ruins your life.” Ok, but my cannabis followers 
are corporate leaders, business owners, medical 
pa�ents, hustlers, and go-ge�ers. How has weed 
prevented them from excelling outside of the societal 
consequences that, again, were created with un-pure 
inten�ons? OGAfropuff seeks to open and highlight 
the veil to another side of cannabis. 

While doing that, I briefly did some social media work 
with a cannabis website, before I transi�oned into 
Corporate Cannabis as a Recruiter. With 5 years of 
Talent Acquisi�on experience, this wasn’t my first 
rodeo, but I con�nued to see more of the same 
corporate ideals with a fresh coat of paint on a �red 
song and dance. Corporate Speak with no love behind the 
cra� or plant. Bringing in pa�ent focused individuals was 



not the focus. A�er ge�ng a taste of 
the current industry I knew change 
was needed. A�er transi�oning into 
Higher Educa�on, I’ve been able to 
con�nue suppor�ng the cannabis 
community  authen�cal ly  with 
OGAfropuff and my social media 
consul�ng firm. My firm manages 
cannabis social media accounts and 
provides marke�ng strategy for 
business scaling. For the upcoming 
cannabis legaliza�on in Illinois for 
2020 I’ve created a YouTube channel, 
OGAfropuff. It will act as a cannabis 
educa�on guide for new and exis�ng 
pa�ents and recrea�onal users. We 
will be uploading every Thursday in 
December at 7PM CST, so make sure 
to check us out! Our first video is on 
Why I’m Keeping my Medical Card for 
2020.               

H a v e  y o u  e n c o u n t e r e d  a n y 
challenges or adversity in the 
cannabis space?

Real representa�on in cannabis 
corporate and media is s�ll difficult. 
When I was working in the industry 
on the corporate side, I was one of the 
few Black people in the company. 
Most of the people I worked with 
were not pa�ents or users so I felt out 
of place talking about my experience. 
It also doesn’t help that people have 
preconceived no�ons on cannabis 
users, even medical ones. Essen�ally, 
the history of representa�on for Black 

Cannabis users has been framed in a 
nega�ve or stereotypical bad light. 
Not the best topic, when you’re 
trying to build out your career. 

How did you move past these 
challenges?

Through my journey, I have found 
true community with other diversity 
leaders and educators in this space. 
We love to collaborate and grow 
from each other and I see big things 
coming for the new year! OGAfropuff 
was my answer to women, especially 
women of color, who were looking 
for a posi�ve space to enjoy good 
vibes, deep conversa�ons, and 
cannabis educa�on. It was my outlet 
to show another side of cannabis. 
The user you wouldn’t expect to 
smoke, but can dab with the best of 
them and go back to corporate life 
the next day. As a Recruiter, I knew 
that framing content that portrayed 
me using my medicine would be 
risky, but I knew that this was 
something important to follow 
through on. In the short �me that 
I’ve run OGAfropuff, I have met some 
amazing content creators and local 
cra� startups in prepara�on for 
I l l i n o i s ’ s  n e w  r e c r e a � o n a l 
legaliza�on that will begin January 1, 
2020. 

Advice for other women entering or 
th ink ing  about  enter ing  the 
cannabis space?

Remember that you are a subject 
ma�er expert and hold your ground. 
Some of the most driven women I 
know work in the cannabis industry. 
Remember your super power before 
cannabis and hone that exper�se. As 
someone who previously recruited 
in the cannabis industry, it’s more 
than just cannabis. Don’t only focus 
on the retail side of the business. We 
s � l l  n e e d  b u s i n e s s  o w n e r s , 
r e c r u i t e r s ,  a c c o u n t a n t s , 
construc�on professionals, IT, and 
professional services to support 
cul�vators, dispensaries, and cra� 
businesses. Cannabis s�ll needs 

professionals in a mul�tude of 
sectors so make sure you are 
bringing that experience to the 
table. For women, we must 
overcome the imposter syndrome 
that is prevalent in corporate and 
startup spaces. Make sure your 
voices are heard, and know when 
to leave if you’re not being 
respected or appreciated. Always 
feel free to reach out if you need 
support! I love talking to people 
about their journeys and story.   

Last ques�on - What are three 
things that you think everyone 
needs?

A good ash catcher, figura�vely 
and physically! You need to be 
able to filter judgmental people 
from your life and keep it 100. Life 
is hard enough without le�ng 
nega�vity into your space. 

Good support.  Without my 
friends and posi�vity tribe the 
grief I went through would have 
been more impac�ng. There was 
a point I slipped and let my mental 
health become impacted by 
e x t e r n a l  f a c t o r s  b u t  t h e 
encouragement from my support 
network, joined by our love of 
cannabis, really push me to keep 
going! My friends and husband, 
Alex, represent a big source of my 
strength.  

Confidence. I was so nervous to 
upload my first video but I was 
authen�c in my message and I 
think people recognized that. My 
focus isn’t for likes or brand deals, 
I was looking to share my story 
and normalize someone like me 
enjoying a joint a�er work 
without losing my professional 
future. My internal voice is always 
hyping me up during my shoots. 
It’s one of my best expressions of 
self-love. Bomb ass photos, 
cannabis, and afro puffs. Perfect.    
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On September 23 and 24, 2019, I 
had the opportunity to visit the 
Montreal Cannabis Expo, which 
was in its third edi�on. More than 
a  hundred  exh ib i tors  were 
p r e s e n t ,  a n d  a b o u t  t h i r t y 
precursors shared four scenes in 
succeeding during the two days of 
the event. 

The par�cipants were numerous, 
and the atmosphere was filled 
with posi�ve energy, emana�ng 
from the desire to move forward in 
a new industry in which many 
barriers to entry occur. The past, 
present and future of cannabis 
were explained to those who 
wanted to learn more about it, so 
that rich and dense informa�on 

was available to fully understand 
the cannabis market and its key 
issues. Wherever our eyes were, 
offered us the opportunity to 
discover a person or a company 
whose exper�se can be useful to 
fill any need or to obtain new 
knowledge. 

Despite being held on a leash and 
forced to a legisla�ve framework 
s�ll inconsistent in places, and 
despite various paradoxes and 
many difficul�es accompanying 
the penetra�on of the legal 
cannabis market, exhibitors and 
visitors demonstrated the desire 
t o  e s t a b l i s h  a � e m p t s  t o 
consolidate bases of this market. 
Skilled job seekers and aspiring 

entrepreneurs mingled with these 
leading figures who, together, are 
at  the moment the core of 
cannabis market development. 
Favorable prospects are clear for 
investors, whether consumers will 
benefit  f rom be�er  qual i ty 
products at more decent prices, or 
whether they will be thirsty for 
profits from some who might 
smother  smal l  farmers  and 
passionate innovators. 

Your Quebec based reporter for 
High! Canada. 

MONTREAL CANNABIS EXPO 

By David Woodwine



Les 23 et 24 septembre derniers, 
j’ai eu l’opportunité de me rendre 
à l’Expo Cannabis Montréal qui en 
était à sa troisième édi�on. Plus 
d’une centaine d’exposants 
étaient présents, et une trentaine 
de précurseurs se sont partagé 
quatre scènes en s’y succédant 
d u r a n t  l e s  d e u x  j o u r s  d e 
l’événement. Les par�cipants s’y 
sont montrés nombreux,  et 
l’atmosphère était emplie d’une 
énergie posi�ve, émanant de la 
volonté d’aller de l’avant au sein 
d’une industrie nouvelle dans 
l a q u e l l e  s u r v i e n n e n t  d e 
nombreuses barrières à l’entrée. 

Le passé, le présent et l’avenir du 
cannabis étaient expliqués à qui 
voulait s’y familiariser d’avantage, 
ce qui fait qu’une informa�on 

riche et dense était disponible 
pour bien comprendre le marché 
du cannabis et ses enjeux clés. 
Partout où se posaient nos yeux, 
s’offrait à nous la possibilité de 
découvrir une personne ou une 
entreprise dont l’exper�se peut 
s’avérer u�le afin de combler un 
besoin quelconque ou d’obtenir 
une connaissance nouvelle. 

Bien qu’abusivement tenus en 
laisse et contraints à un cadre 
législa�f encore inconséquent par 
e n d ro i t s ,  e t  m a l g ré  d i ve rs 
p a r a d o x e s  a i n s i  q u e  d e 
n o m b r e u s e s  e m b u c h e s 
accompagnant la pénétra�on du 
m a rc h é  d u  ca n n a b i s  l é ga l , 
e x p o s a n t s  e t  v i s i t e u r s 
démontraient la volonté d’établir 
des tenta�ves de consolida�on 

d e s  b a s e s  d e  c e  m a r c h é . 
Chercheurs d’emplois qualifiés et 
futurs entrepreneurs se mêlaient à 
ces figures de proue qui, tous 
ensemble, cons�tuent en ce 
m o m e n t  l e  n o y a u  d u 
développement du marché. 

Des perspec�ves favorables se 
précisent pour les inves�sseurs, 
r e s t e  à  s a v o i r  s i  l e s 
consommateurs bénéficieront de 
produits de meilleure qualité à 
pr ix  p lus  décents ,  ou s i  i l s 
écoperont de la soif de profits de 
certains qui risquerait d’étouffer 
au passage les pe�ts cul�vateurs 
et les innovateurs passionnés. 

By David Woodwine

EXPO CANNABIS MONTRÉAL 
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