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CANNABIS & CREATIVITYCANNABIS & CREATIVITY

Does cannabis use increase crea�vity? Recently we visited Don Briere and Carol Gwilt, affec�onately 
known as the King and Queen of Cannabis, in Vancouver, as they hosted a well received Weeds Art 
Show. Cannabis and crea�vity seem to go hand in hand, but how far does consuming this wondrous 
plant go in terms of boos�ng your overall crea�vity.

Studies da�ng all the way back to 1970 show that regular users report having more original thoughts 
while using cannabis, and more recent research also indicates that up to 50% of cannabis users think 
it heightens their crea�vity. However, results from two newer studies—a Dutch study published last 
year and a 2012 Bri�sh study—take other factors into considera�on, including the strength of 
cannabis strains, how o�en a person uses it, and their baseline personality. The results back up my 
friend’s suspicion but also shed some light on other influencing factors. According to these studies, 
regular use of cannabis strains high in THC may decrease crea�ve thinking skills, but cannabis’ 
par�cular effects also may depend on your personality.

Taking into account that there is no universally agreed-upon defini�on of crea�vity, it can be tricky for 
a study to effec�vely measure it. Rather than define crea�vity as a product of crea�ve ac�vi�es or as a 
personality type, the 2015 study from Leiden University in the Netherlands tested par�cipants on 
two classic crea�ve processes: divergent thinking, in which you come up with many solu�ons to a 
single, loosely-defined problem (otherwise known as brainstorming), and convergent thinking, when 
you find the single best solu�on to a well-defined problem. Both processes are integral to crea�ve 
thinking: one helps you produce many ideas and the other helps you choose the best one. It is 
reasonable to think that smoking would increase divergent thinking, which is op�mal when your 
dopamine levels are high (THC has been shown to increase dopamine in the brain) but that it would 
weaken convergent thinking, which func�ons be�er with lower levels of dopamine. Interes�ngly, the 
study showed that using cannabis did correlate with increased signs of divergent thinking, but only to 
a certain point. Whereas the low dose (5.5 mg of 19% THC) was associated with a slight increase in 
divergent thinking traits like fluency, flexibility, and originality, the higher dose (22 mg THC) had a 
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much stronger and opposite impact, actually 
decreasing divergent thinking to well below the 
control group’s average score. In other words, a li�le 
bit of cannabis increased crea�ve thinking, but a high 
dose decreased it to below sober levels.

It’s important to note that the study focused on 
regular cannabis users—“regular” being defined as 
using marijuana at least 4 �mes a week for two 
years—which is a popula�on known to have lower 
levels of dopamine. It’s possible that the effects on a 
less-frequent user would be different, but the chosen 
par�cipants are part of what make this study an 
important addi�on to the discussion on marijuana 
today. As marijuana becomes more widely used for its 
medicinal proper�es, it ’s important that we 
understand the effects of its long-term use so we can 
manage treatment in the healthiest way possible.
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Without a formal standardized database of 
reference that classifies strains based on genetics, 
there's no way to accurately determine a named 
strain's validity. A name brands a strain, it is 
intellectual property and should be treated as such, 
unfortunately there's nothing to stop a particular 
name from being used by someone either on their 
own strain or renaming yours for their own 
purposes. This is one of the reasons why you may be 
having trouble finding a particular strain or one that 
at least appears for all intents and purposes the way 
you remember it. Another reason is the inevitable 
explosion of breeding and crossbreeding that 
comes with the legalization of cannabis without 

ave you ever searched out a strain from Hyour youth, finally finding it, after years on 
the hunt only to be crushed when you 

discover you're either in the presence of an 
imposter or that this is a very distant cousin of your 
once favorite lady?  You are far from alone. The 
legalization of cannabis has heralded in new 
breeding ventures and, let's be honest, not all of 
them have integrity in their lexicon. To work with 
old strain genetics and produce new products that 
respect what came before is both a science and an 
art. Anyone can make up a catchy new name but 
there needs to be some deeper meaning reflected 
in the genetics, not just marketing.

taking into consideration proper preservation and 
isolation of the original genetic material.

To begin to talk about breeding, a few basic definitions 
are in order. Firstly, genotypes and phenotypes. The 
genotype groups a plant by its genetic information 
and will always be the same. Phenotypes, on the other 
hand are physical expressions of a genotype and vary 
with a range of factors, mostly environmental. They 
are distinct or discernable by the senses but 
genetically identical; any variation is simply a 
consequence of what traits are turned on or off.

Cannabis Strains, to be botanically correct, are actually 
cultivars. The word strain is taken from microbiology 
and refers to a genetic variant or subtype of a bacteria, 
fungus or virus. Cultivars are taken out of the cycle of 
natural selection and bred specifically for desirable 
traits, such as appearance, smell, taste, yield, growth 
structure and harvest times as well as resistance and 
adaptation to environmental factors like weather, 
pests and moulds. One is basically trying to produce a 
shortcut to a stable (stable meaning variation 
between phenotypes is only slight and consistently 
predictable) and resistant varietal rather than waiting 
for mother nature to do her magic over much longer 
t imespans.  Other types of  cannabis  strains 
encountered, albeit far less frequently, are bred 
naturally in the wild and are called landrace strains. 

A BRIEF EXPLANATION OF CANNABIS STRAINS AND BREEDING

   



Feminised seeds which produce only female plants, 
are known as "S1". They can be produced from any 
female plant by breeding it with itself through self 
pollination, a technique that can be accomplished in a 
variety of ways. When an S1 is back-bred with the 
original female this produces an S2; backcross the S2 
with the original female you get an S3 and so on.

Landraces are strains that have adapted to their 
particular environment over long periods of time, 
through natural selection and with little or no human 
interference, and due to this, their genetics are very 
stable and ideally suited to their natural habitat.

When producing new strains through breeding, 
regardless if you're using landraces or other cultivars, 
it is a progressive process with many intermediaries, 
all of which are named and will display degrees of 
variation in both traits and stability. When two unique 
genotypes are bred together, regardless of whether 
they are landraces or cultivars, the resulting offspring 
is a first generation hybrid which is designated an "F1" 
hybrid. Taking an F1 and breeding it with another F1 
from the same batch of seeds, which would be its 
brother or sister, will result in an F2 hybrid. This 
process is repeated through F3, F4, F5, etc. each time, 
creating brothers and sisters with desirable traits, 
creating new generations and progressively 
stabilizing and enhancing sought after characteristics. 
When two stable phenotypes are crossed, on average, 
fifty percent of the resulting offspring will resemble 
each parent equally, with a further twenty-five 
percent more closely resembling the father and the 
remaining twenty-five percent more closely 
resembling the mother. Once this comes to a point 
where uniform stability is achieved, it is refered to in 
the literature as an "IBL" or inbred line. While 
inbreeding is used to repeatably introduce the same 

Polyhybrids are the result of crossing two hybrids 
and does not usually result in stable genetics. Many 
amateur and homegrow breeders employ this 
method due to its straight forward nature and 
achieve varying degrees of success. Unfortunately 
many new cannabis ventures are less than 
scrupulous and mainly sell polyhybrids as their main 
line. This will contaminate the gene pool and de-
stablize previous stable genetics, contributing to 
wide variations between phenotypes within the 
same strain. This will result in situations where you 
are no longer able to recognize your favourite strain 
due to phenotypes not normally associated with it.

Let's hope that in the future, all cannabis will be 
properly catalogued and preserved  with a name and 
breeder attached to the genetic code for all 
generations to access, and credit will be given where 
credit is due. My goal is simply to inform. I believe 
that everyone who uses and loves this amazing plant 
should learn as much about its effects, attributes and 
abilities in order to make informed decisions and 
have a deeper understanding of its symbiotic 
relationship with us.   

traits to fortify 
t h e m , 
outbreeding is 
the introduction 
of new traits into 
a  p a r t i c u l a r 
lineage. If similar 
g e n e t i c s  a r e 
r e p e a t e d l y 
introduced, it can 
cause problems 
t h a t  w i l l  b e 
damaging to the 
progression of 
the lineage and is 
k n o w n  a s 
" i n b r e e d i n g 
d e p r e s s i o n . " 

Backcrossing, known as "BX", is a way to exaggerate 
or subdue an existing trait by breeding a hybrid (F1, 
F2, etc.) back with one of its original parents, either 
the mother or the father, depending on the desired 
results.  

By Jason Ward







celebrating cannabis awareness month 

and world health day
April is Medical Cannabis awareness month and April 
7th, in particular, was World Health day. This is a time 
for the Canadian cannabis community to reflect on 
the hard work of advocates and activists who 
campaigned for acceptance which led to legalization.

"WHO is also moving to make clear that cannabidiol 
and CBD-focused preparations containing no more than 
0.2 percent THC are “not under international control at 
all”. It had previously been the case that CBD wasn’t 
scheduled under the international conventions, but 
the new recommendation is to make that even more 
clear.

Medical studies, including ongoing research in 
Canada, have shown the benefits of cannabis to help 
abate chronic pains, promote better mental health 
and relieve symptoms of many ailments and diseases 
such as Arthritis, Depression, Anxiety, PTSD, Cancer, 
E p i l e p s y ,  M u l t i p l e  S c l e r o s i s ,  S u b s t a n c e 
Abuse/Withdrawal and more. With this in mind the 
World Health Organization (WHO) is calling for 
Cannabis to be removed from Schedule IV—the most 
restrictive category of a 1961 drug convention.

www.forbes.com/sites/tomangell/2019/02/01/world-
health-organization-recommends-rescheduling-
marijuana-under-international-treaties/

Cannabis extracts and tinctures would be removed 
from Schedule I of the 1961 treaty under the 
recommendations, and compounded pharmaceutical 
preparations containing THC would be placed in 
Schedule III of that convention."

The theme of World Health Day 2019 is Universal 
Health Coverage. Canada has enjoyed a form of 
univeral health coverage for decades. "Healthcare in 
Canada is delivered through thirteen provincial and 
territorial systems of publicly funded health care, 
informally called Medicare. It is guided by the 
provisions of the Canada Health Act of 1984. The 
Canada Health Act does not cover prescription drugs, 
home care or long-term care or dental care which 
means most Canadians rely on private insurance from 
their employers or the government to pay for those 
costs. Provinces provide partial coverage for children, 
those living in poverty and seniors."

www.ncbi.nlm.nih.gov/pmc/articles/PMC3997295/

www.en.wikipedia.org/wiki/Healthcare_in_Canada

Medical cannabis is not covered under any public 
health plans. It would be amazing to have medical 
cannabis as part of our national health coverage. "The 
endogenous cannabinoid system—named for the 
plant that led to its discovery—is one of the most 
important  physiologic  systems involved in 
establishing and maintaining human health. 
Endocannabinoids and their receptors are found 
throughout the body: in the brain, organs, connective 
tissues, glands, and immune cells. With its complex 
actions in our immune system, nervous system, and 
v i r t u a l l y  a l l  o f  t h e  b o d y ’ s  o r g a n s ,  t h e 
endocannabinoids are literally a bridge between body 
and mind. By understanding this system, we begin to 
see a mechanism that could connect brain activity and 
states of physical health and disease."
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By Rainbow Smithe

The following are five case studies in which cannabis 
has been used to great effect. The legalization in 
Canada has allowed such patients to choose their 
p a t h  o f  t r e a t m e n t  w i t h o u t  f e a r  o f  l e g a l 
consequences.

1) Bobby is a First Nations residential school survivor. 
He was part of the Sixties Scoop and suffered 
mental, physical, spiritual and sexual abuse by the 
residential school staff. The years of hardship left 
him with severe anxiety and PTSD. He finds relief by 
smoking cannabis flowers to help get through the 
day. "I give thanks to the creator for this healing herb 
that allows me to have a better quality of life. I hated 
being on the pharmaceuticals with so many side 
effects. I wanted to puff my pains away "

4) Fred has lived for most of his life with Chrohn's 
Disease.  "I remembered having such gut wrenching 
pains when I was a kid. Always at the doctors or having 
an extended stay in the hospital. I missed so much 
school" While volunteering at his animal sanctuary 
position, he noticed a cannabis vendors' market 
where he received much needed information on 

2) Taylor is a retired tree planter with decades of 
toiling under the blazing hot sun developed skin 
cancer on the face. "I'm tough! We Newfies never 
put on sunscreen! I would have been laughed at by 
my other buddies. Looking back I sure wish I 
protected my skin while working those 12 - 16 hour 
days". Using cannabis oil on the lesions to help shrink 
them combined with daily use of sunscreen, Taylor is 
very optimistic that this all natural plant oil will not 
only make the abnormal growths disappear but will 
also help him avoid the usual protocol of "burn and 
scrape" surgery.

3) Helen is a survivor of domestic violence. "My ex 
was a hardcore gambler who'd drink to excess while 
playing the games. One night when I refused to give 
him the last of our rent money that I had hidden away, 
he broke my orbital bone,  jaw and my right arm! My 
neighbour rescued me and dropped me off at the 
hospital. I was in Intensive Care for months. I'm a tiny 
woman! Only 98 lbs. The doctors prescribed so many 
pain pills I started to worry what would happen when 
my scripts ran out."  Luckily Helen's niece flew down 
to visit her in the hospital and gave her some 
cannabis tinctures to help heal from the trauma and 
pain. Within a week she noticed a great relief.  
"Taking these drops in my teas and going to the 
physiotherapy has really changed my life for the 
better. I'm off the pain meds for good"

possible  cannabis  opt ions for  h is  chronic  
inflammation flareups.  Injesting his edibles and 
noting the positive pain relief afterwards, Fred was 
so grateful to finally have peace of mind and body. 
After a few months of consistent dosing, he feels like 
a brand new man. He now works with the same 
cannabis vendor who helped heal him of a life long 
condition. "Plants healed me, pills did not!"

5) Tracy is diabetic and is trying to maintain a 
healthier life style by eating better to lower her 
blood sugar levels "I feel trapped in a body that 
doesn't heal as fast as I used to. With my poor blood 
circulation, these open wounds lasts for weeks.  It 
seems like nothing I take from my doctor helps me feel 
or look better. It's very damaging to my health and self 
esteem." One day her building manager noticed her 
gingerly shuffle across the lobby floor  her painful 
left calf wrapped in bloody gauze. He immediately 
asked what happened and after realizing he could do 
something for Tracy, he ran to his car to retrieve his 
topical. His sister had attended the opening of a legal 
cannabis retail store and purchased gifts for him and 
her family. After applying the cream, Tracy felt a 
lightness in her calf. "The swollen, tight, cramping 
feeling was slowly going away! I could actually put my 
weight on my foot and not feel like the skin on back of 
my calf was going to split open any further. What a 
huge relief!" Nowadays, Tracy has fully embraced the 
topicals as well as other cannabis consumables to 
give her the physical and mental benefits she has 
yearned for years. "My life has changed so much; it's 
like night and day! Visits with my grandchildren used 
to be bittersweet as I couldn't keep up with them 
physically. Now I look forward to playing with my 
grandchildren with joy in my heart instead of slowly 
dying, trapped in a body that gave up on me.  I'm using 
cannabis to fuel and heal myself. Plant Power to the 
rescue!"

This spotlight on World Health Day during Medical 
Cannabis Awareness month is to bring more 
understanding that people all around the world have 
used cannabis as part of their health and wellness for 
at least 3,000 years. Let's hope one day Canada 
includes medical cannabis among the items covered 
in our universal health plan especially for those in a 
marginalized population. Canada could lead the 
world and be the first country to add this life saving 
plant into our Universal Health Coverage, hopefully 
inspiring others to do the same.
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Getting out of a bad medical spot or pain relief 
and I think when you've lived a life like I have, you 
know any, anything that helps you be a healthier 
person is of interest. So I don't know if it was an 
awakening or if it was just me saying okay now I 
can look around for something that I was very 
careful, I didn't just start smoking all kinds of dope 
I just made sure that I knew what I was doing and 

Today, we are here with Dean Blundell! I was 
always a long time fan of his, and I was surprised 
when my buddy forwarded me his Twitter feed 
looking for a “cannabis weed guru guy”. I 
automatically applied and we started talking 
within the hour and it’s amazing about some of 
the stuff we are talking about lately, and I have to 
ask you “What was your cannabis “Aha” 
moment?”

You know what I think, it was out of necessity that 
I found it, because of what I was struggling with it 
at the time right. Like I was drinking a lot and I was 
really unhappy and drinking because I was 
unhappy. So you know there's a million reasons 
why I tried it, I didn't try it till I was probably about 
six months sober. And I use “sober” like it's a cool 
word to use like alcohol, I mean, was I an alcoholic 
or was I sober? People will ask those questions 
because I use cannabis, right?

So yes I am, you know because it's a plant and 
when I decided to get sober, I decided to stop 
drinking because of what it was doing to me 
physically mentally and emotionally. I just started 
to ask questions. You know, people that I asked 
for help from when it came to therapy or when it 
came to getting processes in place to stop 
drinking, were the same people I asked about 
cannabis because of what I was reading and what 
I was hearing and the stories that other people 
were telling me about not being on anti-
depressants or you know,  getting off of them.



talked to the right people so you know 
and it's obviously made a massive 
difference in my life. 

You don't want to go back to that 
darkness. So I had to be really careful with 
what it was that I chose to use, when I would 
use it, how I would use it. I couldn't use it if I 
was stressed out. I couldn't I couldn't use it if I 
was going to a party. That was my thing 
because I thought I need to get better and 
experienced the reality of life before I 
disconnect. And I found that cannabis didn't 
make you disconnect. Cannabis accentuated 
where I was and how I was feeling at the time. 
And so you know, I  had to learn the 
differences. I don't smoke sativa’s for a 
reason. All I know is that there's an indica and a 
sativa. I know that I err on the side of caution 
when it comes to all that stuff because sativa 
makes my heart race, a lot of it does. 

And how has that kind of cannabis 
journey been for you so far?

Good! Would you call it a journey? I find 
that dramatic! I would say that the things 
that I've learned because I don't want to 
go backwards. You have to learn if you 
want to go forwards. I forgot who said it, 
but he said the difference between 
happiness and knowledge is the people 
that a man or a woman meets and the 
books that they read.

That's the only difference. Knowing 
where you're going to get better. You 
know I tried to be really careful because of 
when you drink too much, or when you 
have when you're sad or depressed or you 
get anxiety for a number of reasons 
people would go through it. 

And you know you go through these stores or 
catalogs now, and you see names like Alaskan 
Thunder Dick or the Elephant's Anus, and 
you're like ‘You know what, I wish they had 

Yeah and that was so new to me, and I don't 
want to call it a miracle. But to me it was like 
because I'm so careful when I got a chance to 
try some CBD. Pure CBD, in you know it's been 
I don't know four or five days now since I've 
tried it. 

This person that we met with said listen I 
know you get anxiety. Try this, one drop in the 
morning and I'm good for the day. And I was 
taking two to one different medication but 
two small pills it was a maintenance thing and 
I was really worried because it's kind of like 

And then this week you were introduced to 
CBDs?

names for these according to how you 
wanted to feel not trying to you know how 
fucking high a guy was when he spliced that 
plant!’



For sure it has helped, but I slowly got off of 
those by half the dose each day. Today I know 
it's just two days now and I have to take, so 
who knows I may crash and turn into a total 
moron, now that I'm relying on the patchwork 
of this for now. I’m mindful of the therapy that 
I've gotten that says you know hey this is just a 
moment in time and nothing was different 
yesterday. If something changes I can go back 
to my routine but you know this is the safest 
way for me to not feel like everything's fucking 
terrible. 

there they were my anchor, my safety thinking 
that this is why I'm better it's the drugs I'm 
getting from the doctor that made you part of 
it. 

You have said so many times that cannabis 
saved your life from alcoholism and that's 
something that you're really positive about, 

as I have heard you talk about how cannabis 
could be the “exit” drug. 

Yes and I'm shocked that it is but like you 
know my sponsor who's going to sponsor 
these are all AA terms you know he's turned a 
buddy of mine who hasn't had a drink for 30 
years, and yes very much a proponent of it. 
That's when I started to go, maybe this is a big 
deal, you know maybe this is something that I 
could use because again I don't like to use the 
word alcoholic but I just I was I was just a 
fucking dick. I was miserable, I was sad and I 
was like everything was everybody else's 
fault. 

When you internalise or you medicate with 
alcohol specifically or opioids; it destroys the 
lining around your brain and lowers all your 
chemicals to the point where you're like 



literally bottoming out. Yeah that's 
why people crash. That's why they go 
into these massive tailspins just 
because they literally cannot imagine 
living without that hit of alcohol and 
its different now because I think I 
would be dead if I didn’t stop 
drinking. Just because I didn't want 
to be here it wasn't like medically 
speaking I would be dead in five 
minutes. It was like, I can't be here 
anymore. You know for a variety of 
reasons and in cannabis as part of 
that journey that helped me out of 
that. 

But I mean it comes with a bunch 
other stuff like cannabis isn't and 
weed as they say isn't a miracle drug. I 
mean what they're doing with it is 
incredible, what they're doing with it 
to help people live a healthy happy 
life is unbelievable. But that comes 
with therapy that comes with the 
ability to go with talk to somebody or 
help somebody live out of yourself. 
And so that's you know in a nutshell 
did it save my life? For sure, that’s one 
of the things it did, but yeah I don't I 
don't attribute cannabis saving my 



As an Exclusive to 
High! Canada Magazine, check out 

the full video interview at 
www.deanbludell.com

life, I attribute cannabis giving me 
the opportunity to save my life 
which would not have been there 
because after four or five months I 
was just as miserable not drinking 
as I was drinking. You know I was 
like when is this going to end, when 
I can get back to normal. Cannabis 
gave me the ability to not to be high 
and use that as an excuse but CBD 
specifically. And the strains that I 
used gave me the ability to feel 
good. Good enough above me to 
continue my journey and that's all I 
needed!

By Phil Wong
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a marketing dreama marketing dream
With cannabis-based marketing all the buzz 
in 2019, High! Canada Magazine decided to 
speak with Archer Angeles from one of 
Canada’s most highly sought after cannabis 
marketing agencies - Cannabiz Marketing - to 
find out more about what can be done to 
successfully navigate marketing and 
advertizing in this new legal but restrictive 
market. High Archer! Can you tell us a bit 
more about your cannabis marketing 
agency?

At Cannabiz Marketing we design digital marketing 
strategies by focussing on understanding owner’s 

They say content is king and I strongly agree, to voice 
the proper message is to support sales. Effective 
tracking to marketing communication campaigns and 
analytics show what works and what does not,  helps 
determine for our clients what changes need to be 
made. When consumers are interested, they want to 
know more, so we create websites and landing pages 

goals and their customers. After all, the best branding 
starts with relationships. We help with branding & 
competitive positioning. A business has a message to 
the world & seek commitment with consumers. We 
assist with graphic design re-branding of their logo 
and keep their business recognized with creative 
designs that stay with a flow to keep consumers 
familiar with their brand. 



to create a lead generation funnel using advertising 
for them. With any business, consumers depend on 
other peoples experiences, so we help monitor and 
manage to capture more reviews. We help by 
consulting and by teaching business owners to 
understand different marketing platforms and how to 
evolve in the digital world. 

What led to you to start this particular type of 
marketing agency?

Cannabiz Marketing was created this year. I am the 
founder and started my marketing career in 1999 in 
the automotive after-market & entertainment 
industry. I have been around cannabis most of my life. 
There is so much opportunity to help business owners 
achieve their goals with their new businesses. 
Needless to say I have a love for cannabis culture and 
am grateful to be doing something I love to do. We 
want to be a part of the ongoing Canadian legalization 
process and implement the proper services for our 

Patients don't know what level of help they need in 
terms of medical assistance or about specializing in a 
particular area, such as dealing with insurance or 
billing, or helping patients understand treatment 
options. Research into medicinal marijuana is still 
ongoing, and further studies are necessary to help 

clients to ensure absolute success for the businesses 
we work with.

It's important to our lives. I have diabetes type 2. I for 
one, never knew how cannabis could treat my 
diabetes. From stabilizing blood sugar levels and 
lowering arterial inflammation. From neuropathic 
pain, to reducing blood pressure by keeping blood 
vessels open, studies are ongoing. It's important to 
have help from nurses and doctors for guidance  for 
cannabis medical use can help in many ways. 

How important are patient rights and 
advocacy to your agency? 



both medical professionals and patients understand 
the therapeutic and adverse effects more clearly. 
Everyday is Progress 

What sets your agency apart from the 
countless others we are currently seeing in 
the marketplace?

Everyday there are new methods and platforms being 
introduced in regards to digital marketing. We want 
to assist companies by educating them on the 
products and services we can offer to them. We show 
owners how to use the platforms we utilize so they 
can easily look after it themselves. An understanding 
of our relationship with business owners is achieved 
by encouraging them to focus on their business on the 
front line, while the actual marketing is being done for 
them by a marketing agency. Our method is to consult 
and then implement their campaign. Our primary goal 
is to educate and not charge a monthly consulting & 
management fee. Also important to remember is that 
restrictions may loosen on digital advertising. We aim 
to build relationship with our clients over time and 
with personal attention so that when and if 
regulations shift, our clients will be ready.

How important are creative marketing 
services to the cannabis industry? 

There are huge opportunities for cannabis companies 
to market themselves to new audiences. companies 
and distinguish themselves not only by their cannabis 
products but their brand identity, social media and 
brand websites. Viewers are asked to confirm that 
they are of legal age when they visit marijuana 
websites, but on social media, anyone can see the 
content that can link a brand to the sale of cannabis. 
This will lead to growth and high end branding with 
sophisticated marketing strategies on the part of 
cannabis companies. In this industry, we have to 
creative, for example, publishing case studies and 
launching innovative social strategies. Many 
consumers are still in a learning curve about the 
benefits of cannabis. This means the door is open for 
brands to educate audiences about their products. 
Consumers are more likely to buy after reading 
educational content about the healing powerof 
cannabis. Other companies also offer home remedies 
and cannabis brands can also use education to shift 
the narrative from the stereotype to a focus on 
lifestyle and wellness.

Plans for the rest of the year? 

Advice to cannabis-based companies looking 
to find interesting and effective ways to 
promote their respective brands? 

For 2019, we jump started our services with our first 
client - Growers World with Tom, Kev & Andrew. Over 
this short time, we've built a strong relationship with 
a great group of guys. We accepted the position of 
Head of Marketing for the Cannabis Consumer & 
Business Expo coming to Toronto later this year. I am 
registered for courses with North American College 
of Pharmaceutical Technology which is Canada's only 
college provider of recognized diplomas in the 
cannabis industry. NACPT provides training that 
complies with international government regulations 
which will equip our agency to excel in the existing 
industry and prepare us even further for the 
prospective industry. We want to stand apart in this 
growing industry, what’s not to love about it!. We 
work to improve the reputation of our clients. Our 
reputation is as important to us as it is to the people 
we work with. That being said, your success is our 
success.

Educating people is key, informing people, to be on a 
political level and advocating for the industry are all 
great things. If cannabis brands feel they have their 
hands tied on social media, they can always tap 
influencers to speak for them. Marketing with 
influencers has some advantages as they’re not under 
the same restrictions as companies and advertisers. 
Whether it is featuring giveaways and special offers, 
or launching an event. Stay on top of your social 
networks and interact with client reviews, the 
communication between consumers and business is 
priceless.  We’ve only seen the beginning of cannabis 
marketing. New audiences will be drawn to cannabis 
products, opening doors for brands to get even more 
creative with their strategies. Thank you to High! 
Canada Magazine,  Canada enthusiasts  and 
businesses have a source for  education and 
information and leading businesses to advertise in 
within the Canadian market with other top notch 
Canadian companies and products.

By Cy Williams



www.cannabizmarketing.ca







MISS LINOTTE’SMISS LINOTTE’S

PECAN PIEPECAN PIE

With the Maple Pecan Pie 
Linotte,  all the Winter’s grey 
and worries will magically 
flush away. 

Prep time: 15 minutes

Cooking time: 45 minutes at 350 F

Portions: 8

It is now April and the maple 
t r e e s  a r e  r u n n i n g , 
announcing happier times 
and Easter. 

MAPLE PECANS ‘PIE LINOTTE’

To share with friends and family 
for whimsical moments. Just 
enjoy!



• ½ cup maple syrup

• ¼ cup maple sugar flakes
• 3 eggs beaten cups lightly toasted 
pecans

Ÿ  pie dough to taste 

1. In a small saucepan, mix together 
maple sugar, maple syrup, maple cream, 
butter and bring to boil. Turn down the 
heat to cool down.

• ½ cup maple cream such as Sortilège 
or Coureur des bois

• 1 tablespoon vanilla

Ÿ 500 mg THC distillate

• 1/3 cup melted butter

•1 tablespoon cornstarch

INGREDIENTS
• ½ cup maple sugar or brown sugar

Et voilà, with Miss Linotte, you always 
have fun

3. Pour the mix in the crust

5. Bake in oven at 350 F for 45 minutes

2. And add corn starch, beaten eggs and 
THC distillate

4. Sprinkle with maple flakes



www.cannabishempexpo.com





spiritleaf kingston 
cannabis retail store 

opens in ontario 

spiritleaf kingston 
cannabis retail store 

opens in ontario 

Steve Laberge, High! Canada Magazine Ontario 
correspondent has this to say about the Spiritleaf 
Kingston opening. 

“The Spirit Leaf Grand Opening in Kingston was great to 
be apart of. It was one of ten stores to open first in 
Ontario.  When I got there around 830 a.m. there was a 
decent line but by the time it was open at 9, people were 
escorted in as others went out. It wasn't over crowded 
and staff were everywhere to help out with any 
questions or concerns. The multiple displays along the 
walls were well done and not overwhelming with too 
many products. They had displays of papers and 
grinders that were very well laid out and an assortment 
of dab rigs and vaporizers. In the middle of the store was 

Inner Spirit Holdings Ltd. was pleased to announce 
that a Spiritleaf cannabis retail store was set to open at 
27 Princess Street in the historic Smith Robinson 
building in Kingston, Ontario on Monday, April 1st. The 
store is being operated by Daniel Telio, one of the 
initial 25 cannabis retail lottery winners in the province 
of Ontario as selected by the Alcohol and Gaming 
Commission of Ontario, and is one of the first stores 
approved to operate in the province.

For Spiritleaf it is the start of something really 
incredible. Spiritleaf is aiming to be the most 
knowledgeable and trusted source of recreational 
cannabis, offering a premium consumer experience 
with its own brand of high-quality products. They have 
created a modern retail model that offers legitimacy, 
reputability, professionalism and a feeling of 
confidence. For more information please visit 
Spiritleaf.ca. 

There was plenty of staff on hand ready and waiting to 
answer any questions or concerns. Overall it was a great 
time and I would definitely visit again.”

a back to back big display of some of the strains they 
were selling. It was nice to see this cause not only could 
you view the product but had a little rubber lid you 
could peel back to smell it as well. There was not every 
strain on display but there was three screens mounted 
on the wall showing every strain, its THC %, CBD % and its

"We are very pleased Daniel is opening the first 
Spiritleaf store in Ontario in Kingston on the opening 
day for private cannabis retailers in the province. This 

Licensed Producer.  

photographic creditphotographic credit
steve labergesteve laberge



with Tilray, Inc. and its wholly owned subsidiary High 
Park Holdings Ltd. that was announced in December 
2018, Tilray has now increased its total investment in 
Inner Spirit to $6 million by providing the Company 
with a $1.5 million secured short-term loan at a rate of 
12.0% per annum.

"This additional investment by Tilray is a testament to 
the strength of the relationships Spiritleaf has built 
with our strategic partners. When you add the initial 
success of our local ownership franchise model, the 
dozen pending corporate stores at high-traffic 
locations throughout Alberta, and the additional 
franchise locations we intend to open across the 
country, Spiritleaf is well positioned to execute on its 
business plan," said Darren Bondar, President and 
CEO of Inner Spirit.

The Company also provided an update on its 
operations in Ontario as a new Spiritleaf retail store 
opened in Kingston, Ontario on April 1, 2019. Store 
sales have exceeded $230,000 in the first seven days 
of operation with more than 4,800 customers 
served. Under the terms of the retail and licensing 
agreement, Spirit Leaf Inc., which is a wholly owned 
subsidiary of the Company, receives a retail licensing 
fee of five percent of sales with an additional one 
percent contributed to Spiritleaf's national 
marketing fund.

Inner Sprit has an additional five Spiritleaf retail 
franchise stores open and operating in Calgary, 
Brooks, St. Albert and Lethbridge, Alberta and in 
Moose Jaw, Saskatchewan with another 70 locations 
across the country under various stages of 
permitting and construction. Inner Spirit is 
establishing a chain of recreational cannabis stores 
under its Spiritleaf brand. Supporting local 
entrepreneurs by applying its award-winning 
franchise and retail models, Inner Spirit has more 
than 100 franchise agreements in place for potential 
Spiritleaf locations and also plans to operate 
corporate outlets in certain jurisdictions. Developing 
a diverse portfolio of quality and curated lifestyle 
cannabis products – including Spiritleaf's own locally 
sourced lines – Spiritleaf is positioned to be an iconic 
Canadian brand and the most trusted source for 
recreational cannabis. 

More information can be found on Inner Spirit's 
website at www.innerspiritholdings.com

Inner Spirit Holdings Inc. celebrated the Kingston 
opening by making a $5,000 donation to The Gord 
Downie & Chanie Wenjack Fund for reconciliation 
efforts in the country, as part of Spiritleaf's pledge as 
Legacy Space Partner with the goal of providing 
accurate information regarding Indigenous history 
and the journey of reconciliation. The donation was 
made at a private event to Mike and Patrick Downie 
and Bear Standing Tall was in attendance to bless the 
store and represent the Indigenous community at the 
ribbon cutting ceremony. The store's official 
inauguration was proclaimed by Kingston's world 
champion Town Crier and Goodwill Ambassador, Chris 
Whyman, at 9:00 am ET on April 1st, 2019.

Inner Spirit Holdings Ltd. also announced that further 
to the initial investment and strategic partnership 

initial store in Ontario is an important milestone for the 
Company, and we look forward to the opening of 
additional locations across the country to continue 
delivering on our national retail strategy so strongly 
supported by our customers, employees, franchise 
partners and shareholders," said Darren Bondar, 
President and CEO of Inner Spirit.

"The collaboration between the Spiritleaf team and Mr. 
Telio to get the store ready and open for operation in 
just 75 days is a testament to our experience and ability 
to execute our business program. As the supply chain 
improves, we look forward to getting our first wave of 
75 premium stores open across Canada and solidify our 
place as an iconic and leading Canadian cannabis 
retailer."

Spiritleaf and Mr. Telio prepared the Princess Street 
location and its staff to be ready to welcome a large 
turnout of cannabis consumers expected on day one 
and they were not wrong.

The store is a partnership between Inner Spirit's 
wholly owned subsidiary Spirit Leaf Inc. ("Spirit Leaf") 
and Mr. Telio, through a brand licensing arrangement 
approved by AGCO. Under the terms of the 
partnership, the Company agreed to issue 5,000,000 
Inner Spirit common shares to Mr. Telio at a deemed 
price of $0.20 per share based on the original date of 
the agreement.

.

Inner Sprit has five Spiritleaf retail franchise stores 
open and operating in Alberta and Saskatchewan. 
Spiritleaf franchise partners are preparing to open 
additional locations across the country, subject to 
gaining final municipal and provincial approvals. 
Spiritleaf corporate outlets are also being prepared 
for openings throughout Alberta.



Shortly after opening one of Ontario’s first ten legal storefronts in Kingston, Ontario - Spiritleaf's official Instagram 
account was deleted and they have now started a new profile for Canadians to enjoy.  Please take the time to follow 

this new account, They appreciate the support. 

www.instagram.com/spiritleafcan

We’re sure you know that Cannabis is now legal in 
Canada for medical and recreational purposes. But did 
you know that Spiritleaf is a legal company, selling a 
legal product?

Your community guidelines TOS requires businesses 
to ‘always follow the law when offering to sell or buy 
other regulated goods’; which we are doing and does 
meet the advertising regulations set forth by our 
Canadian government.

We also believe that as a marketing and social media 
website accessed by over 77.6 million, that due 
diligence and current research are important factors 

in staying relevant while keeping the community safe.
Let’s find a balance, Instagram/Facebook! Your 
Northern Canadian friends want to partner with you 
to push forward the development of new TOS posting 
policies that recognize and allow equal opportunity to 
educate the public and our customers.

Spiritleaf has made a conscious decision to weave 
social responsibility into our business from day one 
and deserve an equal opportunity to compete within 
our industry.

The Spiritleaf Marketing Team
Respectfully,

An open letter to Instagram:An open letter to Instagram:





I grew up fairly normal, with a few differences. My 
inhalation therapies and enzymes mostly. my abilities 
to keep up with my classmates was an ongoing 
struggle I did not understand. Running was always a 
challenge. 

What is Cystic Fibrosis? 

Cystic Fibrosis (C.F.) is a hereditary disorder that is 
caused by an abnormality in an individual's genome. 
It causes the production of abnormally thick mucus, 
leading to the blockage of the pancreatic ducts, 
intestines, and bronchi and often resulting in 
respiratory infection and failure. these results end 
with needing a life saving double lung transplant.

My name is Santino and I live with Cystic Fibrosis. 

What Cystic Fibrosis means for me; My morning 
routine involves inhalation therapy, physiotherapy, 
maintaining my blood sugars, taking my 4 puffers and 
2 sinus sprays and finally the 20 + pills to combat the 
multiple infections growing in my lungs. This routine 
is also followed by an afternoon and evening routine 
that is very similar.

living 
with 

cystic 
fibrosis 
and how 
medical 
cannabis 

saved 
my life 
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Boxing and weight lifting became an very big outlet 
for me. It keeps me healthy while maintaining my lung 
functions. It gives me self esteem and allows me not 
only to accept my ailment but to suppress the effects 
of my disease. 

C. F. causes many effects on the body, mine include 
diminished lung function, diabetes, liver and kidney 
disease and the failure to digest and absorb food, 
nutrients and vitamins. the antibiotics I am regularly 
on to combat the infections are hard on the body and 
leave me weak and suppress my immune system. 

Medical cannabis. how did it save me?

As many of you may be in the same boat, I  became an 
addict. My addiction to opiates was used to mask the 
initial pain and depression. Opiates kept me going and 
made my life easier to cope with. At least that’s what I 
thought.

C. F. causes severe coughing attacks. I have regularly 
cracked ribs, pulled my back and have developed 
what seems like an endless pain all over my body due 
to continuous neck strain. Over the last 3 years, my 
complications with C. F. has also developed into 
seizures and a stroke. I contend with hypoxic bouts 
that cause my to loss all sensation essentially 
paralysing me for a few hours to a few days. This is 
caused by extended periods of lack of oxygen to the 
brain. My mental state has been compromised, C. F. 
has taken so much away from me. This being said  - 
there is a bright side.

Cannabis was introduced to me at first to ease my 
withdraw symptoms. I dont smoke so my first 
brownie really messed me up. I learned to dose 
properly by making my own budder and infusing it 
into delicious treats. then the magic happen, cannabis 
became a part of my daily routine. It helped me, I 
began eating, my depression became less and less, my 
pain was controlled and I was off the opiates. 
Cannabis became more acceptable in my community. 
I actively sought out more help and a better product. 
oils and topicals became available to me and I became 
a real believer. I say this because there is a big 
difference between a home made product and a 
product specifically made as a medicine. CBD was now 
my medicine. as many know THC has psychoactive 
effects and I was predisposed to having anxiety 
attacks on higher doses of THC. I needed cannabis and 

did my research into CBD. I got even better results 
using CBD oils. My side effects from C.F. became more 
manageable. I ate and kept weight on. I am more 
active now, even with my lung function dropping to 
27% and staying in hospital in excess of a month to 
minimize the infection while waiting for transplant. I 
have become less stressed and the calming effect 
helps me with the day to day troubles we all deal with 
in life. 

What’s important in life ?

I married my best friend Beth, we have two kids 
together and our third is Rosco the dog. they are the 
people worth fighting for. I wake up when im home 
and thank god I have these people as my driving force 
to beat this disease that effects 4,300 Canadian 
children, adolescents, and adults with Cystic Fibrosis. 

I am a believer in medical CBD and cannabis. are you?

T o s u p p o r t S a n t i n o a n d h i s s t r u g g l e t o fi n d f u n d i n g f o r a d o u b l e l u n g t r a n s p l a n t g o t o

www.ca.gofundme.com/p3c7m-tinos-double-lung-transplant





Pulse Clothing - 5 Simcoe St S, Oshawa 

VIP Booths - www.rebeltoronto.com/events/2019-05/

REBEL NIGHTCLUB (11 POLSON ST, TORONTO ON)

The Diamond Mine Agency 

www.facebook.com/WhereItsAtEntertainment/

9-0 Nickel Entertainment 

Urban Fashion - 33-1615 Dundas St E, Whitby 

www.facebook.com/TheDiamondMineAgency/

Broadway Fashion -300 Borough Dr, Scarborough 

Soundscapes - 572 College St, Toronto

Corey Charron

SNOOP DOGG & FRIENDS TOUR 2019 is hitting Toronto and proudly 
celebrating 25 years of Doggystyle. Can you believe it has been 25 years! 

Play De Record - 411 Spadina Ave, Toronto

www.ticketmaster.ca/event/1000566FD213600D

Where It's At Entertainment

TICKETS ON SALE NOW AT 

www.facebook.com/charron613/

MONDAY MAY 20TH 2019

DOORS 8:00PM / SHOW 9:00PM / 19+ EVENT
TICKETS FROM $75-125/ VIP BOOTHS $150 
(+ HST & Service Fees)

(No Service Fees / Just A $3 Printing Fee)

Concert Presented By: 

www.facebook.com/90NickelEntertainment/

SNOOP DOGG LIVE IN TORONTO!

Website:  www.snoopdogg.com/
Facebook: www.facebook.com/snoopdogg

Twitter:  www.twitter.com/SnoopDogg
Instagram: www.instagram.com/snoopdogg/

YouTube: www.youtube.com/user/SnoopDoggVEVO

ALSO FEATURING



www.flurotech.com



www.advancednutrients.ca


